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A Study on the Influence of Corporate
02 Social Advocacy on Corporate
Reputation and Purchase Intention:
Focusing on the Korea's MZ Generation
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M a N companies have started performing CSA (Corporate Social Advocacy), which

y is expressing their opinions on the subject of the PC(Political Correctness)
movement, such as LGBTQ, racism, and gender discrimination. Considering the growing
demand of consumers for CSA and as the domestic MZ generation is considered to be a
value-oriented consumer, research confirming the reputation and purchase intention of
CSA companies centered on the MZ generation is needed. Therefore, in this study, under
three types of CSA: LGBTQ support, race equality support, and gender equality support,
the relationship between corporate reputation and purchase intention was examined.
Furthermore, As Korean consumers are greatly influenced by others due to collectivist
culture, we aimed to determine whether the perceived corporate reputation of significant
others such as family members, friends, or mentors has a moderating effect. As a result
of the study, it was confirmed that the domestic MZ generation especially highly evaluated
the reputation of companies that support racial equality and that the more positively
evaluated the reputation of companies that conducted CSA, the higher their purchase
intention gets. However, it was found that the perceived corporate reputation of significant
others did not have a meaningful moderating effect. Our research proves that domestic
MZ generations are independent value consumers who determine the reputation of CSA
companies and purchase solely based on their values.

Keywords: PC(Political Correctness), CSA(Corporate Social Advocacy), Corporate Reputation,
Purchase Intention, Significant others
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