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ABSTRACT

Inclusive marketing, which recognizes and embraces the presence of social minorities, is becoming
increasingly important. There is a small body of research that focuses primarily on multi-ethnic, gender,
and plus-size models. Research on consumer attitudes toward inclusive marketing centered on people
with disabilities is scarce.

Based on the brand coolness literature, we hypothesized that inclusive marketing that includes people
with disabilities will generate higher brand coolness. We examined whether consumers’ perceived brand
coolness varies with inclusive marketing and whether this effect is moderated by individual self-esteem,
a known factor affecting the inclusiveness.

In Experiment 1, we used a fictitious brand to test the brand coolness effect of inclusive marketing.
High self-esteem individuals perceived brands utilizing inclusive marketing to be cooler than low self-
esteem individuals. Experiment 2 examined whether the brand coolness effect of inclusive marketing
varied by brand status, comparing a high-priced brand to a low-priced brand. Participants who have high
self-esteem rated inclusive marketing for the low-priced brand as cooler than non-inclusive marketing.
However, the difference in brand coolness by self-esteem was not statistically significant for the
inclusive marketing of the high-priced brand.

This study explored consumer attitudes toward disability inclusion that have not been fully explored in
the literature, focusing on the brand coolness, an emerging brand attribute. Previous studies have shown
that inclusive marketing exhibit warmth characteristics. By confirming the brand coolness effect of
inclusive marketing, this study suggests that consumer perceptions of inclusive marketing may extend
beyond just warmth. Furthermore, disability, conceptualized as physical diversity, may not typically be
thought of as highly correlated with attractiveness in society. However, the findings of this paper suggest

that consumers may perceive brands that are inclusive of physical disabilities as being cooler.

Keywords: Inclusive Marketing, Brand Coolness, Disability, Diversity, Self-Esteem, ESG, Social
Value
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g v
Ha= gy
AohEF 3 - WalAql
) b R el
— &<l

223 o]
Qo] A ¥ =

EEEREEEEET
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A THES AT SBiA delhsehs 7]
HA=E whso] Faref AelQle] Eghe 759 3ty
A &= 779 AR FaE AERISITE Joo and Wu
(2021) 9] AT nigo s AFES AZsIT. Joo
and Wu(2021)& S22 Aoz 29l 2HdMe o
Wk Afo]z me] Hof] Zejx Ale]z RS FTlele W
2o AY 1S 24T T ASE BT 92,
AZR2E FAE] o, BF ghmeloln H] Ad]l
RIER s F ASE] 2kl v Aol &

= RE ok g AR A Qe W] gelele] £§

i R
o
=
i
rlo
et
A
o,
o
Nﬁ:
:N—‘L
2
2
u}
=
X0,
o
=
ot
I
e

A 19 A3 YRRl 2(E84 nHE vs. HIEEA]
nHAR) x 2(RfokEa4t 2 ovs, A Hek 1F AA
(between subjects design) 2 %A}, A F=;
S AoliQle] 23 284 wHAR I} H|E84 niAR
T o] 2o FA9IR AN 2389 vt
27F Fofeiiet. A3 1oM AR AF A= Ad
A2 A Sl 22 A ARSI i A=
& AAta 9 Bae gt vpgeicles 14
wo] Aek el el o], oo R SHslES Sisith 1
Az} vy 8d vHAR2 11798 T 29e] deta g
aglom, 284 wARS 1219 F 116%0] oz
oottt webA Far 3] Ate] A o= o]
FoR S gl # Adddle= 3kt 2387 9]

WA} BlelQAR, o5 5 244 A7 £l A

=

U2 A S LA JEEPI hsk ghe 73
o APt ASsIge. web, B AT 2313 (]
’d = 70.8%, 204 ©]%~294] m|%k = 90%)<] 7}t
AE thgoR B4 s

A
s

3.

I

QoA At B Aol S SAR BE B T
A PAE H=(1:48] 2282 4o, 7ol agth =

23

BAe BAS 37H HigR FAE e, a5 A
HA 2 HE A Bl st 719 ARSle] i oLt
#5e] &8 7le Z o2 Warren et al.(2019)l1A4]
A FES 2 ATl g A ske] 371 el o

3 St e =.869). ShelEsAQl e 54 &=

oA Aud FEES & ATl 2 st 3 &
ol tiall SH3IAtH @ = .885). miAEte® mjE A
Q'S Elbedweihy et al.(2016)x AFgH JEELS
B Aol vl sl 37l w3l disll Sk e
™, 8ol &3 F shbe dzdsiiti e = 772).

2A40[C|0] 2IAOIXIHE

tjo] QIAPIAHE:S An|2p7t Ball=o] 428 n
o] SFel=o] Fofsta, FRI=E AH|ehs AE2 B
31 Cheng, Hung-Baesecke, and Chen(2021)<] <1
75 EUE Azsaddd g Fote, 9ig 27], B
e g FFA Tt 2ol T ] FEew

FHsgon, 4 4BY shid B s

y
it
o

dal
o
=2
o
o
B
i
1
oft
K
rir
jind
2
n
S
i
ofo
a2
o
3
ol
)
|
n
In
]
pal
ot
-]
-
—



(a = .884).

T

e M5

M

WES FHA)L TolH o vigthe Ao Y

FEA (2021) 2] AellA] ARESE (HIE o] 7)ol
7.%01 2t 9k g 3 o sl (HAE o] F)
Ao AY7eA] et e] 2709 FES ALe
¥t e = .725).

z

2

i

tlo

Trjeles Bl=E Fjetaat sk ol=2 Chen
and Barnes(2007)¢] 975 Ed= 2709 gxo=
sl em, (HAE o]F)E v g <At

ATk, "(HA= o]F)9] Ate]Evt wjgel] RS o
AZF ABFTE O] 2709 EE ARSSKATH @ = .903).

XoIESZ

AolEFE A 22225 7K 3o T8 o7lE
=2 Rosenberg(1965)¢] ATE EUE "= Ul
22227 AT Ue W] 222820 A aje

XIOFESZ0I e 2=

Hall= B i3k 2(¥]| 284 niAE v
Bl) x 2(AelEF7: low vs. high) & HE
ANOVAE AAJsl9om,

%0 AUE B

slgjo] A

3 Avke

e

=T -
=

?__;o /\1}\

.839&
FOIZE 05
| A% Qo Bet

2] SAel
A 219l Q14 Holof Thk

A A

item 1 2 3
(ER= 0|F) 2119l MZES = 2t ARSDt clEA| 2 A 2ot 0.862 0.161 0.036
(ERi= 0|F) 2119 MES A= A2 7U3SH 2 A 20 0.792 0.190 0.197
(ERiE 0|8 &9 MES Aks AIRRI2 CIE AT ClEA| B A 2ot 0.791 0.337 0.065
(ERiE ol el &il= 7|EL| 1 SollAM Blof&ich, 0.236 0.864 0.1583
(ERH= 0|§) el = Yetxol pielg m=X| oh=rt. 0.210 0.795 0.136
(ERH= 0|8 el = 7|ES| £2 MERl= Ag FeiflstX| gbert 0.259 0.648 0.409
(E=H= o|§) el ¥t 2oiFn U= Zo| Sct 0.260 0.276 0.875
(E2H= ol&) el &il= oiXo|H| AZICY, 0.405 0.367 0.630
(ERH= o|§) el ¥t FHst U= 20| o E7| AZIC -0.067 0.045 0.562
otolAl 2.400 2.186 1.732
Se2tH%) 26.671 24.293 19.249
(%) 26.671 50.964 70.213

KMO =.839, Bartlett's x* = 2690.321(p<.001)
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olEF7to] e Foty)l e oS ] ¢lsiA] A B e AolEFto] B8 49 S 59 v
Aol HHS 7|Fo R = Huky bGe oo g wat o w2 BdE By B (Me = 4.11,

Ao}, 284 vA" T v 284 nlAE L] zlolE SD = 1.44 vs. Myigh = 4.90, SD = 1.64: p<.01).
=27 J7E 5.41(SD=1.241) 2 H]|Z82 nAE] wieha] 7 13 32 AR A
=

A 2h S
567 =& A 59%o|tt Bae sy w7 ERE ASsr] YA Process
A A= o (" 2), (R 2)9 ZoH, T macro 45 &3 FEXER] ASS oo,

7te] AdsArgol e Aoz YeRdtH(F = 19.514, o (£ 37} 2t} percentile ¥WHoZ g5t HE
p<.001). AR £&2 wHAHo] H|ZEA nhA| 2EYEoR AFE d B2 F= 500079, F
BHT HiE gigo] w2 Zoa et HxgH =3 95%9] AlEHzte] 0% XA &2 i vz
AR tigk A= BAE B o AolEdito]l % TE B¢ AT frelaithe AS g1 ot
= Aot =& A5 vlaskis w fonek 2ozt A A 28 wlto] QIAICIARME F SNS Fol8 e
Holx] eI Migw = 3.41, SD = 1.20 vs. Mygnh = AF|FZto] 05 E3helA] gkerng Hale uixo] uj

3.16, SD = 1.56). Wbl £84 viARe] gt 2 Metes e A 4 AATH.8717, 1.5952). SNS

AorEEY
H low W high
6
5
4
RO
& 3
4
7 2
1
0

ool B 284 0 ol =84 oA

(& 2) opgnt NolESHol| e E-E S Xfo|

et N R EZHER| df F o
_ AolESH 2 At 56 3.41 1.20
H|ZZ X0l E xlci7 b= 3
AoEsZ =2 fet 60 3.16 1.56 =
e — ZEhh= 227 | 19.514 | .001
I RlolESZt e Fet 56 411 1.44 AleR= 230
AoEsZ =2 At 59 4.90 1.64

Aofolo] EobE| Lt of oixnk: ELX ofElel Bae ol g 13



Z2 B S.E. LLCI ULCI
=28 opilg — 23i= SiF — SNS Zote 1.2125 0.1839 0.8717 1.5952
=2 opF|lg — H2i= SiE — SNS ZER 1.0824 0.1812 0.7375 1.4499
=X opFlg — Eai= SiE — SNS B2 0.7064 0.1930 0.3506 1.1065
=X op7lg — Eai= SiE - SNS 37 1.1839 0.1910 0.8263 1.5799
IZMN opF|E — HY=E giFl - Halle M3e 0.9973 0.1550 0.7082 1.3104
ZEM 0P|l — Hais SiE — Fofelx 1.1949 0.1884 0.8454 1.6892
(£ 4) oplgRel e F2 W BF 8l
S ESI=y N R iy EZER t p-value
HlZ=H oHE 116 3.5000 1.8670
SNS Z0t2 — -3.980 p<.001
=X opg 115 4,7700 1.7190
_ HIZZH oHE 116 3.0500 1.8070
SNS Zz% — -4.143 p<.001
=25 opE 115 3.9800 1.6190
HI=EX opE 116 2.3600 1.4830
SNS &= — -5.093 p<.001
=25 opE 115 3.4400 1.7490
HI=EX oAE 116 2.8900 1.7480
SNS 28 — -5.187 p(.001
z2H o 115 4.0900 1.8000
_ HIZEX oAE 116 4.1600 1.3990
Balls MEE = -5.844 p(.001
z2H opFE 115 5.2100 1.3430
H|=EX oAE 116 3.4957 1.6921
Tolel= — -4.822 p<.001
Z2H opFE 115 4.5385 1.5663
B2$(.7375, 1.4499), SNS H2(0.3506, 1.1065), Iv. & 2

SNS F#(.8263, 1.5799) A HA= uizlo] ufj7f
2 golst 4= 9t} Bale A %(.7082.1.3104) 9+
Tl =2 (8454, 1.5892) Hal= miHe] nj/f gyt

srelalsich.

OFE 7Eol OE 72 He E2 Hlu
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A3 204 AE BHHEE AN A3

1
A@sm Bgetaa dok B AdelNE FA7h Bl

g 29] A TARIE 2 (EZ84 vAY vs. H] XS5
npAE) x 2(&RelES7E: high vs. low) x 2(5#7}
A= vs, awfEHA=) o] ek 71 A (between subjects

design) 2 A=A, TA7F Hal== SPA Uit B



Pl HEMZ AFslsla, vt Billes Mg B

T xeprte AAsieit) ﬁ%%‘féxl%% 2(3284 nHA|
g vs. H|Z8A8 vHA") x 2(5A7F Bd= vs. a7}
BaE) & OM«] Z219] z}gq; =Rl A=

VA ASE

e 2uE ARIstATh 3 v|EgA wRe Hal
o i3 AS A, T82 nAEL (Has
ol 5] T kel il BFUTh (HAE o] F]

& ool BRE 7185k 5 e TSt el
/é_l

=

2o Y %ﬂtﬁ WAse Zejt

Bl teire T, A, 5L A& T HEME
ZARA, SPA o2 AAEl%t) o2 nlelo g A3

A T Base] o 24 44 s

st ¢l

i1t
)
)
e
i1k
o)
jas) —
i)
m
o
%
oft
N
)Y
|
tlo
2
>

o, oo R SHIIES sI%ch. H&M H|ZE4 vl
B2 66 F 470] o2t digglon], H&M 284
AR 739 F 66750 dela thgdich Zeld) v
< 3] dgal tigglen, X
44 npARL 709 3 6490] dgta gt =4
A3 S B, Fa F39 7o) JFAHCR o] F
AR FRlsisith. 2 ddole vl 27579 #
7B 2244 A3 w3l AR @is 5] 23A
g8l FHEkA] 22 207 9] 7R A=
o} wheba, 2 AT 2559 (44 = 67.6 %, 204
o] ~294] mlRt = 91.2%)¢] S tiFo g B4
= At

2. SX7| B0 3{ME| BEES| BRlE
ES|
AR

Hele gl o 2(284 e vs. MEEA v
],

B) x 2(5A7} Hal= vs 2t HAlls) x 2(RlolES
ZF: high vs. low)& #5317] 918l ANOVAS AAlst
ok Hek 2te] Q12 Aolo] et & o AEer 24
fJate] ARFEA S AAEGITE AlolEFto] e
7 2 ke ] SfeiA] v wiARe] tigk At}
EZ HS Felal, B VTR B Huw

we Huo g RSt vl wiFAIRe] AolEStt
=1.24) 2 Jepgon], B VTR
AolEgito] w& Fuw e FJuoz TR
Avke v (ad 3)3 2ow, B4 A A W4 gt
o] Faatgol 9le Ao & VERITHE = 14.260, p<
01). FAHcg F Bile B% X85 npAgo] H|
X84 vHARED HiE Bige] o o} 7Mde] HF
=t B EEA npRe] A folls AelEgite] =n
5ol w2 BalE BiRle] Ajo|7h BAH R FolshAl
UehA] ekkeh(ZaEtt My = 3.44, SD = 1.51
vS. Mpign = 3.58, SD = 1.56: H&M M, =
3.14, SD = 1.51 vs. My = 3.43, SD = 1.30).
zajrto] 84 wiAR JA| AolEFito] FE WE
Ha= vixlo] BAA R folgk Afo]E HolA] A
TFH| 2 rAEED BlE Bio] =2 B0 e}
Y Miow = 4.67, SD = 1.53 vs. Mygn = 4.68,
= 1.24). ¥hAo] H&MS] & v AolE
o= vehgrt
= 4.71, SD

Z7o] £24% LA Bl B 3

(Mlow 4. 12 SD = 0. 95 VS. hlgh
= 1.64: p<.05).



(O% 3) =82 oAt B3lE 7%, XjolESZo]| mheE Hai= oifl dw
AtorEE
= low ™ high
5
4
=0 3
o
u|
o 2
1]
1
4]
meict HaM mpjct H&M
Zholjol Hj =22 ofA< Zofjel =2 ofAel
(% b) oAEt XfolESZ| e Hale giElo| Xjo|
Sy N R EZFHA} df F o)
XoFEZFZ0| w2 Tt ) .
HIZSH 0 folESZI0| 30 3.44 1.51
zaic AolESZo| =2 &gt 33 3.58 1.56
- _ XjolEZZIo| e Tt 27 4.67 1.53
=25 opE FlcZl=6
AotESZo| =2 &gt 37 4.68 1,24 =
KIOlEZ=710| wte Xt 7t§’|:|_|_'l'I'|=248 14.260 .007
ulEes o fofE=ZIo| e At 24 3.14 1.51 TIckei| =254
HaM AofEFEZo| =2 ot 38 3.43 1.30
_ AofEFEZo| 2 Flct 36 412 0.95
zsx opg
AofEFEZo| =2 ot 30 4.71 1.64
3. Bali= E'JQQJ EHJHEJ_'_I- %‘.‘% SNS H=(.6200, 1.4629), SNS 37(.6473, 1.4436)

Zepotel HEMO] Bdle BiRle] w7l g3t5 A5k
184 Process macro 45

L8353 Tt. percentile W
o2 AQFE © EE = 5,00070%eH, 95% A=+
ol A I Ale] akek gk Ae ghs Kkt
Zgjrie] 824 niAEd tigk Hal= Bixlef w7 a3t
= The (GE 6)% 2}, &4 mit]o] IAloAES] SNS
08,5748, 1.1984), SNS Z=2-(.6038, 1.3649),

i
m 0
oo o
o,
1z
m
M
m
=
ok
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& 427 Qo 0% EFSHA) glot HAE B )
ANETE A 5 YTt LU= ASEE § ghol
0.78170]3L 73t gho] 1.6029°2 w7 &= SRlE
F 9gleh, FolSE A BAE B AT E 2
I AATH(.4854, 1.3591).

H&Me] £82 rge] ther Bale e] uphE
3} Avhe The (E DI 2ok 9A, HeMe] E87
w3} 2An|He] Al RE 1o Bae B v
&= SNS £0k8.(.6308, 1.3054), SNS Z=25-



(Z 6) =2t 22X 0P|

go| Hels izl

a4z B S.E. LLCI ULCI
Zglct — Hal= gF — SNS o2 0.8679 0.1554 0.5748 1.1984
=glct — Hal= gF — SNS Z2% 0.9761 0.1947 0.6038 1.3649
=glct — 22i= ogiE — SNS i 1.0043 0.2368 0.6200 1.4629
z2ict — Hale giFl — SNS 37 1.0188 0.2054 0.6473 1.4486
zZ2ict — Haie oifE - Halle MEF 1.1745 0.2110 0.7817 1.6029
=Z2lct — Hale gl — FojelL 0.8818 0.2253 0.4854 1.3591
(E 7) H&M ZZH of7||ge| Eai= ol nipfi=n EAZ0;
4= B S.E. LLCI ULCI
H&M — Hali= oi&l — SNSZ0t2 0.9571 0.1707 0.6308 1.3054
H&M — Hi= oiFl — SNSZEZ2 0.9202 0.2072 0.5354 1.3622
H&M — Ezi= oi&l — SNS =2 0.9982 0.2098 0.6132 1.4522
H&M — Ezi= SiE — SNSaF7 1.0192 0.1862 0.6648 1.4105
H&M — Halie oA — Helle MsE 1.2002 0.2160 0.7910 1.6518
H&M — Hali= iE — Fojje|x 1.0574 0.2094 0.6531 1.4774
(Z 8) =2icte| oFERY| mE F Ha W H|w
e et N O EZHX} t p-value
. H|ZEA opA|E 63 3.4800 1.9470
SNS £0i2 — -4.527 p<.001
ZE2XN opFAg 64 5.0000 1.8490
_ H|ZEA opA|E 63 3.0900 1.7600
SNSZ=z$ — -2.802 p<.01
ZEXN opAg 64 3.9700 1.7960
H|Z2M ojA|g 63 2.4700 1.5410
SNS Sz — -2.037 p<.05
ZIEZH opFEg 64 3.1000 1.9320
H|Z2M ojA|E 63 2.8000 1.8080
SNS 3% — -2.929 p<.01
IS opFg 64 3.7800 1.9710
_ H|ZSH opA|E 63 3.9700 1.3700
Helle M55 — -6.927 p<.001
IS opFg 64 5.5900 1.2780
H|ZEA opAE 63 3.4318 1.6122
TFoje|= — -4.047 p<.001
ZEN opFg 64 4.6190 1.7197

(.56354, 1.3622), SNS H=(.6132, 1.4522), SNS
F1r(.6648, 1.4105) & Al&]5:31el] 0

of Bl= BlRe] vz &35 SRl = 3idrth. 284
R BAlE Ao 7he] Bals gl e] wizh gt
(.7910, 1.6518)}F EE4] viIE 2} Frjo|= he] B
A= sizle] w7 &3t AAI(.6531, 1.4774) &1 =

At

o] EF5A @

EA} BEce} TUiHEeo| DFE RE ME 52
W BF Hlm

FA7k BRAES 57} B vhAY £33 (1284
R vs 87 wAR)el e} o wie] fold
Aol Hol]
Atk 2 A% T BAE BE golel LA nhEol

H| 282 vARET 24 viho] IO HE, Hall=

Azt B9 R -a9S AN

Rofjolo] BUPE| WO o oixN: EEN Opelel Bake oix nar 17



(£ 9) H&M2| oIE R0l E F2 ET Bl

S5 it N o EZEHX} t p-value
Hl—%&* o 62 3.3800 1.7520
SNS Zole -4.985 p{.007
o 66 4.9400 1.8580
_ H|Z2X o 62 2.8600 1.5380
sNszze -4.133 p{.001
o 66 4.0900 1.8650
H|Z %K o 62 2.2400 1.3820
SNS w2 -3.338 p(.01
opE 66 3.2100 1.9110
HIZE2H oY 62 2.7300 1.6220
SNS 2% = -2.872 p<.01
25 g 66 3.6600 2.0780
_ H|Z25 0 62 4.2100 1.2090
Bals MEE -4.588 p(.001
z2x o 66 5.3300 1.5700
—ojole H|Z25 o 62 3.8485 1.5615 a8 o
o ZEN 0Hg 66 4.8284 1.7201 ' P
Moe Fuje]=rt o 22 Zoz YeElTH((E 8), 23 20| M= AE Bl Ay =2 A 19
(9 #=x). v Bal= 39 gdaglo] 2nxlE T AZE Adsta et AE Billss SA7)
2 84 ulFAEo] tig] B x4 nAERED § 59 HA=(H&M) ¢ a7t Bille(Zzei) & 28ai9le
AR BE=E Helt F8 Avke TR 2tk A, F Bdl=e] ¥4
Aol v|x84 viAgEL Bl g7 Has A
=, A4 Yo dAeIAHE ?HHPJEJ} o =&
V. 22 a Hyiod o2 Uehth E4, H&MS] T4 o et B
A= gL AolEgAto] w2 1 ApolEZF7to
Aol BEX2 AH|zEEo] Aol vlelqle s 2 HeHo =4 Jepdth AR, ZErle] x84
et x84 vHAR S Bt Q1alsk=A], AH[A} ] A v B3 7ke] BAlol|A RolEFAte] gk
Lol ofH ks nX=A]o U8 HSstAl ke AR oAl YRR 2%k o}l

], AelEgie] A a9E 2849 BRolA Ao

A7 So =28 A9 19 Anke et 2} A
A, AvlAlEe WEeA rpARRTh 28 nEo]

o} Bix|thar QAshs Aog Ueldth 4, AlolES
] =z

2ol & vo] e vhur} X84 oA o
o BAs B ) Adsks 43S nylrh A,

d

AHIRFEE HZ84 vHARED 284 vA" ] U]
o £ &4 vgo] QJAPIXHE, HAle Aowe

mjel=E 23
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AA 2012 she A g
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sigleele Bl g A7 Fa) wa=e) A4

%oﬂ uhe ¥84 UW del 8
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4 5 gleks AL HRIE, T A Aol = w4
W 53 Bl Rl geigle] £§ B nleo]
A} el WA gl tiek A wE o

Cunningham & Melton(2014)2 LGBT X84 u}
Aol BAE ATt ald ATFelMs duil A
F Faet AN AE, aEla IRl AZH Sl
2t 3 e 284 vl tig &Rt BeE A

Fagee FYArt ohd Alghe

5ke) golel & wAR S Apel
or e Egaie AR 24 Blze #
A7k FgACleke AS Helgtomn 87 npiuel
o274 ae] Flelalgict.

= sizle] viZfEkE "slaint. 71Ee] CSR #d o
TEE S Tashs e 284 vHIE S 714
o] wEelat A Ale A7 A Fel gk E

A7e 284 vHRe] BlE B 83 SRigeR
A EEA wPEel Tk AR} Qo] wed] wEegt
& oM e F gleE Holgrh 71 ATe

as o] W o] A e v

—

B Q7o) ARA AREE 284 nplRe el
HURES AuAE] HATE AN 5 9eg I
Aole}. AAA thpdo AdslEs Ao Qukdo
2 A2lelA vleet o] Erhn A2 g 4 9
o Jeh, ¥ eRe] A7 Ade AA4 oE X8
@ BASS 2nREe] 2 A 4T FE U
& AT

S, oIS L8 npAEe] EeeA ke nhe
HT} 24 mltle] QllelAYE, HAE ABE Prjel
o sl o FgAelths 2 wsklch 244 w}

ARe olm AR P4e AsheAel we) 20
A whgo] olsieh(glF 9, 2022). Al EEA
sl g AH)7 BT} 2
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", ol %}OHOJF% ulgelelo] FEahe PR ol

3w el | 5 9eS AN,

A, AolEE710] & ko] AolezTio] Yo
o] ulal, $A7h Belee} g Belse) w84 o
o] ¥ Btk Azksle Aow Jepdt) Aolezzt
o] 4elel 5 tiete TANS HolSoley @g @
e RS @ 5 Tk ARKEEEE AvlAe] QRS
Higshe T4 A oR AR o
(01319, uHE 2020). 849 A2 Slaie 7}

o]

o, mN,

o,

f%‘: =) ] uk‘:ljr

VI. SiTI0| BHAIE W B ol

B ATE oA AT uigh 2 SRA, 4RA
vl W e oed 2 Y % 9F 4@
Tl U BoAE Seldch 3, ¥ ATe A B
A=g A9 e stk Pl
2 543 Bol= 5& ol AulAle] = A7
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