OOHZSIT © 183 25 (2021)
Journal of OOH Advertising Research, Vol.18, No.2 (2021), pp.51-68
DOI: 10.22993/joa.18.2.202105.51

A & 9,] A0 1 Al
Ml / SloITHElm ERCAZITIA SIATIXIQISHT} BiAeE"
A4/ soltetm HelolRnotsis Hag
AZ / olULiStn ERCAZIIHA SMCIXIQIS D) w4t

2 7= ™ A7I0|2E 0|C|0f OfA=S| EHI= Xl HWrtet ZHI= Zhd Hoto|l EM M 2 2dE AHE
Xt otCt 0| o, o™ AZI0|2= 0|C|0| mhA=ol BHIx HNES Ao HaXIS0| D|Cjo] DfA=e| ZHI=
Cixiol Bt a2 3t 244 ofsiz PAE 24 Bt SiS0) SHEIES St J2in QPSS Holo mE oy A

0|2 0|C|o] TiA=ECS] E8Ix CIXIQI H7F Znto| Tt HlwE TIalstn, 2N o3e] Q2! X8 =6t 2t 9l
of EBEl= 24 O3S Hito® Zelx CIXl By} 20izl] AREAS TsSIict 1 Zal tAXISel Diclof ot
A= 8 2o et 2EI= IS oL 59| X0|7F EXlctes ASZ2 LIEHGTH oHH 2 ol 20! fAx=2=
& 11709 ofsi7t 470 RO TE2 PHEON, Zelx AN T 2012 MeE RE Zelx CIXRl B} 2000
2 BEC=Z N0 52 ZY HFZ2s  "FAO-AIMO" It LEMCE Ol MSIEAIZMO| Alg/X O|0|X|E 71T
CHEO| AFH0|Z2E D|C|of IAE FHI=I ME22S2 A6t ZEHI= EH0| MEeE AAtok= Zo|ct
ZFHMI: o|Cjof ofAtE, 2EI= C|XIQl Iot 2= ZEM Iot ™ AF0|RE

I. k]i (sound)o] FEIE FH3taL Ut FA7|so] e

al7] ZA7tA| el ult]o] wjAE M= F2 u|ro]

njtjo] == pokst ultje] wjAlES B S2El=7F AE(information)o] AJZAS wil
Aeses AR 9 &g W8S XHsk= folojct 31 & 4= Qlot v "yHdo] SASIHA AR
(oL, olFgul, 2019). ol aHshd witjo] uf  FAO w|tjo] FEl=7L o (arts) 2AY] H44S
Aol aoll ue} myje] Hdlz== 1 ey W ZE7] AR 3o o2 A= AlZF EAo=
Fafigctar & 4= Qo olE EW, 2719 ulgo] Al A(color)d} FEf(shape) ] 221Y4 olu|X]&
Q] Aol A= njtjo] FHlZ2 A ExrF £ {ol, Z1o|(depth)E WHITE 3xF] A o]n]R|
= olFolon, TAIVEe] ddof wet SASE gf 7] Greo] HWAl ARl diso] E3E H5EH4
feo] Aol wte] Hdlzrp 2 AP e ult]o] FEl=y} RHEHIEIL Qlc)

* M1HMX}, bus89@nate.com
WA 1, bkim@deu.ackr
wE AKX 2, eaglecg@hanmail.net



52 Journal of OOH Advertising Research

FEl2o) sl B2 go]
B s mlde] WAL i mlge] whabs
o714 st A%E

oulstiz Ao, HFEY o

(media facade)©|T}.
W& S T4

ol &9 5 Q= FEe] vdo] =S k=
Frosu HEEe] wtle] w9 7]sE Foigt
Zole} g 2 9lt} o]@]dl nltle] A== £9]
Byl A AT 7]y} glEo] Axo] A4
zZgoga 7150 FAl] 7hsstng Jrel of
&9 ofg-2i Bty njrjo] Fulx rlel] A5

_C;L
gk wjo] wiHld Saake]l gick, 20144 FAIA

o Fawsiel Aol gohe vigel s 2
8 WekE W U 2 olo] Aawt OﬂF/P @
% 9tk ol %ﬂl R I

7153t wokgate] ol &

5ol
=4 245 Al diselA Al
ﬂ

FORA 2L Oﬂ =
HEl Zlojuh(dal, A, 2014). ohe L A

A7t & Zol7]o] $-2] ol
Al peE wleo] Eelze} 1Dl°1 ShALE 71o)
AA7} A dai o@om»r 2 9}

olele] Shae 71
7]_ z-lz%s}x] OJ;_CL OﬂE oh;]_ 2009L:1HE1 A H o]
Az oF ofEAEZE HaARlY], ol F2 A
A9 FEAR Y dH oo AR Alseie
2 29| Wago] 4ol vlefo] i
olth(e]ES, 2013). = TSAE W S A
=2AY A 35 ARE Agste 9 ¥
e AR AL, Ao, 2
B A

B AL A ol

T

EAE SATHERT, 2017), cllmAQ] A
3 gmrt o9zl njeo] TElxo] 58S &4

olA HEYGSE ujtjo] FAIER S|A51 ] o= o

L

N
ool ol5c016) Hldle] A=) 2 el
o Wk R 6714 SHS =ESk A42e
AEE, FHe oled B4 wgshs A
g, EHE ol A%E Wejet AXSHAE A

o
of
-
rir
w
)

st mtjo] TA= 7he) A
ol @27} go]gq ERSEX
glojof & o} Qe o]
21(2009)0] A|A| /EID]
A AAAG 2 A=A

= S e
o}, o]g-5-(2016)7F AlA
b
S

rl
2
i)
Q‘L
B
52
flo
poy
lo
i
:Cé
* >
‘ll mg—“
N r
5V
N 32
o
Jud
T
| © E o2

B
o
ol

= JlN’

ox, W

FN, te 4

-
>
I

oz 2
1z

o

jug)

Zgr&u
—r‘l}“.
HLJEM
o]

cE S
Hr&

EL
m‘;"f\;
N S

ol
ko
B
il
:i
=
5



M AZ10|2E O|C|0] DiAL=ES| ZHIX CIXIQI TIIQF Z&IX

ot Egh, zEMe] ARyol @A E@E 4
glov, ZHEAS oldwst RARIA AtgE 4
Qe Bk, ElEe] BRge wests A,

(2000)9] Aolgt A=) Ik
Qo] e bltjo] mapEe] 3
famA WEEE009)0] AN s NEow
Ab w5 st

ujclo] SHAIES Hrshe aAEe FE v
of AT} FEA AXE KT QS WA
shat glek. olsAl(2015)% wtle] shabEs} 914
24 W FEgeel R /1
A A
3o EAZ 8

o] Aex EAS rystar 9l
(g geAy, dA4g,
gk o AMd EJoEA {1 (emotion

sensibility) 2 "<& =83+ 7HAES

At 7129 el 2
H(olsA], 2015)F AHEEs a2 Hewl
‘?ﬂ, o]AMI1(2011)S A AT AT LA

Bsto] AA W7 W] shLtel ojululsny
(semantic differential method; ©]3} SD®)S
welalelal, 71%(2013a, 2013b)S
urh g4 olfIE vigew spwg E4) vl
s I S e

Wb wad Ao dol 54 A
NS heieke 25 Bl
o 9] Wl i 7S A
o= 2ge] FA7E o b o 4 ork v

Z Wil BN B 3 MEED) o 53

[yultasy

_Ei‘
A %HH o}
Felzo] gk 74 E7Ee] dade wie- =k
whebA] 2 Ato Az wtlo] TAR=S] FHlE U
Al Hrp aadz el
PAR T BT AN s e

g, HAARL wtlo] spAtEs eEo]
23dlm 22 gk ddefoR gtk 1A

Hlolup7] 4] ¢tk & Aol RE 4
ejule] A el AT oS 7t
of mtjo] FHl=7F wgtEo] AAHE
Zlolek, kAl gt FIHEO] e &9t

7 H

Alo g Mo AFelo] ke

H— = 1

s3o), AlFEatelE SR o|o) rhax
P} olylet Frked(2014) el o))
spitEol gtk QoA o el g 4

2209 Wiyt AN W Bl A
lEle] =t el vt sk
o v &

]r,] FEH =gl Ao _T_ngﬁP

= 14 Bl B4S

X

r.l
m 30 o 1o

fr o
)

o o

o
=

>.
i

‘ﬁ
—Q‘>~
r{réiuﬂ;oﬁdrlr

> ox i
>

%
o
il
ot
X
o
;9
MPF = rSL'
=
-
Sl
of o
AN
o oH
for ok
b |0
o
S oo
oo

oo

rN‘ H

s

ofht
O

ofth

o 32

o9, 2014), illﬁoﬂf\ﬂ
TAEZE AR Stol A=H,
o] Awle] Avlo|RE u|t]jo] @A=L} o]
%‘%o A QWL n|t]je] =g T35l of7)
LED Ao 2 gARS AASH= ofAlo|e L%
(M= 5, 2021)., tiSEe] AeArgol
AR 8o S8t 7 A
gtchd(Dalsgaard & Fritsch, 2008; Gu &
Gu, 2013), Ttz AvlolRE w|tjo] apAl=rF 2=
< o7k = 4 ek webAd 2 gt o 2ot

x 1o I
=

0]

oo =

=

e 5L

K
ol



54 Journal of OOH Advertising Research

o|ZE wltjo] =S g oR stef FHl= o I, 93 4y
2pels Wrkstar, mjtjo] Zelzol 7HAS Hr)s)

o] 1 PAE Aoz i Arto]RE ulr]

of At=o) Felx HRpQlyy ZEl= (Mo oA A}
2 EAL golsle g =&o] ¢t L Q7

4 E42 3
B Qo] A 58oR AT el ot
QlojA APz oR gheste] FHolgh thaHSol9)
th o5 & WS 189(aL0molglon], oy
10%3(69.0%)01%0ek. R, olSe]  Braly
24.1(£8.6)A| 3t

rlo rlo

2. H7F =+

1) O|Cjof mhAE Z8I= TRl Hot

B qlspol A uclo] spAlEe] el ol &
4o 2457 98 wsaE0e] A ol
of T BHlE Aol Brh wE ARSI
GE 1y, o] W} w wjle] spap=e] el 7]
Hto g2 Au|Ad(aesthetic), &4 (comfort), ZoH]
(harmony), A& 4J(experience), AA|’J(identity),
71=A (readability) 9 ZWHA WS (overall
satistisfaction)®] 77l &EHOo 2 L}Fo] o,
S R LR O REL

tf. olof wejo] wbAbmo] FHlx Txel B4
A% Wb Beke 12747t FeEgon], 7} g
o 59 Mm@ HE 1K) ek, 54 S 1

Foh 2 G7hE A,

2) O|Cio mAtE 2o Eot

vjclo] wAlEe] 7Y WE glei AR



ChE A710|2E 0O|Cjo] TALES| ZRI= CIRIQ! oot 2Hx ZiY Tote] £d M 3 duet o7

[yultasy

o
]
o
A
oo

(® 1) O|C|o] OiAtE SRR CIXIQ! E7t =512 Eot

55

oo
i
na
Ho
oo

ZEI= Ao|A(Content Aesthetic)

OjCiof TA=S] &E SEl== OFSECIAL MZISHILI7?
Do you think the content of the media facade is beautiful?

Zelx X M(Content Comfort)

0|Cjof TMES] Y 2EI=TF 42 SFSHAL SRSt M2 isHL7I?

- =10
Do you think the content of the media facade is too complex or flashy?

2HIX Z3H4(Content Harmony)

0jCjo] TALES] dF ZEI=T7F A=l CIAIRInt O1SRICID MZISHL7F?

oo T

Do you think the content of the media facade matches the design of the building?

0jcjo] TAtES] &F ZEI=TF X|Ho| &tdol oStk dzskun?

oo T

Do you think the content of the media facade fits your local environment?

ZHX A& M(Content Experience)

O|C]of mhAt=el A ZHI=TE £ Z2to| S0lE0 M22 Z-e &0t M2skaunt?
Do you think the contents of the media facade give you a new experience that interests you in surrounding space?

OjC|of TS| o§E ZHIXE Sofl &8 HELE HEfE & 4 Ut AZiskyU
Do you think the contents of the media facade provide useful information or status?

= T M L 'S=0o

Do you think it would be good if you could get useful information through the media facade?

0jCjo] TAIES Soll RE8 FEE S + UTHH Z0Ha WZISHL7F?

Zrelol 21 B ZX} o AX|LE 20| 0JC|0] TAL=0 HEElk= 20| S0t A2iskyL|7f?
Do you think it is better for your text messages or writings to be expressed in the media facade?

ZHelo] =1 B ARRIO| OJC|of TRA=O] #3isl= 20| BCHT A2tsheL7t?
Do you think it would be good to have the photos you sent yourself expressed in the media facade?

Zelx Hi|A(Content Identity)

ojcjo] TAES] dF ZEI=7 =9l Alde 2 Bt dzsiuny

oo T 2l 282475

Do you think the content of the media facade reflects the identity of the building?

ZHIX J7}=4(Content Readability)

0|c]of mhAt=el AE ZHI=O| LHE0| Olsiot| &rhar Az2fshyL|mt?
Do you think the content of the media facade is easy to understand?

ZHIX XMUbA 0= (Content Overall Satisfaction)

OjC|of DEA=S] oF ZRI=0| ol Moz BEESHYLIF?
Are you overall satisfied with the content of the media facade?

un
un

(®2) &8 &7

i

e
oN

fd of

of 7y

Jor

¢
°

oN

td 01§—|
FCCk

A2 EHCool) — FE5=EH\Warm) HSHHard) — £=2{2(Soft) 2r2(Bright) — 0{5=2(Dark)

18
]

HAEQI(Masculine) — 0{A44Z4Q1(Feminine) =5 5h(Mature) — P04 2(Cute) FrA2(Heavy) — 7HHAR(Light)

g

o
225K Melancholy) — 7|2(Pleased) m25KSerene) — CHO|LIEISHDynamic) SHEFSHSolid) — 28 Weak)

Ho

(
SO I(Modern) — HMEZQI(Traditional) AESHPlain) — 1A 8
=

E3SHUncomfortable) — ZHZSHComfortable) |Q=(Elegant) — SA2tEHGlitzy) ErSHTurbid) — (Clean)

(Luxury) Q1EZXl(Artificial) — LHFE SHNatural)
e

1 25HRagged) — MIE=l(Refined) A112{2(Loud) — =E&t

(Quiet) 25 Complex) — EH8H(Simple)

=
AlO|(Old Fashioned) — AAI9|(New Style) QF2(Shallow) — Z2(Deep) BE(Blunt) — 72 2(Sharp)

U

o
=
S

IT (
S MK Unpleasant) — TRISHPleasant) EESHUnique) — HHSKOrdinary)




56

(2013a, 20
SJolekE

tic differe

433 71184(2020)0] 283 YouTube
(https://youtu,be/AVNyFobLROE)©| AFE-E|Q)
et AARe Bk Aol Hal=
z8l7] S8 cioFat vletety aass
Fel= EF} FAlOl -

(Figure 1).

-] -
0] @got

13b)°]
2. °l

ntiation; SD)2
2 JHgEle] 9lom, 78 Hrx= A

Journal of OOH Advertising Research

271olRE ulrjo] whajs

<
= T

&2

AR H o 2olat

vjtjo] whajEe] o
b A meluef gt
ulejo] whapse] A4 o

gl 4%

[e]

[e]

= O

w

o

=
=

=2

A3 23709] 7P4 ol 17} 2
A4 ofgls ojulnji

g sIA]

H(seman—

ulto] wapze] Zelz vz}
A= A AEE WMo,

o

o

]

il

0] vl g 77k
= 4E oF sRo] il

}

ol I

4, A7 A U AR 24

AT} i gAE2 mitjo] A= High 7]
RITHEARHA R,

Aol gue sk thow

g7t EHOHH“ Bt H]jﬂ_E’;
2lal, wjyo] vpALE FEl= 7

A=
A= solEAE AlRsen,



iR AFI0|2C O|C|0] M=)

m, 93 23

1. A7EASE 54 e ga

FHIX

[yultasy

2 oRel B} Holg A
gol WE FEIx Ci4el G
e Ao Vel T
£ 1183} Levene?] =H
) oAl §0f51

A7jol2E wlrjo] Thap=e] Eelx

TjAel %7t 2t

1) J¥of mE ™ A710|2E 0jC|of
oAtES| ZHI= CXIR! 7t X0|

Ado] whE fd ArtolRE njtio] TA= FEl

CIXiQl Eotet ZHIX 2k @rle| E4 B & Hu g+

=
1O
[e]
it

ro 7o Vb,

57

W Ay} (Table 3>}
sollA] Zol7k fl5hA|
o] mE S Aol

s Al Hes FH=

2) ojclof mAME A oRof mE hH

AFI0|ZE O|C|0f miAl=S| FEI=
PN

S
i

]t of
b

7t xto|

SMAIES ool ARl Hok=Ae
o fto] whel thH Avpo|RE w|t]o] 1}

(Table 3) The Results of Content Design Evaluation of Media Facade by Gender
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@t = =4 (N=18) 014 (N=40)

ZHE=X Aoy 075 3.44(,856) 3.75(.899) —1.215(56)

ECIEE ESPE| 877 4.06(.873) 3,73(.987) 1.221(56)

FHIX X5HY 256 2.94(1.096) 3.25(,941) ~1.087(56)
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(Table 5) The Correlation Results between Public Design Evaluation of Media Facade and Age
= A (EZTRY AEAS
il 24.10(8.602) -
Fel= Alo|A 3.66(.890) — 21
FHIX N 3.83(.958) 034
ZEIX XN 3.16(,992) —-197
ZH= A3 3.65(.790) —.026
FHIX HFHN 3.10(1,054) —.183
FHX =N 3,05(,981) —136
FEIX FULE DiEC 3.40(1,025) —.140




4

I
S

o]
)

JI0|2= O|C|o] DpA=Q| ZHIX CIXK

1A

X
hld

ch

ﬂuﬂﬁﬂnjﬂmﬂoMQﬂniﬂﬁ No OF NI BR
" o= R W T TN — .
™ 5 1) 3 3 ﬂqv‘ﬂlm 9%‘Dl;0 E‘Lﬁo erﬁﬁ/,_llul;oL
E._ I} © 4 b3 ! -y 2 = B Nr o 2o To° m_.#.l W W
< AV i T B
l - o - - T
oAy NPy By om o O0E
101_ ,w_rUE._I % :imo UEMM _ = N
i%uﬂr%ﬁﬂﬂm%hdﬂ of ﬂﬂ@ﬂ
Wy N T OB XN Ry ™ O
n.ul.._@8%2083_N5M6@.m4% q‘.ﬁ E.#_z?iur.mﬂi FO Bl N
R HEEREREIRE L SR Eﬂd%ogéda Ly - T
< R , ! 1 1= e - KX s ASLS ofn 0| Mo NN OB mio
poa v L NETED R O = oy R
T = o gy < orqEﬂ__ﬂ I o ﬂb Yy
R U e N S
Hﬁdﬂ,b Ulm.#ﬁk%ﬂ_ o Mo mﬂ7ux )
. EE2 X Tour K g
o il 2lon| Yy =18 5lelnsl s 3 B X° _1& op Mr.ﬂn wer ol ™ KA
ww__oﬂu__ Slala m_u RR RN % Bl =N 6 o ol — Nl E.l‘u 70 o _zwu o m K| = R o ~
| = ~ P T — Al =] \
Ty "BdB L p? o G
OT; 9 ﬁOIA ~ o7 Trwmo =.._|_ S 1;_A|o7
BT IR EER 0Tk
EELAT EIO ] FTTI
R e x W E H %X B Ee |l W o
AW 5 3lelglelels|8]s|a|ElB
no/u___.ﬁ__m_.mﬂ11_8.olomwm.1,wﬁﬂm ﬁ z#.o,mﬂﬂnﬂ_uﬂnH,TuAlﬂlm
— —_ - . RS
X r N = ‘_Ll‘l
) o 7o wuiﬂwa_mﬁmgz
) N f— — B U F g Wz
o —~ NA = -k E T
3 Eosbalerail
. 5 e T U v BN
= B EEREEREREE o WO g W E e XY
B Ou_H ~ O N = =] © _l —_ 0 ﬂi_y/‘l\u ET]WA
K e NREEES o S s ™ = od - ol w o
7 w2 e U I
I s T N 7 T gy oo O
i N AO —~ OW]:U _
ol & B e NN B g o ko N
ol ol El 5 PR 2T e B
S (R I =1 o % il T WX M g S
i 0 | of | &M Wl | 9= o . iy T X = W o5 ®og ;
i = E A P R o TRET X gl e ey
SIUlPEEE e el - =22 & dEgazaiia
(¥ I R I Ll | L r | op| mo . = T A " =
K < ‘I_Lur_,.r oH| — | ']l B0 N ) fe) ;AVA 10 =
915 alzlzlozelzlz2uf® Fx R T ¥ TEEoZoelY
mo| oz ||| E| 7 ok B o] |0 ° =" o il T W TR g Ny
s lal |® |7 < = TROBE o T er Ty X
© = ! mo s " op !
g o < o -~ fEzFgFgen
< ot T AR e e T




Journal of OOH Advertising Research

60

Al_l
iy
L
<0
m_u * * *
Hix| % &|w|olw|lv| 8|6 o
Mvwm_%%mmmmwmw
o
30
K|
ol
ml
ol| OH ol | —
of | K| iod i OH 0o ol ob | 2l
oF [ X | Wo| 30 ol E <H 221 ol
2| rf ol Bl & <M @ LN A
M | | | H_,_v | | ! | m, \HA_ |
e | ot | | 02| 00| | | | ]
NI 2| & | 2| ar| <R | RD| S| o | o
ol || ok | B o
= 0 o0 o0 o0
mg_ i o of =)
B3 RO A i’

"p(10, *pX.05, **p(.01

He glom trepdet

7}s

sheha

Iz
— 4

,

LR QeloA A1)
o7} mle]e]

Q1Q!

H7tel 38

4

o
L

3

T+

ad E7tel 24

Zgkdat

K]

&l

A

SRR

=

E

spikEe] &

I

o

Aow T 2,

L
.

=

M

= o]

B ol

O
T

F A==

S
al

7

lé

HAekslria

<+
B
Rl
<0
ol * | ¥
2l Sl N ol | ® * < | o
Hilo| 8 & Ol Y9 %2 0|2
QI3[ 2| %588 8% 39
r I N
o=
m™
K|
fimd
Ml
ol & | ok |
Of| KM iod| = Ot oo| ® onl =
ToE|| X7| Uo| 30 ol & <H ES
Ca Rl R - S R e P
| |
| | | | | | |
T . L - o I s
= B A R TR R
< K el BTN AN KD| > ol
i o | B mr| | O
it =
5l o o0 ol ol
mu_ 1l o of KJ
E3 RO A R’

*p{.05, **p(.01



7te] 3 @
=9l

[e]

z]

7E1—A61 iz
ioNS

Rl

15

°
Tl

4

I
S

A o3t oA Aol R mleof

Holiz 7oz Vet

719 4 89

al

g

¢

|

o
fu

]
|

o
fu

719 2 8

z]

[

i

3

1S
7o

thE A710|2E 0O|Cjo] TALES| 2EI= CIXIR
z

]_w
il

I A2 QlofA] "

il

]

o
H
=

|

il

z]

i
o

[e]

T

719 1 &

[

z]

iy

3

A
o

T o 3T
b
X & <
=% I = S
= o il il
= W ~ 0 <0
\TH — ,Dl ol * al * | ¥ | % *
= o S e I N I I o R B It I =l | Sl olal Qlwlolo| x| ©
2 .m Bof €| ¥ 888|588 88 - EE R R R
,z.# N E ! o] :
o3
- o=
N X K
= A - -
fis]
) % = il il
oW
o A
D.T‘ O# 0
o w3
) 7 ‘ﬂ
o) A N
_ =
o oo N ol o ) oll | oy il
= I T O Tt N e B e R e
K| o ol B EAE RS E AN R o B R E R A RS R
| 1l il G o S| xhm ) = o) B )
00 a1 | 52| | | 2] 08| %\ 2| | B o 00 57| 5ol | | w| on| %l | | B ol
L_u ~ % N <r | & | u mm ol | H| R o ﬁ% 3 N Tl &l u % g ol ﬁ% 3
%Eﬂﬂlﬁ T2 W oF| 2 or| ™ e oF| 2| Br| ™
E -
oF N =y . £
- =) R
—
r ml o
= r
T o 3 H
o) o T wﬁ 7l
of Hl o 20 2
. X — of
BOE 2 Y
el TO I H0
X H0
) 20 20
= 5 M " a
ol N g |zl o 0 it i Blal o 0 it i
o
o ~ L 0 muﬁ_ i o of ) um % il 20 ol i
oE A o7 E3 RO el & o8 =3 %0 = bl
<t 5 iv_ K 3
K|
Zop 5 GO
e NH 1r,1 ml *D, e
L, W & o S
o &) _
Sy o= = H = H
NN od 3 . <>

*p{.05, **p(.01




Journal of OOH Advertising Research

62

N

al

|

HH
=}

A

i
—

I SAlof 7]

T

=

xe}

H7Y
ad gotel

z]

i

he glom vehget

s

gigol s ESsrii
char 7}

b gom et

715

i
[e]

= ek,

2o,

L

.

3

ks

el )] gk

=
L

dat 48 el 2

ol
3

K|
|
M

Nfo

-
]

L
o

N
ﬁo

Helo] wpipmel g

HE7] £

fYE

Ak
=

=
=

7Fe] A

L
%

A1 4

141

0

10y, 71

3T

el BAE Awin) )

[¢]

]

AT

9]
v 2

=

ujefo] b}

.

N2
s

wm,O

Hr

~
1o°

|

|

E

oo 2

o317} vlejof it

3

Eay

T

pE

kel

| =

Hol= 7

E

3

=
=

AhEe] 2

EEEE

=

2 i 5

[}

|

_7]

CRE

“O o
T=
=

2l

e
g

7} o] stapeel

[e]

7he] 4 @

[¢]

]

vz

3

W)

s
;OO

Ie]of

Tt o

Rt Sl

o

=
=

7 g

z]

i
[e]

oz vebgt

L
.

o

*** | o 2
58| 8/¢€]5/9]58|8|5/8|3
o Y Y Rt BT o
|
oH | |
ob| = | W] <] O] B gy
E RN RN EI P I
| |
| | | |
-
| ou| % w1 | 2 ou
| | Ol Ol |
ur| < = KD = o oll
OF| S| | ™
=
o il ol [
L] ni0 0o K&
B3 KO Bl iRd

*p{.05, **p(.01




LR AT}
M AFtol=E

0|C|o] mAb=o| ZEi=

ZH= CIxtel

}% 7/19.@ ‘%E]— k}:‘l]'

1715

3L
[e]

R~

~ N <IN

%ﬁ,laﬂ 4

Eﬁ@e@qu_ﬁmwwﬁ%Hm}p

~ = jins

L%%JWMWP4@%%5@%%M1

= = ?Wﬂﬁwaﬂ_ii E_E%Em/ﬂﬂ

mo A < % B 9 =) Nr | <

o W W T i~ o_LLuE o
w X T oo MR B M =R

5 o = = A047A A:,to_ e

o 2 ¥ T W o o Ko J # o T o &

tE YRy thwﬁ%yﬁ = x

qrqﬁzg,ﬂ_%o14%550:qu G

_Z#Momm%‘ ﬂ@i&?ﬂoﬂx%uﬁﬂ 20

wﬂmw;m_4}1§m/1izuoﬁw l

) uHobmﬂ_a_m.F B 2 T o | RN

aﬂéuﬁ}ogxﬁsﬁﬁr%gwm%i BlsIS 8|8k
oy CETE LT s Eﬁ;,mn%ﬁ;g
s oy o) ™ Bo o o X 2T B o= = =S 3|y = gluls

DN o o z}Lup _%OPH7 » K| 2

&emfgMﬂom,@@mo]nw_;ommoifm_ K| )

ﬂuﬂlevéTfﬂ\P_le\ ~ o

= = @d . % d o o0 %o m T 7 ml_ T T

qﬁwwwwg%giquQ$j

= rA417U1__Ot af ‘Dlxul\A

uwﬂ%:q_%wmw%&gmwaw
oF Z° o o E ol B oM o o T

o X _iﬁ ﬂ 0 Nr = N
T .]qﬂ‘_,rjlu
o 2o X0 W B
uAl_l .
oo TS xﬁdum_c_og
r~ A,Vﬂuﬂrr RN
Loymmmﬂwﬁ%owﬂﬂlp s

Ry sﬁé&a@rﬂ,%wmﬁ NEREE

5 R in ‘ﬂﬂoéwjy% w| | wo| &) on| 8
S S = T < B =) 2| =) =] 4l ol | % &

5 L BELLE R 20 R E S

= 1E>.v3wuygwﬁzq mmw_gr__gwfp_m
0 —_ i | .

S G R (Bl elzlal ol
A 5 T = Y > (! = | B E_.l_./|m._|§ o

- ) Moo i) g = - S| |0 Tl B ol

%0 T X I = < b 2 B fir| 58] oF)

n d I oo il R N ~ B IH

I Eqﬁmoﬁo_qﬂﬁo - < " L

- T %M n o B R o O T ~o o o

] i o NE J.AAAEF <0

20 l_ﬁﬂw\nﬁdﬁ” ,17wlrﬁncn_5m_a ar

Hr T Nalli Ry o &l e N =) - H]E ~

~ ol R Wuml_my,ﬂlq_iﬁli_7 HO
%ﬁomao7ﬂ_bm|£wwo T 0

K| L B X o B Ul oy A

LG %ogqeas,&wﬁ b

g ~ S Hox R W E

. ) ool N [R— N R o = oo 30

]O].|7D0 ]‘WEC ‘ul _._._

5 o N ~° N w_l_lﬂﬂ Jﬂ]_lﬂmﬁﬂi G Y
ﬂ@ﬁmoiawgmoAlﬂli ~ | U wo| B
:tﬂnmomﬂmMLJPﬂ‘ﬁrﬂMo_ Kl = 0 o -

< X o T < o R0 A e
Emﬂﬂﬂ;bEgo ! bl
H

*1{.05




64 Journal of OOH Advertising Research

(2 13) SHl= A Q=Eol Zid Hoto| dyEM 2t

¢l 44 o= == T QIECQto] MEtAl4

TLAlo| — AlMo| 421

WESS SRl - Ml 177

e -.091

Tt - 2oee 173

s 5 - 3t 217

242 - 100

- A2 - =86t 2401

s e 310*

ge - o= - 301*

g 225 - 7 A7

g2 - e 224

"p(10, *pX.05, **p(.01

e
2
-+
fr

[N

ue Jm T
o
o o v
>
o
<
o)
E"L
o,
N
o
r
T,
[N
1o
N
)
o

1o
4o
off j:jl:
iy

(ol
-
2
A

2,

o

3,

= 9
4
=)

Wi
)
o,
]

2 oot

oY

ox

o,

N

N

[}
"
o

s
off HY
lo oX,
L)
N
N

)

N

N
oo
o
e

i
i
”mr

i
By
o
1o o

r
=
N

o,
N
N
=
Rl
rl r
o
N
N
N
aff
1o

2

Qg8
o e gl tol
o Hols} 24 ,
ujclo] SHAES A& PSR o)
A9 2 pSol ulclol Aol Az
Aol Yae o A elsishs so®
o ol AbA WEh ThAvt oS [EA
A,

ASH didel o A A=ldde A

O:

ofy
=
o
<

T
)
[r
1o
oY,
oot
-z

0

[
i e
r

}_

ol

oz et 3

o,
o
) W

AN X0l

1o

7}

H(AEA, 9871, 2008; Wa7], HEA, 2007;
7], 298], grls, fdRle, R4, 201L
A, WRr], dEAd, 20079 A= e A
o siae 4= Qloh, AR AuEd, vy
o] upA=of el FHol AR Wk TR A}
G0 vtjo] vAE FAEAAEANA s 2Hl

20| 3015 7]golER fEale] U8 47 of
sﬁaif; o Ao B 5 9k

s7lolzE ulro] Tpze] wel=
P s 19 4 o9t A=,
Agre] 47 qoloz A
G (20219 AolAM =
stolmE w]to] EWEOH

Bl

9
o
Wl

= ujrjo] wpbmo] FEl
colel Tt M4 H7h AuggelE BystaL,

[e]
AL QA SR, BA-ve



the A710IZE 0jc]o] TAKES] EEIx CIXIel Byjel EEIx 2y Blo] SN B 9 AEED) o7 65

[yultasy

, WA olF BEoE AW a ARl e B3d WAAE AuEe] o
AeF, ol WA AAolZEA TR o] B a0 olslelns o Sl coet 3

FEEE g4 SAoleks Wut vl P4 el ulcle] =S MAlste] AWIEe] wtlo]
Hrke] AR SAo] FEIZelE B UARlelE  wMEE AW Shfshs welo] Wasith wh,
BAglol ahe] 24 olFle oA sl 2 A AvbelRE wtle] shbme] w FRA

Aol hmAQl g BAe F wefshs 4 of B shistel Al 2vtelmo] AuiSo] yol 3
319l Ao AT 4 Ak obg 4 YwE S welw WPEchw, el
= ool EAE B34 gejel vlo] 7
b okl 4 ge Aoz Y

EA), oA 2ol RS BHE 4 54
A 27l RESL T2 vltle] shEe} WA B4
shal gl ¥ tARIoRA 4 BATE Az

=

=

©

=

-

S

4

olFle FHlx kel Frk Y F FElz du] o)zl

‘ E}
=L

o]

FESE AL Sl 4 ek ool wel, 3

B HElE ARl B okt ulrol
At zsbel AA wIHo] on mawh-wh  whlmRA fhd Avtelmse] w44 54
SR A ofFl mElE Xel B AR F B ANSAA Adad Algshs gere viishs
Al AT AN whsme] AX weidel & melo] Waskth 47bx i A ol3lE Eo=
& Ao® Uehth Ed 999710 A of  ARe dee] ERlEEA HEele o g
e mElx vgel Wb gE o Eelx And, Aeksta, olsles Asiei ok wele] it
2spy, AR, A 0 AN wEEeh we WAAE Zstel S B ARE 4
ol e Ao Uehgrh olE4oe] nhE gl FEEE A& s o] o
v, ulce] s Felxb sy nlce] whb  Aof @ Ao AlRELh v 4EAEE Uy
Sob Agstaa she el hxet ABlA Bk FAske wul nlce] spAk=Ee] Apxe] AasiA
7o @A fAlste] Auslolol ke FASIY e Wele] W] sk ek chielAl AbalA
o ol2 EdjE @ o, thde wetmARAe]  gAoR AFE 4 ks ol#4(2013)9) A
A olnlE AT glolA, olof Agke Al & meje W, vlelo] &¢4 JHE Al 3
A9 g olfk Al cldal Aol 44 sz vl sseA g ajeless] o
5 7o 2 o] o] of Aol & Wat ek

olaho] A Aol Bk, £ AT &
£ Alolet & 4 it elele Eg nire] whbE WS Fo 44 5
Slop 2o AR BYstel B u, thewt AL WK uie] opde gele] Aw 3
v A @ 4 ok oldo] AT 7hsAlel FHa| Alch 58] A4
A, oA sTtolzue] AlgEs TElze] 3 wromt U4 vtle] mbE Agelq i A



Journal of OOH Advertising Research

66

Zlolle 7k Sl whelbA

o

ks

a2

N
=



=lES

™ AF10|2= O|C|0 DIAFES]

Cixiel Tl =ex 20 Tlo| SN A U M| 7 67

s
ARy WeI2008), AT WP Hao] Ay A WRE o8 WAL 2AT Ejel N
JAF—=718E Fo)of| ux|= ASF Journal of The 16(3), 73—84,

Korean Data Analysis Society, 10(2B), 819—831,

2920010, TA Aol 714 olse)
a1 AejofolEl B Aol ¥ek A OOHB-Z3}917%,
11(2), 65-100,

AF(2018a). vlr]o] TAIES] AT EQ} AR W]
24 g B 30 AE Sl b ApolgE gl
o7~ 122), 63-18,

AF(2018b). 743 olFlo] whE urjo] sAL= Al o] A
e A B Y ORI et 222),
58-67,

1 HA1(2007).

A&, Journal of The Korean Data Ana—
lysis Society, 9(3), 1407—1415,

wg7], 298], AXE, AXE, 7E549(2011).
go wE AR wgAdel Aol Journal of The
Korean Data Analysis Society, 13(2B), T87—794.

S0, FFIUE 0 I B

o2 AM|fekul ekl AAFEFQ] =t
o w4, QHEERD. oA ArjolzE uldo] ot
AREe] g CAR] BoAek 2 Wtel BA. 74
sl 24(1), 23-34.
2132020, wlelo] TS| EE TR

o] = gzl =W ALE 93 =R EHX—]
ool AlolRES FHOR wyYTE &
Hopi 3] =27, 61,

FRAT2017), EAGERAL] uldo] TA=:D £}, ofu]

2, W, BEEA o EEl 109, 91-112,

4, HAAE0), AT vlTiolaaiEe] bzl

PR L FRITESEe] 150D,

64786483,

HelAl2014), 487 AL

o, From), AAE o B el
of S A QAT HAOLG R
230,

OIARI0LY), 3 ixpele] FEA rElo] TAES] o

2051
A3t

SH
.

)

187, A WKl el gl

of A=

SnhEE A}

@1%1

papSkex 3151
o, S

2

il

f1a9

=,
%1‘1‘,

o]y

EEREE
156), 215—

oFo =L 24 @4 odgtfistn ek AAleRe s
0]%71(2015), EAIATF ZHolA vjtjolutrlze] 334 F

°]%-$-(2016). LED v]u]ofspAt=e] el 2o} f-8/d3e] 4

Aol Wt AR 2Fn/cjols) 19(4), 159-
168,

0](2013), AR SIE|EE miT]o] SpALE=S] WP vk
Fpol| T3 AL o=zt mjrjol 12(4), 193-212,
Aofl&, o1NI(2019). FAHMGS e wjtjo] Tk

H= 593} ofEHZE=, 55 241-263,
A7, W@7], RA2007). ThA 9] zReRdel w2 Al

ZyebAialA] =8 o]  x}o).
Data Analysis Society, 9(5), 2521—2531,
Dalsgaard, P. & Fritsch, J. (2008).

In Position paper presented

Journal of The Korean

Media Fac¢ ades
beyond interaction,
at the Public and Situated Displays to Support
Communities workshop at OZCHI (Vol, 8).

Gu, F, & Gu, Y. (2013), Study on the LED media fa—
cade in urban space using analysis, Advanced
Materials Research, T12—715, 850—853,

Kaiser, H, F. (1974),
Psychometrika, 391),

An index of factorial simplicity,
31-36.



68 Journal of OOH Advertising Research

Abstracts

A Study on the Characteristics and Correlation of Content Design Evaluation
and Content Emotional Evaluation of the Skyroad Media Facade in Daejeon

Young—Joo Baek

ABD, Department of Interactive Media Design, Hanyang University ERICA Campus

Boseong Kim

Associate Professor, Division of Philosophy, College of Liberal Arts, Dong—eui University

Seong—Hoon Kim

Professor, Department of Interactive Media Design, Hanyang University ERICA Campus

This study intended to examine the characteristics and correlation of content design evaluation and content
sensibility evaluation of the media facade, Daejeon Skyroad, The subjects were asked to respond to sensibility
evaluation items consisting of emotional vocabulary and content design evaluation items of media facade after
watching content videos of the media facade, Daejeon Skyroad, The mean comparison of content design evalua—
tion of the media facade, Daejeon Skyroad with demographic variables was conducted, the factor structure of
the emotional vocabulary was derived, and the correlation with the content design evaluation factors was con-—
ducted using the emotional vocabulary included in each factor, As a result, it was shown that differences in
content readability evaluation items exist depending on whether the subjects experienced media facades,
Meanwhile, 11 vocabulary words were composed of four factor structures, and “old—new” was found to exist as
a common relevant emotional vocabulary across all content design evaluation factors except for content comfort
evaluation factor, This suggests that the content of Skyroad media facade in Daejeon, which has a social image

as a science city is appropriate for the content characteristics that emphasize novelty,

Key Words: Media Facade, The Content Design Evaluation, The Content Sensibility Evaluation, Dajeon Skyroad
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