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S0l o] whet - theFsl T3 f3ol thet F5E o= oA o] FolAA] FUAITHE
=25,2006), A4R(2002) 0] AAIg 57FA] #3tebAE 4 (53)¢] 7P BHA o2 E-85 1 itk 5744
A 8-S 7190l 35 S&ote WAlo] ARAJIA HADA 22la AlF (A 2) 3 w35k
At Bert 284 WeA9 27 Ao w FREn, 57 4 3" £35S (sales),
3149 (sponsorship), 8% (synthesis), £3714 (style), 853 (spirit) &2 EFE}.
wIES Fa B9 Fro s 315 Séole 0 T34 onA & AlF 5 71 AAY o] ¢}
ATANA Fa - FHI A FAv o] o] &ah= Aolth. #3AAS 719e SHAY o|nA] THdE Sel 3t

G5 AdstAY $3k= As o= 2oz Hoka, #3lAES AlFoluv Au] 2 314 oln|A&
Aststo] B Alg3) apdstehe 2le dnlgth. #3719S AlEa 553 w315 sk 7192 EAMY
ghe A onlgth(443, 2002).
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2) E30PE FE0[ 7100|X|H OXl= P&
(1) 719l ZeopAED 7|do|alx|2| 2A|

7}, 3R 719deln|A]
TAES deitEov #3815 AlFolv nHA" A AHA 02 AMgete EsirA" o] 7] @At &
ok, Ao AR Agy Al A Fag miiAIl 54 Bl =t 713 are 7Ideln| A diks
%= 4 UTH Winter, 1986). Hagtvedt, Henrik: Patrick, Vanessa M(2008) & o}ET]z}Qlo] Hiedd
AF 28R 2 AlF ] AlF Bl tigh Azt vk Hlweh A3} ofET|AR] E AlFol| tigh AH|zle]
F7HE7E Y A veite A ASAoR AFeith. 18 T3 RES 235 €8 st Ao
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ok, T4t 714 elu]A]
3719 "Hi“’ S53 #3831 dAske 71922 A Y (positioning) 3= A nlsiH, 24
A= (F)BAE E 4 Itk Brian®} Nowak(2000)-& 948k 2] (Associative leaning principles)

o84 /& 39 g Hsse] ddyd et A7E sisint. o8] Al mEw, 7o) gt
T FF2 2uARe] A7) 719 AE FRE HlEs} 7] A4 WEHZS =E(nodes)7F 714
O 32E =E(nodes) 9 A2H ] Hal=9k 719l S A< =g A3A7)7 drka B )
A& o] HA| 9] ofE ZRAEZ W T olEnpIE 2 Ak 7] 7] A E of 1‘%%
AA A% WEHZS =E(nodes) st A2 HAol thel 71gomAE Aaste] G40 7=
UL & F 3t olF Fof e 22 /HE =5 F 3l

72 H3 1 7IYY mebU|Y EEE VIY0IDIXIE SYAlTIEH SEH HeE 0[F Aot

(2) 7|do[o|x|et 7| HASUAlL] 2HA|

Z19elmA = 71l Wi FA AR A E7E BF FeAA] o] Foizl Qldeletal & & Slen & 7|yeln] A7}
Aol Hgl & o W "9 dolgta & 4 dth(Barich and Kotler, 1991: Keller,1993).

o tigt EAQ AF2KR] Brown@ Peter(1997) = 7199735 719958 (Corporate Ability)Z}

13]4 A<l &% (Corporate Social Responsibility) &2 83t o] F 7|FAA &Fo] A&

oX oX

ialm&m&mg
Lo
S~

A, 719597t Al ARlA A&t w7t Hof AlFH7L niAe I TR RS o] 85
of T3t Brown & Peter(1997)9] 75 A7 15 €](2007)9] ATl 719582 71y
o Ak A AQlE 71geln|A o] 4 iR st o] 7 HeTL 719 E Gl Fd G rAE AE
T2 AL B3 B8t T3 Sen & Bhattacharya (2003)9] oAz w2291 71 o]m]x] 7}
NNAFLA G THAA YT = F e 202 EAHAY. by e 22 VS 528 F
=

7+ HA 1 710|0|K = SYAIE YA SEHR Jefs 01FE Aol

(3) 7|o[o|x|et DHZMEo| A

Keller(1993)& 474t B:l =2;H(brand equity) o] ald Bl =o] tjgh An|z} 2] 4]o] AH|z}o]
ghEof mA| = theFek Bt A ojsta itk of2ldt thekek B ae AR 719 SN diE Bl Ed
el 2 B thefe BAlls Aol glE W et Bokth Aaker(1990)« oln|A| g i ol g
ZA 51 ABEY] Jo R B, o]F Bt igh 9143 AWAF L & 54 7I9EAE g o|nA=
1 7199 oeket viAE SF3 AlE - AH2E FHCRE 23E AR AL el o o]z
kol X} 71l tigk e Eete AAAA HE ZIdelnA e BilE Aegs, 8%, AT
YT T 22 B v 942 ik webA dad 2e S =5 4 sl
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714 42 Zjli gi t -value p-value iHij(ﬁ
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7td 5 71400 — IHEHE 0.472 0.044 10.629 e O
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. X?=595.177 (d.f = 2588) ; x*/d.f = 2.307
Mete GFI=0.921 : RMR=0.077 : AGFI=0.900 RMSEA=0.048

NFI=0.949 © TLI=0.966 : CFI=0.971

4. A2 © HA

=

i
1o,
12
- 2|
ox
N o
Hi

= APelM e 719l EatrAE dEel it z017] fell Al 71959 AR e
< Ad iHlX}E% s v R T F3E ATA R EAsIIY. & A7 AlA ek oA
AARE, AR, BESHE O JA 2 B3R FE e AA 719E9 B3RS ARE 2nAEe
A& Bl 2Qdst sivke Ae & Ao A, o] 22 733 A7 EUE ¥ 59E S
AR Al tigh AT Bokell 2ol 2 ¢ gle 7I2AR JEE ATd 5 dvke Aol A,
ZEAET 7199 ARRlA A Fofell ATE A |85 E3rHAE okl Aoz
Agsto] 7199 e 2ol A ATt

o

=
B AT 40 ANGE VISl GRSl A DS LD BAAY PP st
of

i
o3
4
B
E
fr %i
N
2
offt
e,
>
o]

o
osx
é
l
_‘d
1[‘
2
s
uj
N
W
N
Y
o
ol
1o,
Sl
| o
o
=}
iy
o,
:i
N,
e
o
- H
N
=
=
o
o
9‘_11
r o
ad
(il
59
=
N,

A29(2006), 718 71 WA 20 oln|x] Ho-2141718 HAY E3uAE ) | Korean Culture &Art
Journal.
29, Z94(2003), 71dolvA ¢} el esiol 43w 292 o] 83t 7|GuAy Ak et A el A gk
6(1)
AR(2002), E3oAE 433 A= CEO Information, AAZAAAT4A, 3728

o



518(2000) 3t E & 289 WEFEANE oju]] T3] Agk A PFEAE o)A FY 3} E3lubAE

&F FAoR FugAF, 17(2), 59-82

AR, AEH(2006), 719 EstupAE el tig anjAe] AAT, FAYATF, S Al 128 94-112

ol &, ¥A7(2008), ESpARH HEH AR EFo] 2R v ek Tk niAle 9%, nHE A
T,13(2), 1-21

Aaker, Jennifer L.(1997), "Dimensions of Brand Personality.” Journal of Marketing Research, 34 (August),
347-356.

AFCH & Arther Anderson, "Marketing Arts & Culture work in Business-The Business Case for Cultural
Investment Guidey , 1999 .

Ashforth,B. E. and Meal (1989), "Social Identity Theory and the Organization”, Academy of Management
Review, 14(1), pp. 20-39.

Barich, H.& Kotler, P.(1991), A Framework for Marketing Image Management. Sloan

Management Review, (Winter), 94-104.

Belk, Russell W.(1998). "Possessions and the Extended Self’, Journal of Consumer Research, 15,139-168.

Brown, R. & Abrams, D.(1986), "The effect of intergroup similarity and goal interdependence on intergroup
attitudes and task performance, Journal of Experimental Social Psychology, 22, 78-92.

C.B.Battacharya, Rao H.&Glynn M.A(1995), Understanding the bond of identification : An investigation
of its correlates among art museum member, Journal of Marketing, 59(4), 46-57.

(2003), “Consumer-Company Identification : A Framework for

Understanding Consumer” Relationships with Companies”, Journal of Marketing, 67, 76-88.

Hagtvedt, Henrik: Patrick, Vanessa M(2008)."Art Infusion: The Influence of Visual Art on the Perception
and Evaluation of Consumer Products.”, Journal of Marketing Research (JMR), Vol. 45 Issue 3,
p379-389, 11p.

Keller, L.K. (1993), "Conceptualizing, measuring , and managing customer based brad equity ,” Journal
of Marketing, 57(January), 1-22.

Williams, S.L., and Moffitt. M.A.(1997), "Corporate image as and impression formation process :
Prioritizing personal, organizational, and environmental, audience factors:, Journal of Public
Relations, Research, 9(4), 237-258.





 
 
    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
    
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

 HistoryList_V1
 qi2base




 
 
    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

    
   HistoryItem_V1
   InsertBlanks
        
     Where: after current page
     Number of pages: 1
     same as current
      

        
     1
     1
     1
     338
     256
    
            
       CurrentAVDoc
          

     SameAsCur
     AfterCur
      

        
     QITE_QuiteImposingPlus2
     Quite Imposing Plus 2 2.0c
     Quite Imposing Plus 2
     1
      

   1
  

 HistoryList_V1
 qi2base





