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Campaign Summary
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-Target : S8 T AL 2 Y EXIRF

AoIM3 H=2 -Media: F-5E, GDN, 7P, QIE}A S2RIE EA L
01 =21 2101

5=

ZI[H 3.0%

A0 Y 3oL MISSHE ISt 8iE Y28 BE 55 0142 81 &8

AT SESITIE - Y - BUAERISIE SgH 20| B EZE Irke

=2=
K]bank < kt =y

Clgley Haste

- RFE, CON 5 2% DN 222 2Hi X|Hoj| EiF = Z510 g B2 4 Fln
- SIS (E S 2 EER), EAEE UHS HEZ oM FS S5 20 B2l 5=t

: = o]
e SRR - QRS HHCEEL) HEE TYsl| 240 B W 228 0I5

- ARH(KT W] o) S4o)| w2t 5k BRIRHKTH MAIA) 2 28 =2 WS B 7 15

nasmedia



Case Study vol.295

O]2Hof| JEH - -

A EX}ICHS| o]

E %o Q= Aol

MIRAE ASSET
ol Lae

£ 431.72j20] Hel AEEX|hsol Fotszh

~ SICAHTTOH Al
auwm_:

&
/ *ROHGIEH
l =
E'Q:SAXN | &0 > MISK R &
®1 A\

HN9-00917S (200908 7~ SR 0

& 43 1.7% 0| Hel AXFRichslol &odsteH
~ 21 XH

2B

*5ource : LEAN|CJo] L 228 GO

Campaign Summary

-Period: 19.03.11 ~ 19.04.26
-Target: 3 8/57 120 9%
-Media : O[H, GDN, FHA&20|E, D]AZ(DIAX], SKAZ|, STHE S
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