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(Table 1) The Purpose of Industry Promotion Acts

Article 1 (Purpose)

- INFORMATION AND COMMUNICATIONS TECHNOLOGY INDUSTRY PROMOTION ACT

— The purpose of this Act is to enhance the competiiveness of the information and communications technology industry and consequently
contribute to the growth of the national economy by establishing the foundation for the promotion of the information and communications
technology industry.

- FRAMEWORK ACT ON BROADCASTING COMMUNICATIONS DEVELOPMENT

— The purpose of this Act is to contribute to the enhancement of public welfare and the development of broadcasting communications, by
ensuring the public benefit and public nature of broadcasting communications in response to a new communications environment in
which broadcasting and telecommunications are merged, and by prescribing meatters regarding the promotion of broadcasting
communications, technical standards for broadcasting communications, disaster management, eltc.

- CONTENT INDUSTRY PROMOTION ACT

— The purpose of this Act is to prescribe matters necessary for promoting content industry, thereby contributing to the improverment of the
lives of citizens and to the sound development of national economy through the establishment of foundation for the content industry and
the reinforcement of its competitiveness,

- MUSIC INDUSTRY PROMOTION ACT
— The purposes o this Act are to enhance the quality of cultural life of the nation and to contribute to the growth of the national economy
by providing for matters necessary for promoting the music industry and facilitating the growth of related industries.

- GAME INDUSTRY PROMOTION ACT
— The purpose of this Act is to contribute to the development of the national economy and the improvement of the quality of people” s
cultural fife through the promotion of the game industry and the establishment of a healthy game culture of the people by creating a
foundation for the game industry and prescribing metters concerning the use of game products.

- ACT ON THE DEVELOPMENT OF CLOUD COMPUTING AND PROTECTION OF ITS USERS
— The purpose of this Act is to contribute to improvement of qulity of life and the development of the national economy by promoting the
development and use of cloud computing and by creating an environment for safe use of cloud computing services.

- SPECIAL ACT ON ASSISTANCE IN DEVELOPMENT OF REGIONAL BROADCASTING
— The purpose of this Act is to contribute to constructing regional characteristics of and diversity in regional broadcasting, realizing
democracy, and developing balance among communities, by laying a foundation for the sound development of regional broadcasting.

- ACT ON THE FOSTERING OF SELF—EMPLOYED CREATIVE ENTERPRISES
— The purpose of this Act is to contribute to the growth of the national economy by fostering self-employed creative enterprises through
the promotion of the establishment of selfi~employed creative enterprises by the people who have creativity and specialty and through
the creation of the foundation for the growth thereo.

- FRAMEWORK ACT ON THE VIDEO INDUSTRY PROMOTION
— The purpose of this Act is to contribute to the improvement of ditizen's cultural life and the enhancement of competitiveness in the video
industry by prescribing the metters forming the basis of pdicies for the advancement of video culture and promotion of the video
industry.

- ACT ON THE PROMOTION OF ANIMATION INDUSTRY
— The purpose of this Act is to create a foundation for the development of the animation industry and strengthen its competitiveness by
providing for metters necessary to promote and support the animation industry, and thereby contribute to improving the quality of culture
available to the people and developing the national economy.

- ACT ON PROMOTION OF E-SPORTS (ELECTRONIC SPORTS)
— The purpose of this Act is to estadlish infrastructure for the culture and industry of e—sports, enhance competiiveness in e—sports, and
contribute to increasing people's opportunities 1o enjoy leisure time with e—sports and the robust development of the national economy by
providing for metters necessary to promote e—sports,

* Source: www.law.gokr
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FaArde] AR sk Ak ARAF AR = 4 FUAZALRE Far o] FaA A A4k
2 G S g BT AR A 24 3 L S8l FaARe] AEAE 7S A
71k vk, 2 AR A o8-S 913t mlY EAZ] 3350 F olo]ZH(AISAC, Ai analysis
o} FaAty SA4718k nk, FAGAE f1gt dl System for Ad Creation) A|ARlE 7R3 A
olE| A 433} 7IRk npe] 2 W] 2 Fags ofpfolH, Fal AR HE A A2
ZIFTHKOBACO, 2022), 3L Hofof A 2137] AMHIAE FEE AlFetal §ltk(Park, 2021).,

(Table 2) KOBACO Business Area

CHAPTER IV KOREA BROADCAST ADVERTISING CORPORATION

Article 29 (Business) The Corporation shall conduct the following business affairs:

1. Seling broadcast advertising as an agency;

2. Projects for assistance for the balanced development of broadcast advertising, including assistance to terrestrial broadcasting
business entities for a local network, and small and medium terrestrial broadcasting business entities;

3. Projects related to the promotion of the broadcasting advertising industry, including the nurturing of the broadcast advertising
production industry; the standardization of advertising; monitoring of the effects of advertising; the establishment and operation
of infrastructure for distribution of advertising; surveys, research, and education related to advertising; and public service

advertising;

4. Business affairs entrusted by the Korea Communications Commission in relation to surveys, verification, and calculation of
audience ratings;

5. Other business affairs entrusted by the Korea Communications Commission for nurturing the broadcast advertising industry;

6. Business affairs incidental to projects and business affairs specified in subparagraphs 1 through 5.

* Source: ACT ON BROADCAST ADVERTISING SALES AGENCEES, £7C
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{Figure 1) KOBACO AISAC (Ai analysis System for Ad Creation) Services.
Retrieved from https: //aisac.kobaco.co.kr/site/main/storyboard
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A2 Foll A A& A Eekeh(Bank
of Korea, 2014, 2019).V
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(Table 3) Input—Output Table Re—Definitions: Advertising Industry, KOBACO Promotion Business

Industry Element Small-Sized
Advertising 7120 Advertising 712 Advertising
7001 Research and development senvices (Netional and pubic) 700 Research and development services
KOBACO Promotion 7112 Market research and management support services 711 Legal— and business—elated professional services
Business 7601 Education services (National and public) 760 Education services
8109 Services of membership organizations (Others) 810 Services of membership organizations

(Table 4) Input—Output Table Re—Definitions: Promotion Act based Industries

Industry Small-Sized (*Element) Medium—Sized
340 Computer and peripheral equipment 34 Computer and peripheral equipment
Information & 351 Telecommunication and broadcasting equipment 35 Telecommunication, video, and audio eguipment
Communication 621 Computer software development and distribution )
I | it ther |
Technology 629 Other T services 62 Computer software development and other [T services
610 Information services 61 Information services

591 Telecommunications and satellite communication

Broadcasting & services 89 Communications
Communication 599 Other telecommunications
600 Broadcasting 60 Broadcasting
Video - Animation - ) ) T ) ) -
Cortert 640 Video and audio production and distribution 64 Video and audio production and distribution
640 Video and audio production and distribution 64 Video and audio production and distribution
Music 790 Cultural— and tour—related services
tural— f | i
(7902 Play, Music, and Ofrer arts) 79 Cultural— and tour—related services
Game - 621 Computer software development and distribution )
2
Ooud Computing 620 Other IT services 62 Computer software development and other T services
621 Computer software development and distribution
ESpors (*6211 Game software publishing) 62 Computer software development and other T services
800 Sports, amusement and recreational services 80 Sports, amusement and recreational services

(*8001 Sports services)

600 Terrestria broadcasting

jonal Broadcastin
Feo casing (*6001 Terrestrial broadcasting services)

60 Broadcasting
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(Table 5) Economic Effects: Advertising Industry & KOBACO Promotion Business

Industry Production Inducement Impact Value Added Inducement Labor Induced by Final
(Business) Coefficients Coefficients Coefficients Demand ltems
Advertising Industry 247764 1.32774 084574 1348335
KOBACO Promotion Business 1.85728 0.99530 0.86853 1331568
Average of Total Industries 1.86605 1,00000 0.77204 10.94789

(Table 6) Economic Effects: Promotion Act based Industries

Production Inducement

Value Added Inducement Labor Induced by Final

Industry Coefficients Coefficients Demand ltems
Average of Total Industries 1.86605 0.77204 1094789
Informetion & Communication Technology 1.47314 0.71230 6.00505
Broadcasting & Communication 1.90106 0.84102 7.92412
Video - Animation - Content 1.98593 0.84430 1319392
Music 1.89992 0.84299 16.10519
Game - Cloud Computing 1.39539 0.89653 846131
E-Sports 1.64763 0.88889 1077188
Regional Broadcasting 1.87769 0.81664 10.82249
Advertising Industry 247764 0.84574 1348335
KOBACO Promotion Business 1.85728 0.86853 1331568
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(Table 7) Economic Effects of Advertising on Communications and broadcasting Industry

Advertising
Industry -
(Large—Sized) Producnm.\r‘)duoement Value Adde(‘jilnduoement

Coefficients Coefficients

A Agricultural, forest, and fishery goods 0.00632 0.00334
B Mined and quarried goods 0.00026 0.00012
Q01 Food, beverages and tobacco products 0.01406 0.00357
002  Texile and leather products 000813 0.00163
C03  Wood and paper products, printing and reproduction of recorded media 0.02517 0.00815
Q04 Petroeum and cod products 001869 0.00471
005  Chemical products 0.02746 000737
C06  Non—metallic mineral products 0.00192 0.00058
Q07  Basic metal products 0.00596 000113
Q08  Febricated metal products, exoept mechinery and furniture 0.00702 0.00251
C09  Computing machinery, €electronic eguipment and optical instruments 0.02466 001052
C10  Hectrical equipment 0.02043 0.00580
C11 Machinery and eguipment 0.00327 0.00097
C12  Transport equipment 0.00643 0.00136
C13  Other manufactured products 0.01041 0.00293
C14  Manufecturing services and repair services of industrial equiprent 0.00860 0.00414
D Blectricity, gas, and steam supply 0.02655 0.00687
E Water supply, sewage and weste treatment and disposal services 0.00444 0.00241
F Construction 0.00396 000173
G Wholesale and retail trade and commodity brokerage services 0.08439 0.04539
H Transportation 0.05006 001787

\ Food services and accommodation 003497 001183
J Communications and broadcasting 053170 0.23525
K Finance and insurance 003214 0.01908
L Real edtate services 0.02914 002143
M Professional, scientific, and technical services 0.05581 0.03653
N Business support services 0.07605 005227
(0] Public administration, defense, and social security services 0.00075 0.00057
p Educeation services 000129 0.00084
Q Health and social care senvices 0.00337 0.00178
R Art, sports, and leisure services 0.00605 0.00326
S Other services 0.00812 0.00363
T Others 000120 0.00000
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(Table 8) Top 20 countries by advertisers' major media expenditure (US$ million at current prices)

Rank 2011 2021 2024
1 USA 156,154 USA 285211 USA 364,941
2 China 43155 China 90,938 China 106,737
3 Japan 37,334 Japan 51,745 Japan 57,042
4 Cermeny 21,093 UK 35,621 UK 41,628
5 WK 16,078 Germany 25,748 Germany 28,997
6 France 12310 France 15,124 France 18,885
7 South Korea 9611 Brazil 13,089 Brazil 17,002
8 taly 9542 Indonesia 12,494 Indonesia 16,489
9 Australia 8546 South Korea 12,046 India 14,167
10 Caneca 8007 Australia 11,638 South Korea 13702
11 Spain 6,283 Canada 11,164 Caneca 13,497
12 Brezil 5,846 India 10,129 Australia 13,060
13 Switzerland 5576 ltaly 9,227 Russia 10,752
14 Netherlands 4528 Russia 7,653 taly 10,264
15 Belgium 4095 Switzerland 6,385 Pan Arab 8482
16 India 3,620 Spain 6,242 Turkey 7,548
17 Thailand 3532 Pan Arab 6,011 Switzerland 7,178
18 Russia 3,491 Belgium 4796 Spain 6,853
19 Indonesia 3,022 Netherlands 4,692 Netherlands 6,544
20 Mexico 2939 Mexico 4,464 Mexico 6,518

* Source: Zenith(2021). Advertising Experdiiure Forecasis
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There are various industry promotion laws that provide a legal basis for fostering

and promoting specific industries. Although there are differences in
emphasis, the reasons for enacting promotion laws by industry can be largely divided into
improving policy efficiency, supporting environmental change response, and contributing
to the development of the national economy. Among them, the economic ripple effect of
a specific industry is acting as an important logic for industrial promotion. The purpose of
this study is to obtain policy attention on fostering the advertising industry by presenting
the economic effect of the advertising industry. As a result of the input-output analysis,
the advertising industry had an overwhelmingly higher production inducement effect than
the 10 comparable industries in the information technology, media, and content sectors in
which the Promotion Act was established. In addition, it was confirmed that the advertising
industry and KOBACO promotion business showed higher employment inducement effects
than the other nine industries excluding the music industry, contributing greatly to job
creation. This study is meaningful in that it has empirically shown that it is an industry that
can be fostered by the advertising industry in terms of the policy goal of national
economic development.

Keywords: Advertisng industry, KOBACO promotion business, Promotion act,
National economic development, Economic effects, Input-out analysis

*This paper is based on the authors’ report: Promotion Plan for Inclusive Growth in the
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