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1, M
YAE AgK(digital transformation) ¥} -2 F23F AL3] M7} 28]
ZL_/]ZJ O] HH]’J JJ_Q,_/HO] 7]’5_511:]'(Amablle 1998) o]at:s_}@
AFAol| A o) de- Ar ke 22 EAR AR E AL glom Fal A o] A o]
H7FE] 1 It (Smith & Yang, 2004; Ogilvy, 1983; Zinkhan, 1993), L&} A%
JolollA st 7 S et il @ A IATH ALS] #sto] wIZtsHA HEg-sH ok =
Faehe) i ge Sk JAoflA] B ool et =0l o] 9 W E A
of| 419 ekl )lFo] RSt B7k= Qe ehutA] Zoh A= AL i)
o], Al71E wAISAE 7INke = Jigelel 2 (W3] - g, 20006; A
3], 2014; Koslow, Sasser, & Riordan, 2003), 45 443} Fa &l zlo|(1-<l
8} - ZHEF 2010; 54 - A3, 2009; Hackley & Kover, 2007), %)% 1o

IR - RES - 7934], 2006, Ang & Low, 2000; Kover, Goldberg, &
James, 1995) ‘5 3FL8HA] Zutol] A Aol dut e A4-5-2 A s] 23w of it
QA A H QLo JFAL Ak, FAIA o= Fa sk Ao S AE S F

A Aol 2 Az SashA st Qlek ol Aol UEh= o= A ¥
Az AFojido] Fojdk vt 3784 AHAF RES(QIA = AlaL, G4 o]m|A] A,

ﬁ
N g 2
=
il
dj
=

ZAMY BH 5)E Pt Z2 Alde] 71908t Ang & Low, 2000; Li, Dou,

Wang, & Zhou, 2008), WA o= FaL Aol o] Fars=2f thPAL A oA 5

a3t gelow 1w Q7] wiZolt}, wheha] Fars|ik= ol oS g skl
= A& Oulsh= (REAA|, R AT T 5AIA 0] FarAoA 4365 ¢

A s
o Algat 8-S H )3 QL et al,, 2008), LeLF Fa13|Ake] &Foj Ao st 4| 9]
TS Aok T8 At EAISHAITHL et al,, 2008), A FALSALE] A E
7ot miEol of| FaFElE vX Aol tigh AFA Ate 2ASHA] 3t

2 I3t =B o) s AR vt ole) o] 5 &85t ¢

2l 4= k. o2t TollA] Sefgare] gt A2 v

Tt} 53] anAEo] At U2k Solgatel AR HlAimR Ao A 53t

ZoPdE AR FAollA AFet o] thide] EaL IeK(The PR News, 2017, 10,
A A2 o] | Zim2 A& 285k Far

o1 B golehis 211014 Sela A1918] A B A g wh, 2 o)

e
r
ol
K
ot
>~
el
¢

>
°-|~

Hu
)y
f
N
1o
i)
ot
l

ut
oX

-

4
<

Z22ZnE|Ale| Fold Q1AM Hlw 3 Folgol miEo]| 0lxl= Fef

= t=}

133



134

Heg A

“THKoslow et al,, 2003; Verbeke, Franses, Blanc, & van Ruiten, 2008) & 53l &

QUgh FArs|ALe] Ao S FHdsks 8R1Q1 MY, =34, ool el Sedar

k9] 914 Tolek el el 74 91 2 U 2101 01 Aol 2 £5j9l

12 S 7bel ozl ol Aolg HEat Al gk, thg-oR 942 3

2 23S Bolx] Solgmaiate] Helyt elsl welSo] S olRasixe] njzol
]

offl G WA S UFshiA A,

= El°ﬂ°lEl“ IHU=CEANE 0*3}71 A A3 B ARG e 50l
o2l

BIALe] o3t T2 A (FALF) & o]elofut *‘01] E % 12 4 ArK(Reid &
Rotfeld, 1976; Zinkhan, 1993). &-el/def et 5882 3L A+

HA uEA" ARy Ao o] TS Alshs Bt I A4 FAtE 4
QAT THE g E}(Suh 2003; Young, 2000). 9HLH , oA o] il Z4HA 2l
Hefi=of thisiA HL felskal v sty 7HR] S Fofshes 2 o= Q14w o]

CRE ARJol] vl il AFTHE O = o A< R o] B Bk ol el
ohek Wk Eahael ule o Siek WA, Yasiabel ool R AL 2l
o3t Q14 ol & Y vh el St Fu A AUSE TR AR AFE] 25



H(White & Smith, 2001), FHAIE S A2 23S S8 5HA AZ3AT, Fas|A
TREEE 5T dledS SaAlshe 2oz Uyt F712(Collins, 1998)
O a1 Aol el gk 7id A Apd Mo = ool 7t Y e a%1e R
O 2Rl 87, & FaLB|Ake} FalT= 0] A, Fat

OF Fa3|A} AbolofA] Loz AT AR %H*M P vFIth= Ao R P
7hFnIAE @oh AejofolE| B FH-E =o]7] fl8f 1S Aas A
o19] ExA]o] FFAYE = A0 2 VEPGHTHLI et al,, 2008).

AR Faet tAE e Ak S ool it v
o] ghfjw]a ik, 53] g2 %1 4th FaL viA| o] FeFe o] WolxHA tAE A=

2A|of Ak Solgatel tigh Bk B8 XA 02 HAlE A Qlt), olE 59

g

(%]
12

S

)

© 72u]19 Hdo] A5 E “Magic of Flying” 3= GPS Bl A5z 2|9} $-2] YA
oA BgE= Lo MY ato] AEt Farolt), British Airline o] F5717F 294
T ZAE WIS GPS7 ol & AJSIAL RS2 WA Sl S8(A W7 = o
UE d7Fehs o555 B85to] vy, o] - 2= AR 52 RS deF=3

(AdAge, 2014. 6. 106).

S FasjAb 7] ofoltlolg vleho 2 elaje) Yag Au g, 22
WS R U ERE 2017 2 tolel FaAlolAl Aoyl Bint Sl 1A 5]

Ed e el o s &0 i 44 ‘?:P%EP o] M| ¢l 2017 oFAJo}EH ok
Fal H2EH(ADFEST) 47l 2 /82 AIRES2 D&AD 2017 % 2017 4 3
A AAA 5 o] A FaA| o M= AT A=, 2017, 6. 26).
FaAlel EEEE SoPFae] A % vhE Far iAol vls w2 A,
2016 ZEF A A= L0337} QIal/ &3 T2 A tlo]dE RE 55 Ajx| 11
e S (53655, 12.4%)E AF3ict. 2018 FA ARG LA ol = 25 H
o] U= Aol &FH%eH, 237 & 5 Seldil(outdoor) 9] &F4o]
2083 0. & 714 Wt The PR News, 2016, 8. 9). AH¢] oA Lo s &
31 Aol A o] AL B o] §-= Lo 7} thE u|t] o ’r} thofsh Holol 2838t

% 9la AL B3bo] TRk Aeo] glo] el ofoltiofe] Fo] ulm 2557
B, e P s ele) FAE ol mct FasY Aol
A1) ke B 4 Gl 71ERE B 5 9l Aol
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=
crel . ool Fartte] Sgol1 ol 1A QAL ool B B
19] S2folut 47 %QE%Ai%ﬂHﬂTﬂ . 71t i@%a

Z13

o)A}, 2002; Csikszentmihalyi 1988; Jones 1995). 01]5 501 733}
Ao el s ALEE), Al 3, Felge] ] 744 =holA] s

of ek, WA, Aol gt Asf= 7HQ1 E= 7H 1] HEAN kel oA 1wk
FAIBET 83 ofoltlofe} elstelT(amabile, 1988), ]2 2.2 7j2lo]
=3} 017 L8 74 ghgste] ool AEES EEske 1S oujsict
(Drazin, Glynn, & Kazanjian, 1999), upx|ao 2 2o dof| gfgh =2]= o] 8 2] 4
It Aol SAle Tl HE ks 7]E ol obd A= W o2 FAIE sidste =

ApaLe] 5743 59l w8 Avlshke oIt o9 = - g, 2008).
ool Tt o SHEO 2 R QL sel A o] Aol el et AT

L

i‘l O_u

32 7

>

A2 2ol A R3] HAA AE7E HA| 213 E ItH Moriarty & Robs, 1999). ¥
A Aol mEH, FoA2 BRE AxyAolde avtE sk A 82 5

i

shubz arejE o] RITH(3A1%, 2003; Backer, 1993), 3L e/l thgt 237] A+
Q1 FHA(Collins, 1998)= ZolA 314 2o] A A|2HE 2] A<l 17k, 2po] 2]
310 2 o) ol ] b4 Ak BelA GOl thet A ek Asigick
% oL of g 7HA R o= Aol A A = A, HiF-22] AR
Aol o) 7|uke S43 BE G4 ale) ReH S ojulshs eko] meEo]
of sith= o] F-2skal JIth(Mumford & Simonton, 1997; Runco & Charles, 1993;
Sasser & Koslow, 2008; Sasser, Koslow, & Riordan, 2007; Sternberg & Lubart,
w%)Eﬂﬂﬂﬂ@@%qaﬂ%ﬂﬂﬂﬂq%d%&OEHAHMH%%m@
oA o et ofojr]of o) B 8.9l = A
9= =3 9 v ko] ojg 214)a o)
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fto
rir

4 AT} o) Qltk(Sasser et al., 2007; Sasser, Koslow, & kil-

gour, 2013), ¥, &2 ¢|(Koslow et al,, 2003)= ol Q408 =34, H2F
4, AEe Al 7] 44 842 AR, 7159 A

UHAS os/d oz AR of7|oflA Hefaolehs e FALE she AlF 52
M|z, ofoltjof Fo] il £119) £#E DAdsfof sh= 2 SfuTith

SHH AMA L} F& 2 (Sasser & Koslow, 2008)+= 3Falstof| 4] Aol nj 959
ol = E-ekaL At A7 S5 A1AJEE o]l (Journal of Advertising) &
FTHOE 39 Fast A oA P AF5E TS| Farstel A o] Aolde At
Z(Person), A4x(Place), Z2A|2(Process) 2= 3Ps | A4S F3l A darsho
A Zo/do] b= oulE =0T, oA Auiiee] Ao FarstA Kok g At
HE SHOE =00 gttt} dE =0 FaL3|AK] DDBNeedham-2 #2]/do] o
Sk g7t 7|02 A d(relevance), 57 (originality), S24/d(impact)= AA]
o Fas|AR] ¢ o FHIZH(Young & Rubicam)-2 ©<=A(simplicity), 41243
(Credibﬂity) =34 (originality), A (relevance), 34/ (empathy)< H}%‘f&
= Fao] Aolde BT vekMarra, 1990)+= #-8-/d(adaptability), F4%
(durability), Al 2-&(newness), ¥ (oneness), 34, 71 ﬁ*é(memorability),

wdolets W7 IS AN - $92, 2017)

71 ROl A Aol Adof] iRt thekRt A ojot 4 aaE AAlSkAL A= A
o, Fars}e] RolofA] oS St FA| 7HEH] shtolrt, o)Al gt A=
A0 M et o2 Stk ol g, Far 719 H AR Ake] Y

KeX

o5t

Oy =71
At

(

iﬁ

p

o]— =, o
5 R A FolA] 7St A S ol ga A

3 W47 Hok(7128] - o]-Y - f5%, 2009).

e

ofx

3) ZmslAte] HolMmtLf - 9J5 8 291

& Herron, 1996).
o) doll izt s AWsks o olA dEAQ] eRt2 gzl ofmpd

[
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(Amabile, 1988, 1996)-& l

A oA o] 1a W Ao 232 _}%Q Helo 94'5]1"15 A EThaL FsH A o]
49] S Brlshe 2 mddl

22 W Aol e fle dF S0 24E & ot Zdle grpda gl
(Amabile et al,, 1996; Sterberg & Lubart, 1991), ©] &2 Fi1|A}e] 222 &
do] Ao frieshs dl S8sithe 27E =53 oy o|E Al o=
575k ‘ﬂo}‘ﬂEJ 7I9kE ST AolA Y97 leh T 22 o] 2l A

o Ze] B, ARAAR), A, 4, 222 o Fo| LA Auke] A3}
e 2499) 9% B4 FalA Helo] eItk e

AEIH 9} FHEE(Sternberg & Lubart, 1991)+= A4 T} Ze]/Jo] F-H-3t E}
50| of&7o] kst ol A BRI STl Ao A2 S5l A4l ofelt] ol 7}
= AE EE%‘:} REFA} An|A(Andrews &
Smith, 1996)= Aol G T AT B4 2205 SollA 7i%lo] =7l= Al
ol QFeolut k2 Aol Ql 3fof A4 S nxlth= As =43en, ohit
H(Amabile et al., 1996)-2 ¥t o] thet ke 22| 9] S QoA Al =t
O 2 QlAlE|o] AFodof FA ARl Fake mXItkal Fgskel

0|5 ZYute} glojy(Klebba & Tierney, 1995)+= 3als]Atof| A 2] o] &] 3}
ol gt S g2 AAISHAA FALs|AF ) 22] £/ o] o] Alsl/ et o=
A FaEet FA AL 7H) AT WAIE A% 84 T SR =R o5 FAL
Slabof| A o] o] ARl FarE =517 AsliA Faraet FIAL FAYEE T
A9} o gho] Aupa] o 7 2o] A AJute] FF "‘—U]X]" T8 gadhe 2SR,

A 7

i
£

N
o
o,

|
2% olN

N
E
)
_n
rr
o 2
-

r HJ

SRHRIA, 224 el TR A300] TR AL 2o Slofoh ek &
G3on, o] Slol 7e) Be SAIES] A2 el heket 7|91 50] 27 21
o) 0480] 36145} ghahslo] 98-8 S1AIska 1 A©.2 Liehtel(olhA, 2002
Amabile, 1988).

4) 7|1g dutol| S nixl= 22!

bz oz 7]l tigt 7] A G 2okl JloiA 7192 At vt ez A



w3 =, 59 AeH o2 7P gol AMgshe W e, <o, MiE 4%

E(sales growth), ZFAFF o]Q](return on assets), AAFY, AR H/-8 5o Stk
(Franko, 1989; Gupta & Govindarjan, 1984; Ito & Pucik, 1993; Morbey &
Reither, 1990; Richard, Devinney, Yip, & Johnson, 2009; Zahra & George,
1999).

WS T2 B1A A A1) 71 Ak 229 ik, 22 9] AR o

Uth= A7 A7 ], 248(2003) 71E2] o8] B4 A HAMES 7=
2 ofof 2] Ao i} 3he) 23] 9] L7} 22 0] Akl v A= Y
Ch=ohar B3l vp Qlet, o] 9of|t= 2] o ARw} 4w} 7he] pA|of| A 22)R 7] o]
& 5= &9l Ael(Larry, 1972)= 24 Y 27], A 354, 34138} 18 3
WIRRE FFESIAL, 22 o] TAE R ARl el 22 ik AEo] HAF =oAL
=37 gzl ot 74401 kgl 5o] Fasiths WS =E5kGIrh FaLs]
ARe LRE 7RG AT S 2 Ao E ] AT G Yol
B oz siA 719 A7t o& wgsHA de e o ok

ERH G FEfoll 2ol 719 Al FF= VA= AR HalEal gl 4

—_

o
R
fu

TR AT 0] Blgo] QoA WAl(2004)2 18270 A1 A4S 283l

M) TG 0]F0] S G o] B o) T ] g vl e FAAA

S wah 9Le-S W B Q14 AR 915e] FEA0E vhoE g o

OBl B ANE AL A0 2 Bt 1 o] F SR Aol vy
7

4
»
1o
e
i

SHAL QUTHOIAIE - A, 20005 O1FH - LI - o5, 2013; HFY, 2012).
AEE, AGH, LI .A(2014)2 HIHT A BE 7] WBter 719 Aol
T ATeNA) BT A v120] 719 U S7H AlRbel w2 o] o] ] Zhde] BAH 0.2
FrofuIRh G Tz A0 R vhehehizd), A R A g3 1H 18w
O H:8-& FAIofl A7 97k A7k w2 o] 2] F7tel] FOJ5HA G mIA]
=3O Y Ath ol ARAOR uAT 0] Fgo] chort A ulg-2
3l 4714 0.m 719 e Btete Thgetehs Anke P 4 Atk 2l S
31 Quek. TLe]at of Wit e, A Reks a7 A 0] Zgo] 7] A 0 7]
< Aol FAQ G 1A S gk 21 WStk 2 4 g
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A HA =2 G fsPafe] ol dS Hdsk= 802 thFstRI A vh Far thsiALe]
Aol T AL (Koslow et al,, 2003; Li et al., 2008; Sasser et al,, 2007; Sasser

& Koslow, 2008; Sasser et al., 2013)0ll4 5-E2]¢]l ¢l 2 13}l Qi JL40]
A, A, dlEde SA SR HuSkaLA} 3t o] & Fol Sl Aol A=

of® ol 74 8sle T8 AASH=AE dEEl & 4 32 Aotk

of

1996; Klebba & Tierney, 1995; Sasser et al,, 2013)°|A] 3-8 2 22 Y& 9
¢lo MR QL= Aol Aol et 4] w3E AAslnh e A3 o
TollA 224 5 g2l & Fagete] AR yAleld Ful4de fnlet Fals S &
QI(Li et al., 2013)2 3FarFe}e] 7FuA|oAd Rk} FH]de ojulsl=d], A3 <
ol n}2l o] Qo) thgt 2614t Heb, Bat 24, 18] A5 7
sxol ARUACNHS Aehnl Fuel Folye Fops Aoz waENc

[e]
(Koslow et al,, 2006), £ ATrof| A= 3331 tfjiALe] Aol Aol J&S n]x|&= o323

ATLEM 2: Z22Z03|AL 8t 201 & R 20101 Foly T =% Z3iet 2|F 22121 41

Z= Sth 22loi thet 2B 3|Ate| QlAlol= XI0|7F AS U717

op ko 2 3 k] A B eee] el 7]t vpr AR Setol

ZlAS|AL| FHoly Qlal Hlw 3 Foldo| miEo 0|xl= S&
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B, E=2o|EYN

-2 IS HIS(%)

Mg 149 19.2

HA 75 9.7

th 39 5.0

olx 35 4.5

Iz 25 32

oh 27 35

gt 21 2.7
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Creativity is considered to be the most essential competence in the advertising
industry. In the era of digital convergence that emphasizes experience, the creativity
of the outdoor advertising industry is of higher interest than ever before, but related
research is very limited. This study compares the perception of outdoor advertising
industry workers about the strategic, originality, creativity, creativity encouraging
organizational culture, and acceptance of advertisers, which are considered to be
components of creativity that is used in general advertising industry. In addition, we
tried to examine how independent variables affect ad sales, a dependent variable. As
a result of the comparison of creativity constituents, Korean outdoor advertising
companies ranked highly in the order of strategic, artistic, and originality, and found
that the culture of encouraging creativity was evaluated higher than the response of
advertisers. As a result of examining the influence of creativity related variables on the
sales of outdoor advertising companies, it was found that the sales were higher for
start - up companies, companies with organizational culture that encourages creativity,
and companies with higher strategic value than arts.
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