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ABSTRACT

An Exploratory Study on Outdoor Advertising in North Korea
: Focused on the Legal System of North Korea™

Chin, Hongkun
Assistant Professor, Department of Media & Communication, Kyungnam University
Kim, Minjung

Assistant Professor, Division of Media & Advertising, Dongeui University

This study has begun to raise the necessity of discussing whether the outdoor advertising market can grow if
the North Korean advertising market is opened, Currently, North Korea is expanding the possibility of commercial
advertising by revising the legal system related to advertising, Therefore, new media advertising such as the Internet
and mobile has begun to be accepted as well as advertisements on traditional media such as print and TV, In the
meantime, North Korean outdoor advertising has been approved for tourists and foreigners, Recently, however, product
advertisements for North Korean residents have appeared, and the initial type of marketing activities are centered on

outdoor billboards,

Keywords: North Korea Advertising Law System, North Korea's Advertising Status, North Korea's Urban

Environmental Law, North Korea's Outdoor Advertising
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