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HE X}20| L] SN
St AT Y el M AR SR HE AR
oF 57 AL A7} A3 (237, 92.000) Hgem,
270(8.00) 9] 750l Sl Hw A ABE A
o2 Vehith, B Ahao) A Fels 714 3

A+ 80K AH + A QST HES AGH

Table 1. Characteristics of the Press Release

797} 1471(56.0%) 22 714 W3k, o]o] 7|4}
A FA + 2okd JR(87, 32.0%), 7IAH] B2
(374, 12.0%) <22 Yepitt,

e g o) AR U8 T A 4o e g
of thet 8ol 871(26.7%) 22 7H Wkt o]
o] &j9f - Zh3] - Almut 7HE T4, ¥ - Al
AR AT HaA - A 24} 5 2 2AHE

7} 2k2F 671(20.006), ©JHIE - 2] 5 2E

N %
press release 2 8.0
Type of press release press release +reference 23 92.0
25 100.0
news article format 3 12.0
Presentation type of news article format +summarized information 8 32.0
press release news article format +summarized information +direct quotations 14 56.0
25 100.0
announcement of events and campaigns 2 6.7
announcement of meetings, round-tables, and seminars 6 20.0
results of meetings, round-tables, and seminars 2 6.7
Press release details* regulation and policy-related information 6 20.0
policy description 8 26.7
results of research reports, surveys, and investigations 6 20.0
30 100.0
introduction of overseas cases 9 25.0
information for events and conferences 8 22.2
Reference details* regulation and policy-related information 15 a41.7
statistical data 4 1.1
36 100.0

*multiple coding



Table 2. Publish of News Release
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Chosun Joongang |Kyunghyang| Hankyoreh | Hankyung | Maekyung Total
ublished 10 18 10 8 12 13 71
25.0% 28.6% 29.4% 27.6% 33.3% 27.1% 28.4%
. 30 45 24 21 24 35 179
Not published | 2 o, 71.4% 70.6% 72.4% 66.7% 72.9% 71.6%
ot 40 63 34 29 36 48 250
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

x%= 727, df=5,p> 05

A SR} B]9f - IhE] - Amut Aol gt
Uig-ol 22t 271(6.7%) SHI=| At Rt A=
A U182 - A e A7 F1570(41.7%) &
27V EokaL, olof sfe] At 7H(97, 25.0%),
YAt gl 310) oA o AR(87, 22.2%), BTt Y
Q1A AL A3} 5 SA AR, 11.1%) =02
LFERA T

HE X2 0| 7|AI3} oo} & e

He Xt29| 7|AlSt o

Hie 2pz 0] 7|A8t o 15 2RRIgh A, 4| 250
78] 714} 7R 7171(28.4%) 2] 7|Alo A B
A7k 7IAERE Ao m e, Algapds A
HEH (FFUE) 7F1870 B AmE 285}
HaL, oo (AN 134, (F=HAAD 124,
(ZAYHE) o} (ARl o] 22+ 104, (THA
g 81 o= ERIEIT, R Ans 7|EoR
AT R, ANRAL Bt 47%0] IR B ARE

283 Ao yeiylth ARAERE (SYY

) 71 72% 5 7P gho] ARgSEAaL, ole] (v
A 520, (FEAA) 48%, (RALR) o} (FF
AREY o] Z42F40%, (AR 320% o= LER
o}, SHAINE AREA 7F Aol i= ERIE|A] fgket,

HHH, AR RO B Zpg 7} 7| ARk A] o
< 2F709%(17971) &) 71Ake] S =8 FE EA
+ =3 W BAEA 5ot AP 93] 5
7 2:9143], 7188, FAR ATFUE QL ofo]
SR EARE = I R M el R el
3] Fog gRRlE it o= T4 ¥ FHo) thef
gt ofel] GAREIE T E o] Qi v chekst
o OJAS TGS Hol Frt,

2 xj2o| #8 M
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Table 3. Use of Press Release

A2 LA 7|ASHe| ULt

Chosun Joongang [Kyunghyang Hankyoreh | Hankyung | Maekyung Total
press release only > 2 2 4 / 10 44
50.0% 50.0% 90.0% 50.0% 58.3% 76.9% 62.0%
= press release + 5 9 1 4 5 3 27
3 reference 50.0% 50.0% 10.0% 50.0% 41.7% 23.1% 38.0%
total 10 18 10 8 12 13 71
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Fisher's exact test: x2 = 6.923, df = 5, p > .05
the same da 8 14 10 8 12 13 65
y 80.0% 77.8% 100.0% 100.0% 100.0% 100.0% 91.5%
—
5 2 4 0 0 0 0 6
S| thedayafter 20.0% 22.2% 0% 0% 0% 0% 8.5%
total 10 18 10 8 12 13 71
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Fisher's exact test: x2 = 7.139, df = 5, p > .05
content 7 8 6 5 9 9 44
reorganization 70.0% 44.4% 60.0% 62.5% 75.0% 69.2% 62.0%
content + 0 0 0 0 1 0 1
commentary .0% .0% .0% .0% 8.3% .0% 1.4%
c content + 0 1 1 0 0 0 2
;_*; reporting .0% 5.6% 10.0% .0% 0% .0% 2.8%
Q
ol content + 3 8 2 3 0 1 17
> interview 30.0% 44.4% 20.0% 37.5% 0% 7.7% 23.9%
content + 0 1 1 0 2 3 7
reference .0% 5.6% 10.0% .0% 16.7% 23.1% 9.9%
total 10 18 10 8 12 13 71
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Fisher's exact test: x2 = 22.837, df = 20, p > .05
90% 0 0 0 0 0 2 2
.0% .0% .0% .0% .0% 15.4% 2.8%
0 0 1 0 0 0 1
90~60% 0% 0% 10.0% 0% 0% 0% 1.4%
0 3 3 2 2 2 12
g | 60730% 0% 167% | 30.0% | 250% | 167% | 154% | 16.9%
o
5 0 1 0 1 1 0 3
e under 30% 0% 5.6% 0% 12.5% 8.3% 0% 42%
totally different 10 14 6 > 2 2 >3
100.0% 77.8% 60.0% 62.5% 75.0% 69.2% 74.6%
total 10 18 10 8 12 13 71
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Fisher's exact test: x2 = 18.671, df = 20, p > .05
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Table 4. Use of Direct/indirect Quotation

Chosun Joongang |Kyunghyang| Hankyoreh | Hankyung | Maekyung Total

resent 1 4 2 2 0 6 15
P 16.7% 33.3% 25.0% 50.0% .0% 54.5% 30.0%

Direct absent > 8 6 2 9 > 35
83.3% 66.7% 75.0% 50.0% 100.0% 45.5% 70.0%

total 6 12 8 4 9 11 50
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Fisher's exact test: x% = 8.561, df =5, p > .05

resent 2 3 1 3 2 1 12
P 20.0% 16.7% 10.0% 37.5% 16.7% 7.7% 16.9%

Indirect | absent 8 1> 9 > 10 12 >9
80.0% 83.3% 90.0% 62.5% 83.3% 92.3% 83.1%

total 10 18 10 8 12 13 71
100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

Fisher's exact test: x% = 3.437, df =5, p > .05

GREEAADN (22 37, 16.7%), (FFAE (14,
10.0%), (SHLAAD (17, 7.7%) =& wWo| 1
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7ML AEHO|E(1467, 58.4%) 71 7
ko ofo] (614, 24.4%), +=/AHA(16
2, 6.4%), =AF 41374, 5.2%), 71EK84,
3.2%), A6, 2.4%) o= YEsth B
A =27} 7|AkERE A2 Bmo] H9 AEH0|E(58
A, 81.7%) ¢k al4d(1374, 18.3%) 2] Fe=ut 1
T O, B RS Rhdeh] g2 QR B
AR o2 hefet Fej= ReEqdct 25 4

HEH, AEHO]E(887, 49.2%) 7t 7 Wkl
o]o] 3}|4(4871, 26.8%), =4/ AH(1671, 8.9%),
SAFFI(137, 7.3%), 71BK87, 4.5%), ZH(6
7, 3.4%) =02 FRIE| Q). 7]ehs i 34
A7t QUEIN, 3] #A] HA ST, ol Ank=
SAH SR FoJgt A o7 SlE| it
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G A O A A AR B SR TH
ARl Hr&(957, 38.0%)7F 578/ 823l
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Table 5. News Story Type
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Published Not published Total
Straight news story 58 (81.7%) 88 (49.2%) 146 (58.4%)
Commentary 13 (18.3%) 48 (26.8%) 61 (24.4%)
Editorial 0(0.0%) 16 (8.9%) 16 (6.4%)
Personal column 0(0.0%) 6 (3.4%) 6 (2.4%)
Readers’ comment 0(0.0%) 13(7.3%) 13(5.2%)
Other 0(0.0%) 8 (4.5%) 8(3.2%)
Total 71 (100.0%) 179 (100.0%) 250 (100.0%)
Fisher's exact test: x2 = 28.749, df= 5, p = .000
Table 6. News Tone
Published Not published Total
Positive 13 (18.3%) 21 (11.7%) 34 (13.6%)
Negative 3(4.2%) 92 (51.4%) 95 (38.0%)
Neutral 55 (77.5%) 66 (36.9%) 121 (48.4%)
Total 71 (100.0%) 179 (100.0%) 250 (100.0%)

2% = 48692, df= 2, p= .000

A& H ol A= FA/1]3H927, 51.4%) e
7} 7P EkaL, ol FR(667, 36.9%), 3R/
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O = YePgth B ARTE 7 AR 9 e
oiRE g ZE(597, 83.1%) 02 B
A, o 9 AS T} 584 T (A 2
7, 2.8%), 25 ZH AN, 1.4%) o2 Bl
et 25 T o] ARE A= HE AR
W8t vhA ApE e A Aem, il 119 A
Aol thgt W8k tlEo] Julan|RE s ¢
&= A oHE S ZIARAH: W, B Ale s
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Table 7. News Frame

Published Not published Total
Policy frame 59 (83.1%) 61 (34.1%) 120 (48.0%)
Prevention/persuasion frame 2 (2.8%) 3(1.7%) 5(2.0%)
Conflict frame 1(1.4%) 68 (38.0%) 69 (27.6%)
Economic frame 0(0.0%) 5(2.8%) 5(2.0%)
Usefulness frame 9(12.7%) 21 (11.7%) 30 (12.0%)
Psychological resistance frame 0(0.0%) 21 (11.7%) 21 (8.4%)
Total 71 (100.0%) 179 (100.0%) 250 (100.0%)

Fisher's exact test: x2 = 71.082, df= 5, p = .000

HGaHA] 982 A& HIeof| A= Z %Eﬂil%](687d,
38.000)°] 7P ol ARGE|GlaL, o]o] A 2
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Table 8. News Sources*
Published Not published Total
Ministry of Health and Welfare 65 (63.1%) 68 (25.8%) 133 (36.2%)
Ministry of Economy and Finance 2 (1.9%) 8 (3.0%) 10 (2.7%)
National Assembly 3(2.9%) 61(23.1%) 64 (17.4%)
International organizations 3(2.9%) 2 (0.8%) 5(1.4%)
Experts 10 (9.7%) 27 (10.2%) 37 (10.1%)
Cigarette Industry 5(4.9%) 16 (6.1%) 21(5.7%)
Corporates 0(0.0%) 9 (3.4%) 9(2.5%)
Non-smoking related organizations (non-profit) 2(1.9%) 18 (6.8%) 20 (5.4%)
Smoking related organizations (non-profit) 2 (1.9%) 2 (4.5%) 4 (3.8%)
Foreign sources 6 (5.8%) 21 (8.0%) 27 (7.4%)
Domestic sources 1(1.0%) 2 (0.8%) 3(0.8%)
Public 4 (3.9%) 20 (7.6%) 24 (6.5%)
Total 103 (100.0%) 264 (100.0%) 367 (100.0%)
*multiple coding
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(1871, 6.8%), &l 2JAK1671, 6.1%), HH] A A, SR A T AR ARisko] H
(127, 4,50), 2 719407, 3.40), AAAAR  ARE 72w uol i B Ans 1ﬂ6}

(87, 3.0%) 5 HEYo= ¢ wol 2
UHERST,
ZE H =2

235 Ao

A3 1% AR sl
HABARA AR BT 8T} ofH hEow
TAEeH, o]Zo] A o] ojgA v

SRR DERE I

A} WE B AR 7AH 3

FPaloz 259

o0, gopg sk A7 QLgTE T AT B
= 257k 71 o] ABHU, B ARoA

P

A3 77 AR 2 Wgol 745 ol o)

Ao, A3 QS 95t 245 8)9], 7hars), Aw
U H2E el ygE

o=zt 2

£

7] o

¢

273,
o A=) Feole ®, A3 v Amrt 7P
ok, i) Akl 4, ALY 3]0 Tl AR E
o] o]k,
= ApRE ol gt A



88 EIUNY 2T TR M2 O 7 INBEIALR

Ue-& F= AlEstolon, 53] i Al=g 7|4t
A G o= Ao =N 7|24} B AwE &
oS4 B8 o Q=S FedlEs Hof Fh
A, BARARL e 2w Tt 745l 1
A W 71ARe] oF 30900l ARt ARG o=
UHERdT, 2= A i) Q18 Hi= b ulae
AVEAL Bt 47% % ERIEQIT) AZAMI} B
Az o] B8 vl&ol th2Al shi, of2fet A=A
o) S el ol Yol B A=t 8
R oR FgEon, FAo] HefRt R
SR FA Fgol ol FoI S o . o]

T A3 O Aol 7SR Tl 3

A 5 TRt of3) WAt 195
Haolel= Ho| wralw Aule} ot

4 BB o|ofo] 3] 1 2
2 oh 2 2l 7l gl

Qg3 Bt vl wa] Wk

]
(o

rlr r*
ugl m
>;=

>~
>
N
o\
“i

i)
i)
9
pacs
rlr

2 oo Ay R
B x2
T
e 1
& rg
o

an)
>i 2

Hie 2bw Qg A]Oﬂ R 2lgul ge =
S7F Bt Amoh L AR RS ANShe B¢
Hp 52 o2 BRIt o= PR FA49 ¢
oA B o), Adslaia} sl Al RS
Aol Z438] AlE e oulsh= Aolet & 4
T}, 3 B 2R gl B e X2 AlgE
ol 7|AlE o m, Hie 25 YH8-2 A4
3} Ao 7} 71AF Wkt o] 28 An= 2 Z] o] A3
sl Bz 2k27) 7|AIE 2R E 0] Qlo] 7%
o] &4A ARgE 4= Qrkal FAFE &
(Sleurs et al,, 2003)2] 7S SREZSITE o]
ER B AR Y82 IR 7ARsE gl

O

t?

T

[N

FP} fr o

Ao] gl AR HE A5 Yo AAHOR T
9 olafshz Zlol7|E stk

e Ak sl e A, Wi
2olq AIE S|Eeelo] ohd AEA} AR
O We HEelolS AMg T A0 e, o]
£ AR BE AR0| FEeRRIS TR 2%
o] S Aujet 8 4 gk, EH B
ARAR B Aaola] 27 Qe A
P8-S ol 7|ARERE B9 30060] BTk
whelol] 16,9960 7141l 217 Q187 glo] Al

oL 73O
U= S

U182 2 Q87 Hejst Zlo] Selelrh
ol B 20| AT FA|9} 7A1E AL 7]
A 7k Pe] Hol7} 9l Mol i Aulet
2 9let,

A, SRS S AR T Y
2 sEdo|Eo AR BEF T,
R T RS
o BRI, Tl AR BEE
Qo REFglon] ofelo] Fg4 Zeql, oy
U M5 Q) ARG E e o]t M AR} o
B8 S AshAL 4R AlR] B AvkE
Jashs Wgom A3 thitelt, Prae
BARARL 4 o] B89, oot 3 A
271, o) A7 o) e A e,
vhel, W a7 BEA) e SR HEk
ZEdo|E 7|4} ol 9ol B, =AY AM, At
4, #4271 5 v /A 30 HEEg)
on), Fg/umAel Wt ulmA gl S
o= TR AT 17l 4 T ol A

=% 23, 3¢ ¥ HAERETAEE )

FHU

\l

.—Vi



ul ) el ARk A ), B 3
AL B 2AE 7be] Thak 252 TR )
Tolt}, o]S F 54t 0J712 F3 Tz A
29 A A g 150 S WeE A

o ek}

o= Gzt A a9 A HHste]
HABX| R} A53 B Ames et o]E
-(Lim & Rhee, 2011)2] =4*H

=] & Al Aol M AlSE SkEol ARF 2l
Tl B o= A1 12 ARo] oy 22

= S8l A=A, ofF IS AA o= T
Hsigion], ofd thg-g aela QA 572
4 A HEE RSolA L] ft W
2E0] A 9oirt E3 HE ARLE R H
Hep A REYEE=S 517] sl 7IAHAIR A=
Ao B F3| HE 0= HkgE|o] 7|AL
3hE9ar, T QR Hul tjiE B e 2pEo)A
AsE W8 Adsted dEEeH, S8
o Hrerit), o]t Aife AFRolA K A}
F7} 583 PR EoH, ABALE o]E 9F A
= g-g5kal ke A et 454 (Suh & Kim,
2001)8] =ARS AR} BFOIA|A F= Aot & 4=
ok

SEAHE EA]O] Hie A= o} E K s Fol
/4% HRE Ao ol ot &

ol
olehs A Eah Aok ME A

m

o

s

= US|
31 g Alae] Tt W B sk
ol w;, EEOHHL ol g g2 i

Alel T of| A Al7)1H ol FARRE

1, ol 5% B3l 43| A4

Journal of Public Relations, Vol.22, No.5, Oct, 2018 89

doll et e Al7Iskct 3, Adelzel
A ARl S A Sl s 2
Ak A ofs) PARIE TEBE, o} 52] B
of wet o] ofBA ofsil i Bk 4 QA
2 Ho] Fgjck
229 QoA B FH| RS HE A2
Apyole}, Q1 Bl B w7} 74 Fast
guo] groz wuzmw HE A2o] gl
A o] 2 e 4 RS sl e An
M o A A e
7} 220 ofu|x] AnE Sl3) PR FAE 78kt
1, ARTHE Geste] B A Aol HBE )
o] el Az} e, FEA AL PR BAE
SHoH271 ISIRE R ohieh 51 AR Eh
170 77ke: Sz 1 ik, HE ARe] FaKS
Euﬂ QA5 S el uls) AR T 71
o) e A A ] o] AR A A
o}, thsEAlel Aol 71k @A) B A Algole}
a4 9l ofeiat Ak PR Al 714 A
o] Gl QIS A gte] M RS A 3
Afo]7] St
ShAle HARARY B A5 vhgo] tharst
X wstehs e okle Holet 8 4 ik 24
An, B RS ) AR hE e
Aol PeF U, 215 24} ol T U golel
o}, oleje Y- 3 PR 71 Fa T S
Amolch, ShAuk AlFEs g5e] F Ao
iEl FAA2] Auolh By iy
E 7 BEs, ofefah 540 ols) thoret
71 el A T A0 et of

i AEF9



TERE K= Aol A AARE "‘SHEE}‘?_OI Hlﬂ@
A= ke A2 Algslior & toltt, &
=°1,20169 3931, "1 1% 9199, T=F
T 7o 2 ARt Hx o R Al 2 A
STARD) ol o 4

TE RHe 2Ee 7 (A
2 74 19 AIjF 10

s
<ol 71ZoWHA] - EH
3 Ao = HEeE Itk E7E20134 5¢
31 A ]—I—Q “;GA]‘,:_] o] l-lfﬁ,g]‘— Dhﬂﬂ@ ixl—x]
A AL AR &3t 5 Al 7R o ek Al
O Wiz A= 2 (MAAAD oA “Ex R
il A AR REEA] O3} ST 2= A
5O Huwglry gy or Exks AluS 1
I 7IARE $EA HAE AR
Atell tiet B 7145 ZHA) sk el ool sl
oflie glo] e B AmE o= 7IAElA
= HE AR AEe He ARE A TAE
A7sl= 3] 7o ® 28Rt} B Ak A

1}
=
N

1o go =

Z A 7]

3 FA9) YOI B AR Sseiele o
8] S|=eiole AASHE Zn B Azl
7Sk RS SIS B A0 2N

A
ZVAt A kel B4jo] o Ak weby 2

0]7]- 71x] [e1 e} 1::4/\1 ou/u X%H% i?ﬂ-’(ﬂ— o]]ﬂa]-o
& AAg Bart i,

£ AT Tt 4T 19 A peiste] B
AR AR AT B Aio] EAS AR,

R 227} & Hieof ofg vig=U=A]
FAA 02 AHuTh= glo ojol} i}, £
Ay T 5te] AE7) Al3st He 2FRQ] V)AL
Sl vt A7F WA 2 ARl e Hie
A7} o BA| LA L, 0]l0] IR BEe| oy
Al BEFEUEAIE Tetdlivke HolA B A=
& A5 AH 2 MR A= ol 29
7k ekl ek, FAlof 2 Ate] AR 53l
g5 B =S oA sk 240l diet
dAQL ARk AARE A ofolet e 4= Sl

il

SPR Rzt 3 17 o] ek o] At
A459] olsiEATY SEIglE FAT, TR

A S HAE X]—‘?—Ql [ER=PAR=1S (o] s o | A
S



References

Andsager, J. L., & Powers, A. (2001). Framing women’s
health with a sense-making approach: Magazine
coverage of breast cancer and implants. Health
Communication, 13,163-185.

Blakely, D. E. (2004). Social construction of three
influenza pandemics in the New York Times.
Journalism & Mass Commnnication Quarterly, 80,
884-902.

Cho, 1., & Kim, D. (2015). Coverage of Korean
newspapers on tobacco lawsuits:
Denormalization, favorability, and foreign

examples. Speech & Communication, 28, 114-153.
Cho, S., & Kim, J. (2010). Network TV news covrerage of

mental illness. Korean Journal of Jonrnalism &
Communication Studies, 54(5), 181-204.

Choi, J., & Lee, S. (2017). Managing a crisis: A framing
analysis of press releases dealing with the
Fukushima nuclear power station crisis. Public

Relations Review, 43, 1016-1024.

Choi, Y. (2017a). Trends of news sources and tone in the
Tobacco Control Policy news. Asia-pacific Journal
of Multimedia Services Convergent with Art, Humanities,
and Sociology, 7(8), 763-770.

Choi, Y. (2017b). A content analysis of Tobacco Control
Policy coverage in 2011-2016: Story type, theme
and tone comparison by policy. Korean Journal of
Journalism & Communication Studies, 61(2), 64-92.

Corbett, J. B., & Mori, M. (1999). Medicine, media, and
celebrities: News coverage of breast cancer,
1960-1995. Journalism & Mass communication
Quarterly, 76(2), 229-249.

Gilpin, D. (2008). Narrating the otganizational self:
Reframing the role of the news release. Public
Relations Review, 34, 9-18.

Harp, D., Loke, J., & Bachmann, I. (2010). Voices of

dissent in the Iraq War: Moving from deviance to

Journal of Public Relations, Vol.22, No.5, Oct, 2018 91

legitimacy. Journalism & Mass Communication
Quarterly, 87(3), 467-483.

Hwang, J., & Cho, S. (2016). Introduction process of the
Tobacco Graphic Health Warning Law in Korea:
Analysis on the National Assembly Minutes.
Health Policy and Management, 26(4), 279-288.

Jung, E. (2008). AIDS news framing analysis: Focusing on
critical health journalism perspectives. Korean
Journal of Journalism & Communication Studies, 52(4),
223-249.

Jung, E. (2011). Media’s breast cancer news framing and
its implications. Journal of Communication Science,
11(2), 402-440.

Jung, J., & Lee, D. (2012). A study of frame effect in
Elaboration Likelihood Pespective: Focusing on
the cancer related news. Korean Journal of Journalism
& Communication Studies, 56(6), 278-309.

Kim, H. (2006). The research about university PR to
media: Focused on the cover style of local
newspaper for university news release. Journal of
Communication Science, 6(3), 141-178.

Kline, K. N. (20006). A decade of research on health
content in the media: The focus on health
challenges and sociocultural context and
attendant informational and ideological
problems. Journal of Health Commmunication, 11,
43-59.

Lassen, I. (2000). Is the press release a genre? A study of
form and content. Discourse Studies, 8§(4), 503-530.

Lee, C. (2005). Effects of public relations efforts of two
organizations at odds: Newspapers’ tones as
mediating factors on adopting press releases. The
Korean Journal of Advertising, 16(5), 329-344.

Lee, J. (2006). A comparison of the presidential news
coverage: The Chosun Ilbo and the New York
Times. Media & Society, 14(4), 37-69.

Lee, S. (2018). Do cigarette pictorial warnings really work
for Korean smokers?. Journal of Public Affairs.
DOI: 10.1002/pa.1709



92 EUiZt AT 02 HUS ofE SIS

Lee, S., & Ko, Y. (2013). A study on the news frame of
regional daily newspapers related to the selection
of the ‘New 7 Wonders of Nature’. Korean Journal
of Communication & Information, 63, 26-52.

Lee, S., & Ko, Y. (2017). The strategy of PR
communication of self-governing regional
governments for UNESCO World Heritage Sites:
Focusing on Jeju, Tasmania, and Hawaii. Journal of
Communication Science, 17(4), 200-241.

Lee, S., & Choi, J. (2017). How was the local government’s
press release reflected in the national and local
newspaper?: Focusing on comparison of frames
used on the heavy snowfall disaster in Jeju. Journal
of Communication Science, 17(1), 28-55.

Lim, H., & Rhee, J. (2011). The press’s utilization of the
government’s press releases in Korea. Korean
Journal of Journalism & Communication Studies, 55(2),
5-31.

Ministry of Health and Welfare (2015, 5, 29). Cigarette
Pictorial Warning Policy passed by National Assembly.

Press release.

Mortton, L. P., & Ramsey, S. (1994). A benchmatk study of
the PR news wite. Public Relations Review, 20,
171-182.

Oh, D., & Choi, M. (2016). News aspect of health issue in
Korean newspaper: Focusing on difference
between daily newspaper and economic
newspaper. Journal of Communication Science, 16(2),
101-144.

Park, C., Paik, D., & Chung, C. (2017). A comparative
study of policy frames of policy stakeholders:
Focusing on nonsmoking policy. The Korean
Journal of Public Administration, 26(1), 1-36.

Roh, S., & Yoon, Y. (2013). Analyzing online news media
coverage of depression. Korean Journal of

Commaunication & Information, 61, 5-27.

Sachsman, D. B. (1976). Public Relations influence on
coverage of environment in San Francisco Area.
Journalism Quarterly, 53(1), 54-60.

Seo, M. (2007). Health pictorical health warnings in
Tobacco Control Policy in selected countries:
Current status and effects. Health and Social Welfare
Forum, 113,103-111.

Sigal, L. V. (1973). Reporter and officials: The organization and
politics of news making. Lexington, MA: D.C. Hearth

and Company.

Sleurs, K., Jacobs, G., & Van Waes, L. (2003).
Constructing press releases, constructing

quotations: A case study. Journal of Sociolinguistics,
7(2),192-212.

Suh, B., & Kim, C. (2001). A study of the government
public relations: The analysis of MOFE press
releases. Korean Journal of Journalism &
Communication Studies, 45(2), 216-249.

Suh, H., Pyeon, J., & Ryu, S. (2015). Critical analysis of
journal’s articles on reading discourse through
press releases: Focused on 2013 research report
on reading status in Korea. Reding Studies, 35,
285-317.

Tuchman, G. (1978). Making news: A study in the construction
of reality. NY: The Free Press.

Turk, J. V. (1986). Public relations’ influence on the news.
Newspaper Research Journal, 7(4), 15-27.

Walters, L. M., & Walters, T. N. (1992). Environment of
confidence: Daily newspaper use press release.
Public Relations Review, 18, 31-46.

Zz= &0 201843 05€ 31
== Al 20184 07¥ 30
=2 3% 2018 08 11
Az 2Fgd 20184 088 30



Journal of Public Relations, Vol.22, No.5, Oct, 2018, pp.70~93. .

ISSN: 1229-2869-64 r Q‘EP—IPEPRQEI
DOI: 10.15814/jpr.2018.22.5.70 Korean Academic Society for Public Relations

How was the Cigarette Pictorial Warning
Policy Reported in the Media?

A Comparison between the Press Releases Provided by the
Ministry of Health and the News Reports

Seohyeon Lee
Visiting scholar, College of Journalism and Communications, University of Florida*

Obijectives

| examined content characteristics of press releases provided by the Ministry of Health and
Welfare on the cigarette pictorial warning policy, and analyzed how the press releases were
reported by the media.

Methods

A content analysis was conducted on 25 press releases from the Ministry of Health and
Welfare, and 250 media reports related to the cigarette pictorial warning policy.

Results

All press releases were written in news article format, and most of the press releases were
presented with summarized information and direct quotations. The press releases mainly
addressed the policy, and references provided regulation and policy-related information. The
press releases were used in approximately 30% of published news articles on the topic, and
approximately 47% of the press releases were used in the media. The typical press release was
largely restructured and published on the same day it was provided. Headlines presented in
the press releases were rarely used, and only 30% of direct quotes in the press releases were
used in news articles. Conversely, 16.9% of news articles were written as direct quotes, even
though not directly quoted from the press releases. Most of the news articles using press
releases were reported in a straightforward, objective style, written in a neutral, objective
tone. They also were written in a policy frame and a usefulness frame, and the Ministry of
Health and Welfare was the most frequently used information source. However, news articles
not using press releases were reported in diverse news story styles, written in a negative tone.
Those reports were written in a conflict frame and a psychological resistance frame, and
diverse information sources were used.

Conclusions

Overall, while the press releases focused on publicizing policy, the media promoted policy as
well as addressed conflicts and psychological resistance, in policy implementation. Findings
reveal that the Ministry of Health and Welfare, and the media, perceived the reality of the
cigarette pictorial warning policy differently.
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