http://dx.doi.org/10.15830/kjm.2024.39.1.33

AH|Re| 7|5 0F MEAHO| CHe|F =02
ga0hd0 Ojxl= Ee

The Effects of Consumer Choice for Donation in Cause Related Marketing

A% « Song, Jae-Do

B A7E= o] EuA" (CRM: Cause Related Marketing) @] &3S =o]7] 93 7o 24 7)5 o 1
of gt Al Folo] Jake thErt AFrgdrs Aol Azke 284 mi/lS Bofl Hol=e} 71

Bl Vs YA f) ae)n A2k 0] s 497 olgk PgA e w oen g 4
270 Age] A3t Aelo] Folelmel] nA s ARARE felahA askont, ZIgeiEe] vxE AggRs
Felshl 1) Ao ehor, ol Aeile] GAshgelr Bshs Helwle] P o Aow 8
Mk G A2k AT R 8] g RE TR e ) ol 2Rt o Uekon], 7R

o] 2 ZA-elt feoldt 9= vialeh. B3t 71Rgdo] 2 AeRte R e YoM anlakEe] 71
I

ol AlEiTlo] Hojelwol] Fold L A Lgkort FIeElE Fold FgH Gafo] ettt o)
A 715 % AEAe 544 Gge] gl 2 Ao dehAu 344
CRM®| TAIR 4718 Ao s 244 a8 38 NAAE ok vk,

SiAFH0f: todE OE, 7Fois MEA, XZHE Aad, A[ZE 88, &, FojelT, 7|HeT

S0 | (TS 2023-1118-01) XIof| 2fstof oEE|4ct.
Bkt w(sjaedo@chonnam.ac.kr), M1AX}F & WAIKK}

El

0] =22 Terh=t
ERV RSB

El

(© 2024, Korean Marketing Association Korean Journal of Marketing
33
pISSN 1229-456x, eISSN 2713-9913 Vol. 39 (February) 33~59



ABSTRACT

This study examines the effectiveness of giving consumers a choice to donate or not in cause-related
marketing (CRM). The research model includes the positive effects of choice on participation intention
and firm attitude mediated by perceived autonomy, and the negative effects mediated by perceived costs
and direct paths. The results of a survey-based experiment showed that the direct path of choice to
participation intention was not significant, but the direct path to firm attitude was significantly negative,
which can be attributed to the burden of participation effort incurred by in the process of exercising
choice. On the other hand, the mediation paths of perceived autonomy and costs are moderated by the
level of donation amount, and only have a significant effect when the donation amount is large. On the
other hand, in the analysis limited to the case where the donation amount is large, when consumers have
a high perceived relatedness to the donation target, choice does not have a significant effect on perceived
autonomy, but when they have a low perceived relatedness, choice has a significant effect. Overall, this
study shows that both the positive effect paths (perceived autonomy) and the negative effect paths (direct
path and perceived cost) of choice are significant. However, from the perspective of the total effect,
choice did not have a significant effect on participation intention, but had a significant negative effect on
firm attitude. Even though this study showed the negative effect of choice, there are also positive paths.
Thus, there is a possibility of inducing positive effects by improving the specific design of CRM.

Keywords: Cause-Related Marketing, Choice to Donate, Perceived Autonomy, Perceived Cost,
Participation Effort, Participation Intention, Firm Attitude

Jae-Do Song | Chonnam National University, College of Business Administration, First and Corresponding Author

34 opiEl 913 February 2024



. ME

71952 CSR(Corporate Social Responsibility)ell
Aol SHE L glen, O dglo = e v}
A" (CRM: Cause Related Marketing)2] 28]
= ok}, 2017). CRM 71§de] Ao
w2HE B viEe] dF-E ABlTE s 15
A& U0 AF2 Arfske E5< nedh (3=,
2015; A%, ®A5F, 2014; Tao and Ji, 2020:
Varadarajan and Menon, 1988).

71952l CRMell tigh 4] Soiol whet ¥ A7+
g0l v EREH I v} 2H|AEC] CRM< A%
sk 7ol 715 o9A aiMskeAlol wE CRM
B, CRM #gollA 7HQ1e] QIAlE &8s o &
TEo] o™ (Botti and McGill, 2006: Christofi,
Vrontis, Leonidou, and Thrassou, 2020: Edy,

=)
o

Adiwijaya, and Fauzan, 2013; Robinson, Irmak,
and Jayachandran, 2012: Tao and Ji, 2020), ©]
d AFES CRME 28 ol thak olell S Al&x=s}
= AFER £ F Aok ¢ 71999 2 (Cause) 1t
A 74 A3 (Aleafiiz, Céaceres, and Pérez, 2010;
Pracejus and Olsen, 2004; Simmons and Becker-
Olsen, 2006: Varadarajan and Menon, 1988),
A71E 2ol 3t dolr = 2% (Chapman,
Masser, and Louis, 2020: Torelli and Kaikati,

T ATFES 719 el od e, 7%
S Adeshs Zlo] uigr g o ddad A7Eolnt
Y 7IFa ol e EMde o d7ER 3
tH(Arora and Henderson, 2007; Chang, 2008;
Strahilevitz, 1999). ol A5 FAHH 22 CRM
o] EIMIE =o)7] $Igk CRME] AAISH #A1E A+5
ot

= A7 CRMO] 83Md< =017 §1@ seer 7]
ool gk A AFE ot vk 71E A4
TEdMe CRMOA thee] 719 tids st
HIZPL 7195t g2 Adeishe W olA Adede] gle 74
- tiH] CRM Fodol Sellx Zabdo] o =7 vebd

S HojFa 9tk (Guerreiro, Rita, and Trigueiros,
2016: Howie, Yang, Vitell, Bush, and Vorhies,
2018: Robinson et al., 2012: Tao and Ji, 2020).
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(Botti and McGill, 2011: Howie et al., 2018:
Robinson et al., 2012; Tao and Ji, 2020). Z1%4]
Tk 71 Fol 5ol A 7] ofg) sk v]Eel
g FEEE STHA AFY FeiE dEo sk=
B vepd TR E vk B 7|5 of Fo] M
ZRRbEA SR 919} xS a7gto R
(Cost of Thinking) ¥g2o2 288 4= JtH Botti
and Iyengar, 2006). 183 AH|A}FE-S F2lA] g
2= BHge] ST JE5S FHoA ¥ode 4
gho] Avt= AAHEe] B Schwartz and Howard,
1980: Shaw, Batson, and Todd, 1994: Tyler,
Orwin, and Schurer, 1982). Robinson et al.(2012)
o] AL ojrE EEo] WAl Fo] e Alglol|A] 7|9
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Q1 A7 APd vle e AR Btk uhehA
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1. MEHA HIZ0| oiiHZ0] D|x|l= Hek
Tao and Ji(2020)4& Milyavskaya and Koestner
(2011, p.387)E <183t A< 7HQ1e] alsel
oA HeHI} Ao S dhshe A=, 12]a A
o] dF sl g 2x2o] XA F Adsk= %
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aEn dA7=y

H3(+)

H4(+

and Iyengar, 2006: Christofi et al., 2020: Howie
2018; Robinson et al., 2012; Wortman,
SR lia=

et al.,

1975). wEbA] vat 22 7
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AFEE 599 B0 tEE HzE o Be 39
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£9] Monroe(2002, p.105)
A =& 78S =
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O 3Z 3] O
ﬁﬁ:“rﬁ‘éla

€74 CRME A2l Ffot 7155 A3e 452
9 (Bundling) & 914)& <= 9t} Li and Song
(2022) A= 7 e Au|AREAl A& 7
Al(Boundary) & 1244171 v Agsni= o] 27

AXA7IA |

2 A7Asl T AES AAR hate

A CRM g3kl A
Tl = QA Fof 78 3u] (Unbundling)
dolAH | AF 717 Bes| HEE 7R

Hejglo] Folz]

RISy B N

A& P T

oA 71RFdS

Siet. meld] A 2nAs
o W8e] QAT FEEE S/

Ark. ax 2 Ay} AEREE]
 Aeldo] AlFE A% ARRFEe] A7k H

A2 P (Warm Glow)2 7|59} 22 31x}135] 4
Yoo mEe =94 w1k onlgith(Bazaraa,
Mahrous, and Elsharnouby, 2022: Giebelhausen,
Chun, Cronin and Hult, 2016: Winterich and
Barone, 2011). &7 3% 272 AR]Z] 7]of 24|
o theh T3t B2 e el oM Tk 2
B ol Bl Eela et S E3eke
7l doltt. 4 g (Green Program)d 22 A3
2 gYFolle] oot A 2 bl el BAE ATk
3 g} (Giebelhausen et al., 2016).
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= TATE A2 FAEA7 A By 5408 3
A= A7he dste=2a 717 gellA 1A o
&g Wt gol vk A4S AT F AT EE,
2019; Robinson et al., 2012). %3+ Botti and
McGill(2006) = AgAE FoWhe LH|I2HE2 7|5
Igol 2225 H on] Qe Foxktar Q14slaL,
W1 €174 (Personal Causality) < Rt &4 x|z
Zolgtal sp3ltt. ol =olol] w=w A1Ed2 CRM
ool whe 3782 2l gk 7S A1 = 9l
= Aot}

S et o e Agdzte] MAsks B F&
Aol gk 574 1Fgo] SF=5L, W At gk -
AR 7= ZZEcka 3 (Botti and Mcgill, 2011:
Gilovich, Medvec, and Chen, 1995: Landman,
1987: Spranca, Minsk, and Baron, 1991). & <A+
oX= CRMe] 384 2 & zlos FEaka
lem, CRM 78l 9 T2 Aol 344 1%
7IHE 712 & a2 ongit). -] & Aol
A ol "o ggko] A2hd AeAde] viAE &
gl WAsh= Zog FEgt olof wt thee] T e
AR R

7ha 31 A7 AeAde] e Ag aRAE ¢

A el et 7|7 &g et

AFEES oW o]lAQl RS & AF 1 AdE o]
&ll, slMstuAl k= 43S 7t Chase and Dasu,
2001). 73] FAvijel= hE CRME] g&ell 4] 4]
A2 7ol o 712 o] dlibAs FHak=A

I8l 4 lom, ol AE5A4 ¥ (Persuasion
Knowledge Model) ] 7id3 A¥HT}. Friestad and

Wright(1994)¢] 43t HEX| 2 2o AlHEo]
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TheFek Al A e Ae-5 ol B4R A5kl o
I (HEAH) S sk, o] ol8=l el A
Sd9ell gt s 245 drta Areitt
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A 2023; Barone, Miyazaki, and Taylor, 2000).
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§hH Keller(2003) <4l CRMe| Bl =9} thelrgi-
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719 Bl theh F3ke 324 el <8l wiziE 3
o7 JFekgitt, ofdl 7]E AT FEo 25k
=9 7HdES AAg

7V 5 ZmjRFEe] CRMO WE 332 22 71th7}
=2 7% CRMd9] Feielwrt Z7kd A
ot}

7V 6: ZAH|RFEC] CRMel W 382 78y 7]t}

=2 745 710 thek Bt 3 ol

T
2
ot
1o
1
i
N
)
po
i
r (%]
1>
o
38
o
o
o
Z
N
it

of g = ool =y} S71RE HolFar lvk(Barone
et al., 2000: Barone, Miyazaki, and Taylor, 2007).
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Aesles 43S ALslaA] zhe] =2 (Participation
Effort) = 7155 €8l vrselAl 878k 7 ol
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I okl skt Howie et al., 2018: Folse et al.,
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o2 F23tt FAA (Identity) S 711 == Heks:
AAE et S ovlst, A, U], 93,
T thgel SRo] gt -] FAAL Q] &
25 553K (Unique) 7HAIZ 128k e 7
BG5S uls= SRIRHUNRIA A4, Personal
Identity) 7H1E oW ekl AEA7 = A= gt}
(A3 AHAA, Social Identity). 18]l AlFES &
59 AAEE THREAE 2AR TS R/,
o} TBE FALE BAHG ARES 9E(We) 2 <
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A% ¢ qlvka 2 A9Ae AA| Fo] of 7o Aok ARE HhAAF AF(2 78 - A9 Al or
&l mRlske AlFEoAN o7t S = Y T not) x 71%-5 (2 54 : Low or High)2l ¢
8] Zelste]e}t Azete AlkEeldl A9l Foe & 2Rt A7 (Between Subject) W4 0= AAEATE F
dag eAged Bd = e Aol old =g 7V Zt AfelA 715 tidte] ded 1dls dEst
w2 i} AVES = QIS CRMell thell 57 32 e o] 8sle] FYEk w2l (Median Split) ¥
A WS Hols AMxpEe] 79 g ofgk 2|zt Aog AW 1Ao] e o} = HekE o5t
Ao S7F a3t frelshA @& shek Wi a1 Blarshs o] o] &EAtH(Within Subject).
g Aol wrol CRMell sl 344 WHg=r} B AAAFoZ = AA A9dE 483 CRMe] Z&e
2BAFEe] A5 g ogt Ak S7F 2t = vk Sl= A A, 283 71 CRM A7ellA] AR
Al e 7 = 3ot A v} 1= AFE AlE(Henderson and Arora, 2010)
Robinson et al.(2012)9] 7 715 thZ (7] o5 = At 7Aoo dFE Aol ARk
¢} 1) Aedo] AnrkEe] A|2bE g/ A]lel wlA| AF= Adstazt afslem, Algsd de] deiAlA
= Y= 7197 715 tidHe] Ad (Company-cause % AA BIEE ARSSISITE Aee] Al Wl A
Fit) #|zte] 243e HoF:lnt. o714 7149} 715 Al CJ Minewater HFL=3% ZH#|QlollA] ARE-SF D2t
kel AWEE anRtet 71 tidEte] A= 2] s ES 28618t A@AIEe] Avle 83 2~5el
T2 ide] ARt Adejdo] whe Aol #AlE dstet A ANG A Zdom ) AA] AF ARlE ZEACR
= B} as Hoer) E=ek A7k /Ao vl g ARRlE o]-8slaTt.
He A48 A9 =2 KIS 7= Zidelth A4 A|F-2 Whistler H3l=o] 7M3e] Minewater
ugbs o] AFAIE= SHIAES] tiY A A7) A2 Asrele] ARSIt B73e] Minewater A&
715 o5 dedoe] A zkE Aol niAle dF%E £ 800~1,2009/500mlel] #Avf=| L glom, o5 Zit
Asolelehs FE89 22 Weto g osfdr}. o] = 3t 1,1009 (AE7H 1,0009 + 71559 100€)
olof] 7]|xatd thge] 7HE AAI o] 7145 2831t} Chang(2008)2] CRM & 4
PATolM e AR ZANE Bl 2% 71Fade] Al 7}
7 160 Ui S =4 AR ARAES Ao] 5~25% F<rolgkar A|AIg vl St B Aol A
A5 i S A Ak &Mt o] 71554 (1009) 2 AF7He] 10%5 283 o]
£ o] Adede] Azkd A2l wiA= ok AlFel ek avi22 5749 Minewateroll 4] At
Faol YA yephd Aot |E= B3 FE ] Aelsie] Axleien, A
A4S ATt A5 A9 AR BAE AA CJ
Minewater AldlolAe] Avle}t FAkeh Bb2) o 7 Adrds)
. Als MA| ATk 715 8 AAS AT oleks 7] Al
2 ARSI AFelA s 715 ool tigk A
AAE 7P ES A5 sl AwrInt dds At o] =& okt vk Pt Hlwetaal sigie
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ol2 glal itk Aol Fa4] o7l tlelgi w
the Aol whe} Qg Tl QA% Aow Az
Y ey Aug Zeolt. Aluo

& 7% e ALg Pl et 41

o
2 sk ekt Mediall 2FFe] 79 37471
Aol 31,0001 REH 93] vt skFd-S 7h<rsl
AT E 7182 23,0009 (AFE7H 20,0009 +
1Fa9 3,0009) o2 ATt Mediall =S
& A 1089 S gt A7 Hellse] &
dA] Fslo] ok defA|A] g Bl gt
. | AA 71 gl

X

N

>

= o

=

i

5= e = o B B Rl P 2 o
we- Zlo] #AIZE HA] @b Ao R AAEglen, AA
AF 7S 7198k J4@2p gt 22w 7}
Ao Hole A7 wAIF fle FEoR 7S A%
STt AlFe] ATNSE AA AlE] AE THERe] 4
2] gk el om, e AlF W22 Minewaterot +
AFstA A=At 715 S Minewater®] 7-5-9F &
o] 's]AHg AFATE o= AASIGATE Mgl AlF

A e A A AGE AL WA e 47 o)

RISy B SN

[¢]

A YL AF StelA A=S ARA)A 7] Q9
A Z1gde] s SR A8kt AZE AiSiTh
Chang(2008)°ll4= CRM®] A% 7135 A& 7}
Aol 5~25% =R A=t 27] HA ALl
A 25% e AT 7S 3Ee] FAL vkgol U

Ehtch. mab A4 71REel £ Chang(2008)0]
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)
Y
ol
ES
to,
r 2|
)
=°|l_,4
N
do 4
alt
12
rlo
b
O
=
o=
N
]
v
1o,

T 7R @52 74 BAE H=(ds 13A] Gk~
$ a¥thE AESIITE Minewater A=<l tisl] 24
ge] theky, Mediall A=<l thal] 2378<] tigtge] 3t
oAl a BE HHlo] Ao ARSEITh F 5]

ek Fitaks ol 8al SHEE tHE= AAE
A frolgh Aozt vt 71 g el tigk 2244 g
FAQ Ao g Hrlehh(H Minewater=1.979, 3
T Mediall=4.000, t=4.687, p=.000).

.l =
V. ol =&

v
e
El
t
oyl
rl
o
K
i3
i)
2
>
2
>
L]

ARARS o] AN
Hom, olF AFEFe] HFEd et AEES Al
sttt AR SHFEESS (R Dol AAE] st

A A A SHFES Tao and Ji(2020)
o] AZH 224 (Perceived Autonomy) ZHE=2] 470

2
Y= 3 3 P2 FPsl PSgt e v g

=



(E 1) Aol ARSE HE2

ES S

oo™

o A e Haed
Azim | O ¥ MES Eeisl Upt eisferlz xR EA Jlsickn ik
Il—é; @ ¢ MEnt s 715 0450 Chst SX=E 7RRicky =7ict Tao and Ji(2020)
© | @ ¢ AES S8 Uy} Bsie Saloz |iciT Lok,
@® ¢ ME Foiet zHs 100(3,000) 29| 7|FFHe Bl d4zhsich .
| @ 21 #E Folst zetsl 100(3,000 80l l S B ofdolzin Mzl o ey !
< ® ? MZE Foiet s 100(3,000) &2 793U FEHAME FH02IL H2sict al
JE— O 9 ME2 Folisto] 7| FetotH XizkARA| =2 Zolct, Giebelhausen et
7;*O7TEH @ 2 MES Folisto] 71FsictH E2A =2 Zolct, al.(2016),
=< ® 2| MEel Faf ¥ 7=l thsll S0lEAH =7Ich Chang(2008)
O ¢ oAE Z2T/E 7|¢e| ool 7|0dst7 |2t Sl7Ee BRtEolA| ==0| & Zolct.
eie] @ 0| 7|¥e Alslel ZY|H =X|of| 2HAlE 71X 7| whZol| 7% =233 MIsictn
=5 == AZsict Ellen et al.(2006)
< = ® 0| 7|Y¥e2 7|¥sk= Zo| E=HXMo=z 2ol Mzbsly| mjRol| 7|8 =208 MIsicin
Aiich
JJ= ChAr O 7152| slEig gt spEe SXtES 7PAA =7ick Tao and Ji(2020),
;:_,_wo @ 715<| sEig gt slpEe SXE2 HollA| 2jo| = ARRIEoICh Koschate-Fischer et
=< ® 715<| sEig gt slpEet SXtEe| s SZECt al.(2012)
O ? ME=S S8t 7150l Zofstn 4Alct
&oi o | @ 7S] HofsT Aoj of HES FohE 2ol Grau and Folse(2007)
® LIS o HES TokEomM sl7lEs BAISE £ 4t = Folse et al.(2010)
M o] 7|ge| Hets =22o| S&Aolct.
719 Bi= | @ O] 7|0 MEe=z ZC} Robinson et al.(2012)
® 0| 7|Ho]| Cslf Ze|Moz =7Ict
78 M ARE 1. ®e OZX| ot 4. 2Eo|ch 7. o JZct
=332 Koschate-Fischer et al.(2012)¢] Az} o, o] MdE 283l M=o] SHFES ATt
H 7153 =(Perceived level of donation)2] = F7F= 7199 olsrel 7] Hat 715 th ol Al =
AEEol A AMSE T By, a8la FdEd 59 o] & Aolglal U&= ALZS =3 LIA|IZT}
o]/ R1Ae] MdS A-8ste] Aj2o] AAdsct. 18 R s 715 i A3 Tao and Ji
3 B iEE ARl Al WA S dES 24 (2020) olx A8 2121 A (Perceived Relatedness)
skt o] SAYEE F uld= 7MAl wr=A(Sense of
theo 2 ZHA 78 7|te] 24 e slojzo] W Closeness) 2} Koschate-Fischer et al.(2012)4

A M 2= onle] FEAS Esle] Giebelhausen
et al.(2016)2] Warm Glow2] &t 3}=(Proud) 2} Chang
(2008)¢] CRM A% el 2= =
from the Purchase)®] F @=+(Boring/fun, Mundane
/interesting) & g3l A-g3l3int. 7192l &71

22 Ellen, Webb, and Mohr(2006) 4] A}-8-%
del Akl A9l dse] Al
sisint. ol5e] AEEE S TSN =Y A o

F ARl el 714 EAle it o] Zide] ARE]

& (Pleasure

=
T

N

_—

of et A& FEes

i
30 o b

N

AHEE oJm] (Means a lot to Me)<] 7Hd-& #1835
Wdsisich 3=71= Chapman et al. (2020) A A=
H o] aEel BRI S v R A |
A A2 il ARg-eRint.

TERAF| sk Foo)== Grau and Folse
(2007) 2 Folse et al.(2010)°lA] 75 Fofol=
ol AHEE 4714 Ay F 7RIS AHESiit). e
7I9El =% Robinson et al.(2012)94 7|HHI= S

B 98] AeH 2R R FIHUA ofFel

e

K
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olgel ZYRBEL wE A HAE NE(RH 29
#) gk~ IRTHE AHg AT v so 314

A 49 2 Aol AP o AR

V. &

o

2 24

Minewater 11]—;5—01]7\1 Aol Fojd 7ol F 61
W 31, o 30 BHAE 24.1, Ha 49
A 18)0] Hdsila, AelHe] Foiwx] ke 745
ol F H2W(d 24, o 26, F-&H 2; HoA® 21.4,
H3 A% 26, HAAE 17)°] At o=
MediallolA Aejdo] Fefd 7-5oll= & 578 (F 24,
o] 33; Hd® 20.2, Ha A7 26, HAAH 18)]
Fosidia, dedo] Foixx] 2 d9olle F 527
(F 20, o 32; HdAE 20.6, . AF 28, HAA
% 18)°] FeAsisitt. AAA cm 2229 0] FHosisle
o, A2 AL e Sl 2527} §lo] BE A
2 A ARgSIAT

WA o] aAAAR7E B Ve o5 A|ASEaL
A% A2t GE 2)o A=A BEo] AFE A
FE x2Ee] 263.81622 = UERAITE GFI Fhol
0.899, AGFI #te] 0.859% 0.9 Zslslen, CFI,
NFI7} 0.9 o], RMSEA7} 0.8 olsl= Veh} i =
Foek o At SHIPEE] AFHT F

719%E71e] A WA (.553) B Al AA(.671)E Al<lst
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B3 Q7] widell aRA AR e G Ao
2 A ($52, 2012, p.165). HAANFHA(CR)
TG BF 0.7 oo gew vehd
(AVE)9] 7% 719%871(.475) & ALletne 25 0.5
oldE Hol A 7IEE I 7198719 A
BAFEARY Vs TS ket o 9] V)%

7] wj ol AAAoZ 7 %ﬂ.ﬂ-}ﬂo] zz

, AEEA

AHEEE7] Wil 35 E A ] (Common Method
Bias)7} 28 7d/de] 917] wE
Factor TestE Fal5}A T} Test A3} & Q<2lo] 4
HE= #4ke] gl 31.029% % 50%F 9A &t ¥
BHA O B ekA] & A o= Fhsie] o] & 4
= ZPs3irt.

(GE 3yelle AAATE 7He] AFHAT
o] AF2 () o] Ax=lo] vt 2784 2=
Fojo|x Tt ZJAIG7E 0.830° 2 =4 VRt A=
AlQletar Yz MgSole AT FhEe] AVEY]
Al @ diF] B vehdol divke drHERGA ] 7]
2 23 Hofel=
WA 7H bollA 382 o] ool H(+)
o] Y= X = AR FES A Filele Aol
g oAl Felefze] AVE AlFZe 0.837%
ZFHAT # R = vebern, A e At
sk 7lee] AR 7]o] oheke 2 AAktste] Al
2 SAYES A @3 IR olF AsS A
FPATHAHAR, 4R, Munkhbazar, 2012).

theo = 7HEA S Sl ] B4 A9es

| Harman's Single

53 BUEEA

2 UEIAT. 3

=

ol =2 %3




(F 2) EHS2=0| 2olx] Q0l8M ZHnt
EESHI 124 Cronbach « AVE CR
ey 3 .865
.801 671 .803
NS 782 8.837
HIE 3 812
HIZ 2 784 12.636 .870 .698 874
HIS 1 .906 13.825
N 3 746
2 871 12.501 .837 645 .845
FACSIN| .788 11.438
719371 3 671
7|¥S712 .818 7.958 725 475 726
7|9=7| 1 553 6.747
CHatodntd 3 711
Chatodzt 2 .856 10.497 .804 591 812
CHatodntd 1 732 9.647
Zodelx 3 .883
Eo{e|E 2 742 13.162 .873 701 87
ZHo{o| T 1 .879 17.273
7|EE 3 .904
7|MENE 2 9156 19.892 915 .783 915
7| e .834 16.904
¥’ (149)=263.816, GFI=.899, AGFI=.859, CFl=.954, NFI=.901, RMSEA=.059
(F 3) FANEE 2ho| AlzblSe}l BAESX|S: Mgz
1 2 3 4 5 6 7
PNE=A .819
H|S =127 .836
FACS| .bb6 -.173 .803
7|1937| .360 .0430 .349 .689
CHatodnt 472 .0530 573 414 .769
PSS .bb2 -.259 .830 .390 596 .837
7| Mk 410 -.128 489 540 433 584 .88b6
AAEE, 4 71FFdo] B o AREo] gl ke
£ Minewater 2g4dze} 7|F-Fdo] & FFo 2 M 7PdES] AA] QX5 AT 7] R el
A=o] U= Medialle] APA2E T8 AMOS A PIRlE GO 1 0 3=.122, P=.99) ¥
24.0% o] &3 g Ao = A% Ayt (i 4)9 Ae]go] B8Rl niX|= J(7Hd 2 1 B=.044,
AR . B3] A3w A|F= kel 206.988 P=.533)2 7|1Z=c}. a2y 7Hd 14, 15, 162 7}
o7 =74 YehgA v GFI, CFI, NFI7F 0.9 ©]4 A 17 20f Uig 2 gHE Tl 7] wlEel 288

RMSEA”} 0.8 o]3tZ Yeht A2 Jodt Aoz o] thek A= )% 71 13} 20 thek A|A] {2t}
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(E 4) Minewater

AT Mediall A3ETe] 8% 24(n=222)

EFEB t B
H1 @ GEE — X2y 122 1.650 .099
H2 @ (B —HIZ .044 624 .b33
H3 : Aled — 38 2F .b87 6.758 .000**
HA : Aied — J1437| 410 4.483 .000**
Ho : 3 24 — Fofolz .790 10.356 .000**
H6 : S8 248 — JI™ET .061 A36 .663
H7 : 71487] — &o{ol= .166 2.643 .008**
H8 : 7|28&7| — 7Idel= .391 4.996 .000**
HO : I — &ofolx -.146 -2.847 .004**
H10 : HIZ — 7|YEl= -.021 -.336 737
H11 @ MEfd — Fojolx -.065 -1.362 173
H12 : MEid — Tl -.165 -2.913 .004**
H13 @ &oielz — 7|del= .376 2.560 .010**
Ared — &Hojo|z(ZHHED) .528 n.a .018*
e — J|ME|=(ZRE &) .394 n.a .016*
MEE — Fo{o|=(E=nt -.007 n.a. .907
MEHA — J|E| (S50 -.114 n.a. .017*

149)=206.988, GFI=.910, AGFI=.875, CFI=.961, NFI=.910, RMSEA=.056
o

(
*P(5%, "*P{1%, Olst S&.

=2 3t} vgo® 324 7ho] 7]deixo|

Qa1 6, B=.061, P=.663), 183140l

- o
“C:]

J=.o

o) mR)= k(7 10, B=-.021, P=.737),
Aol Z|Fe=e] m]|

173)e] 7174l em, wA| 7

J3F(7hd 11, B=-.065,

dE2 B AAE

ATH7WE 3, B=.587, P=.000; 7F2 4, B=.410,

P=.000: 7Fd 5, 3=.790, P=.000: 7Fd 7, B=
156, P=.008; 74 8, B=.391, P=.000; 7} 9,
B=-.146, P=.004; 72 12, B=-.165, P=.004;

S =
Y B2 Adgdoe] 79z niAe A 4
(7Hd 12)°] ARtk Aol A
o A& Fade FoeA 29
(B=-.114, P=.017), °l& A&7o] 7|zl n
A= AREARCOM 12)7F T 9 R Aew %

ot

)

R
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7Hd 14 9 15914 B 715a Y
As37] 28l AMOS 24.05 o]g-gt
2] B vk o g Minewater
kS vwgt A2t (GE 5ol AAEe] Qi 2
Aud Adedo] zka/dol] piA= el tigk =
ARICME 14)= vAF 2da) Aekrdo] Ay? g
o] 3.560°% 5% frolFwo] 7154k 3.84 K} 2wt
10% el 71sak 2,715 3A JYepsdth, oet
A B 5% ol Ve wEN 7Hdo] A[A|H]
A @& Zlow Holof gt} e} AEjHo] 2kaAdell
H|X]& F&o] MinewaterH@olAle FelskA] e
Mediall FeelAwt oo Uebtas T34 o=
pEste] AAE oz Attt thgos Aol
A 74 v gof] mX|= Gl et =H & (7HE 15)
£ v g} Aekrde] Ay? gho] 6.132% 5%

frelare] 7|13k 3.84K) I Mediall FetellA

o

>
ol

&
i o




(E b) 7|7 ===}

(I’lMine=1 13, NMeqi =1 09)

HIF[2F 2 H2k A2 Ay HIMeF =& FFSIB(P)

A7) (O ) Minewater Mediall
H1 @ AMEid — xied 388.726 392.386(247) 3.560 -.011(.914) .270(.010)**
H2 @ MEfd — bv|2 (246) 394.858(247) 6.132 -.142(.173) .206(.039)*

(F 6) Chet odnbMo| =H =0t FA (Medial l”IEEE 24, niow=61, Nkigh=48)

HIxIek 2 H2k 2 . Hixek =22 FZFSIB3(P)
(R7D) (A=) X S2 ok =2 oty
H1 @ MEid — X2d 362.939(246) 367.770(247) 4.831 .398(.007)*" -.067(.549)

o 2 (F 6)olle tha A g12el &gk A9
ol A&7 Qe A= Fge] 2davk (7 16)
£ A5 A3t AXE] Utk 2-H Minewater
ol s el 2427 B H-81Adl| A& g
o] frolsiA| kskom, 53] FEs Al gkel vl
Al VR ti o] A EAE SR S5k
o] o] gIltt. Wb Mediall Fekel] st Hx
2 i S W Alske e = IRske
S S0k B8 (Median Split) W40 2 % olsi]
Tsgeh g 2] A5 A 237t (R 6)l Al
A=A Adee] 2l mixls el digh =4
B 16)= Akdy} BlAefRdo] Ay? glo]
4.8310% 3.84Ktt A, v AV FdelAT £
T3t A7t el velstong 2x]d Aoz At
Eli=

o] FA A= /I 7S et HE= Alxst
Aot Rl M) B4 mEw AdEH Al o Rt

A28 A3 Az v gl nlAe A 75

o,
HE

N

o] 245l 9o, 7|EFAdo] =& 7oA n

HEo] el YERSRIT. mebx
Mediall etel] tialiA gt e A

B
= ¥ (Phantom Variable) & °o]&gozx 2zt
7l 2e] folg e Ak

ATE Au delfo] Holo|m(H|3EFES B =234,
P=.261) ¥ 7I9el=(HEFs B8 =-.314, P=.094)
o PE FHIE Fole] @2 FoE vepdth 1
o] Felojre m|A|= FEI= Adgdo] A4E A&
& iR FHofolmd nX= folg AR (HAYH —
A — A A - Hod ol E: ¥IEFES B =276,
P=.005) ¢} 7]} frelafA] e AREo] J3fo] F3hd
Zzolet, Egk 7|l nX|= FE} =3 A4
A3 E v HE 714l WX el ek GEH(dEd
— 28 —719%7] - 719 E T H3EES B =.088,
P=.024) % A=do] 7|98z nX|= Foleh 23
FIH(H B3} B =-516, P=.004)S ¥]E3I Tkt
FeFeo] T3 Afo|rt.
(O™ 2)E o] BEARES (F 49 49E 5
o7 gokate] Hejgh Aotk 7k 1(AgA —>Aks

) 57K 20" - A2k WGl mlAlE 92

>

o,
HE
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(Z 7) Mediall &M £

MeEf TBo1RT} Aofelz

H TIGEof ol g

A= H|EZ35}3 P(bias-corrected)
MEHE — XfeM — XA 75;, — Zloje|z 276 .005™*
MEHH — XjeM — ZHEA 2 - J|MElE 038 439
MEKR — XBM — J7|UsT| — 7,5}049[5 .036 143
MEIZ] — X8AM — J|U=T| — 7|YEIE .088 .0247
ME — H|Z — Fojelx -.074 .077
MEHE > HIZ — J|ElE .007 722
Metz] — zlojo|T -.005 .980
MEHR — T|ElT -.516 .004**
Ztojo|E — 7|ENT 295 .076
MEH — Fojo|£ (5D} .234 .261
MERA — T|el=(E&D) -.314 094
(123)=193.948, GFI=.844, AGFI=.783, CFI=.935, NFI=.844, RMSEA=.073

(37 2) TKdEe| HE 21

7] =] Joﬂ O]

£ Mediall 233

Aol =HEI) oA A 24

& mejste] i A
7Hd 30l 87A]= A9 Al

23e) wj7lE B3 el met Mlemel g%

Zs|
3AAE A -3

ol MRt 225|210,
7Fd 149 15(71Fade] 2483} 9 7K 16(HH3
I AR =2

. S AR REXR|, 2 712D

H12(-)

Zha9iet,
o= ( B
P=.016)

il
=.528, P=.018)
o mAl&
2124 Aol v

AR = Ak, v 7 6(53 A 7 — 719 HE) 2 7]
A (E Delle A7 Aede] 3
2 7)1 E (B =.394,
B} el VERESiTh
A 9 7|RaY

AL 715 tidae] Ade] vl 1A

nAE dzsolt. 7 4 4 e A5l dEol #=A JeRRTi(7HE 14914 16).
) 2 7H ARAE A -1 B 78, 7 ukebs] e Al AR7 Az 23S vivleke
A 5(3%A A —Fedodw), 7K 10199 B e AR ol wet Fofo= B
EoRoe), 7K 8(7199] E7IFE—~7IdEE) o gel Y= mA 7HAel dvkar Ak
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719 e =



theo = Azhe W8 & At 7k 99 10
o] 45 7Hd 9(A A B8 — ool ) & AAEAAL,
7Hd 10(A1 2 W8 — 718l =) 2 7140 7k 1
9 7He 145 A3ate] Add w) Adeldo] X2k vl
< Wz ook vAe Fof I 71FEol
E2 S Feld dEFe nAE Aor A 9o
H, 719 =] e frolohr] B Ao ATt
ppRlete s 7R 11(AEHE - eloe) 2 714E e
o, 7K 129 —7IdE ) = ARAET. = A

AL 7] AR Fol JIFe rAlE Aew u
ERiTt.

gelsiai e A2k AeAde] virhE Sal 3
ofo =} 7Y E el %
A2k vgel mifE

A ek A % glont w
5l elolme] w44 9

22 5o ZIgemd] 254
e vAE slow @E}w. =, 344 932 2

o] & fRtsle] Fofe|rme} ZIHgE e A= FEHE
FTAoZ o] ¥AES YA HBlskAPE Minewater
B8 (F 3)fxE=

r'>~
l‘ﬁ
S,
N,
r?
)
bt
=2
=)
Ni
fr
of
ot
rl:[
o,
(6]
®
QL
X
1z
o
%

© 7 T8I 2t freleA ettt F e
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