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Purchasing Eco—friendly Products with Good Intentions Is Insufficient:
The Influence of Altruistic/Selfish Motives on Eco—friendly Product Purchasing Behavior
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ABSTRACT

As society becomes more complex and more environment problems arise, consumers are willing to pay
to buy products and services that positively affect society and environment. This study attempted
analyzing a motivational approach by consumers to increase their willingness to buy. Many studies in the
field of environmental studies, and more importantly ethical consumption studies, are trying to take a
motivational approach, but rely on either individual morality or ethical self-identity. This research aims
to explore not only altruistic motives but selfish motives for purchasing eco-friendly products, assuming
that ‘good’ consumers are not the only ones buying eco-friendly products.

This study’s results are based on a survey method with 208 consumers and presents several important
findings. First, egoistic motivations partially mediated the positive relationship between the altruistic
motivation and the willingness to purchase eco-friendly products. In other words, altruistic motivations
have direct and indirect effects on the intention of purchasing eco-friendly products. Second, it has been
shown that the mediating effects of egoistic motivations are controlled by perceptions of price fairness.
In more detail, a higher perception of price fairness weakens the impact of altruistic motivation on
egoistic motivations. Third, if the perception of price fairness is too high, the impact of altruistic
motivation on the intention of purchasing eco-friendly products is insignificant. In addition, if the
perception of price fairness is too low, the impact of the selfish motivation on the intention of purchasing
eco-friendly products was also minor. As a result, it was confirmed that the impact of eco-friendly
consumption motivation on purchasing eco-friendly products from a process perspective may differ and
that the main motivation of eco-friendly consumption can also vary depending on price fairness.

This study provides a wide range of academic and practical implications as a process approach study
on eco-friendly consumption motivation. Above all, it was confirmed that egoistic motives play an
important role in purchasing eco-friendly products. In other words, it is not enough to promote the
purchase of eco-friendly products just by anticipating the benevolent or altruistic nature of eco-friendly
consumers. Instead, the focus should be on awakening the importance of communicating the legitimate
value of eco-friendly products to consumers. This is more important than revealing the characteristics of
eco-friendly consumers. Based on the findings of this study, a strategic approach is needed to explore
and effectively communicate factors that may be more motivating to consumers in both research and

practice.

Keywords: Purchasing, Eco-Friendly Products, Eco-Friendly Consumption, Egoistic Motivation,
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sh, QIAA w7l & oleby F717} o714 E7])
IS A= A T3 vk 28 4] A

N

A 529 A9 Qe anlaks A8 sHe 7]

% 97 28 52 K0 o 4349 297 5L
Arhled o 2000). ol5e Bl g Q43 2
97 Atk 14, A9 AF ool tha ek
| msgle] Eren 287 AE Tl glolA of

4 71 9340 AR wFE A B
ofell et Aelm ANl el delut B7e] el
olal WAE Adel Anke, QA4 wErge] 4rg
Aow Agsl] A 7S PPk DL

& 501, oleta &719 ool 7ukehd, 27 e
o AzP 3ol thgk 1ol a1, M AlFe] & A
o mAlE Y= ddetL e anlAe A AF
= TE oleA F717t =2 Aotk @wAle AR
< AT i1 S AlFe] FAed MR o
ol w2t Apel7t e = ot Hlud w2 %

of oleb] $718 7RI A ke o] e

off
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to
o2
=
b
&

(e}
ey
oX,
=
=
rot
)
N
o

X E7)2 71 2u)ARTh 287 AlEel tia g1l
|24 wowa A8 AFE ole] HE 287
AE ool Uiek A7 Es7to] =S Rolch. ol %
7k Wk R AT A Esre] A7 AES Tols
= ) BAeke HlenT Ay g whgo] Zvlel
o REE7)7} FolAs) He,

WEEs)E An PES ooy Az AR
ARG 22 BEdnA e gXen & ¢ Aot
(Witte 1992). ol 21739l43h AEHALS 3
A8 AES FojslE o)714 Erlsh 1aE % gl

<]

=
b ol F7le Az A7, AzE 994,

as

P
oX

HI: 12 A% ool tigh olehd &71=
AFE T ool A (+)e] Y¢S v Aelnt
H2: 2878 AlF ool theh o[etd 717} 3187
A Tl ool mAle F(+)9] Z3= )]
2 B71 elsted wi7iE Zelt). =, o8 &

71 1714 g1l H(+)9] 53k m|A|aL, o
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N
ok
o
>
15

o el S84 HEE Hole AH|ARNE
8 AF Tl FEor oo e B Bt
ol2fgt Xk AlFo] gk =t 5] 2o ¥l
o7 7143t £4o] 2 dgdti(e.g., Chang 2011:
Mahenc 2007). g0 2 G4 F2 T A5
of vlg| 7}F4¢] Ea(Mahenc 2007), 2 gk 24
2H{riar JIA1E T Chang 2011 Olson 2013).

1873 AFe W AAs 21873 AP T2
2 diA|FET o w2 7Ho] FeskE o ok o™
o 2RREEE olgjet 7S o] AR Qe
Z}price fairness perception)<]
TAY & Ak(elzl8 1996). 7H8 T84 A2 7t
Zo] &a1, F7gakaL, THAIA ] g FHAQl 24
o]t Campbell 2007, p.261). =, 714 344 =4
& idle] 7H AL Sl =AYV R Hlaste] A"
7FA0] AR E Adsk= A2 (Bolton, Warlop,
and Alba 2003: Iyer et. al. 2016),
2 7HAREE onleke Alo] o} 7k AAE QIxIst
< o] EdEHMaxwell 2002).

Ak wgto] 2o wEm, A2k AlES s
gk Hl-& A7 dEe HlwekAvHXia Monroe,
and Cox 2004), t& AlFe] 7Heolu 7142 Hels
o vluste] AF7HAel 3473< %7F FdoH(Babin,
Hardesty, and Suter 2003). &R|Ap} &3 A==
THislr] flel AlEshe vl-8t A2 dEe ne A2
AHECHLin and Niu 2018). 4&B[RR= 31873 AlE<]

WS B wf &84 olirg g B ohy

o~
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Hrs] A



b}

e}, AlFe] 7164, A £ 941 etk (Haryanto
2014). AlFe] 71 &

S FZAAS F dal, 2HAPE ZIdiske 18
A

re
1o
N,
olr
-
- L
AP
2
o
nj
it
rlo

e PE F ATHEA, ARIRE 2011). &HRRE] S

2 3 AL 71l digk v =4,
=l SA] dEFE v B of P (Matute-
Vallejo, Bravo, and Pina 2011), A&l i3t 218,
= ] % 52 =Y UrHKonuk 2018). -
A 7 34 A ARkl BAR1 2l
FE= v Bk olg}, Eoly g 5 AMIE B

53] 918 Aol 2A ot WA BEt 2

Z18V8 AlE ool tigk oeba/o)714 §71¢] dk=
A 4 Ut FIFG3) o] (overjustification
theory)ell m=m 4H]|zke] ggo] WAl F7]dl
al Al ITaL Shelete B dolu thE 1# ] Al ett
ARENS o, SHAE WA el 9% a9l o
ol AEg Zow 7918 4= Utk (Lepper, Greene,
and Nisbett 1973). =, ¥&°] dow WA SV
Tk ohel 9)F BAFo|u; A|ofo] HeFH 0w A|zhwH,
ZHIRbE gEe] AR WA F7 Eve iAo R
o AAG 94 aRls e AR FIster] 4
oh mEb WAA F719] ek Q8]0 itask |

SR 087 AES Poleks H QoiA ole/
o714 717k ANl B 714 B A%
o] FEAA HW AR 4 94 Azl e
Follshe Aoz A spl w1, olekd /1714 7)o

ot Y AT Ao wEA 7 3 A4

< A3 AIF ol el Rl ol b /01714 F7
o e 24T 5 Uk

H3: &7 AIF ool tigh ofelal/o)71% F719t

A7 AFE 7ol 2=e] A WA= 71

T Al ofste] 2dE Aot} 5, v

7V 8778 A olek /01714 717t A%

73 A Fullell miAlE SR dIFe s

713, =2 7H 34 AL olEE/e)7]

AN

2

ol

4
N
L
P
r (
o
2
s
-4
=2
=
=)
N
s
ol
o,
22
rO
of

7 AFE Telell thek olebd s7]ek X193 A
Tl olmete] Al 9o o)71A F71e] wiRE}
Al A9 AlFe] 71 3 Azl olsf =44
et Aedld 749 Bog7lol 8ol w=d, 2
AFS Tk S5 W 25 5 e BAo] SR
off theh A2zt A1/ del theh A1zEet Eopd, 9]
Bl osf A REA 7ol FAA 3
2w AH 0w 1A AlF Tl PeS sk
o}, b 29 AlF el Wik A7k vkg- Ea/d vt
A7) Foerto] A2t vgET =r, A 7E 2l

]
ofelf 27| HeA F71odl e-ARA Y= VA

4y 22 o

F
o 2 o

ol
"
=)

of
il

2
i

" g4
ox Q] AW AF Tl DL FUT 5 A

THE HogrlolEel A wiziabg a]1dl dx
Fe5 o] &e 75l A7E BT Aa PsE §f

7)
<t &aRHE HE2 318 AlFe] 7 3374 A%
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gdo] Ritholtt, oAl el 714
H|-&-tiH] &els 7kt o AlEe] 714 S Bl
F7] wfiZel(Babin et al. 2003: Xia et al. 2004),
= 7o g Hl-go] go] ARE ALY 3]
SV AT diAIES] slglo] o A Az
7H8 37 A 7he oA Al Lt AR olef gt Wk
E6kaL A%/t 8R13tke] Blmab ol
a3tk Holxde Aot glvk. o 5o, A7}
ol A= #12F Vst 17de] =i 7k 2%
’d A 7to] S = (18 AlFE FliskA] ke wlie
Hio] Erets) Ago] AaEA] %71 Wizl o]7]4
719l 3841 S vIA K AFE T BE=
oA dot. W2 X7t gelde #2kE vk
& eI AplEstol Hobd 7H 338 A]zte]
Erek=(H]ge] Atets) A7t S71eA] &7] wE

84 Ae

ol

A9 AEL

o o112 B71e] A P A4 ekerk. A
PrheQlel Azke Azbgn Azde A8, ARt
29101 A7ke Mg HSHI AN ESLE olEkd 5]

o] Jgs W] wjidl], FTFH R oleky Fr1e} 7H
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SE
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Ale] R &4 wiZeleta Azt 714 3%
d A2k ‘%O}X]X]‘L(Habel et. al. 2016), &M=
AFol T R 7R (oleH] 7)ol Bt FIRlst
Al =Ho] 7iQ1Y] HaEr|(e]713 s7)E = X8
AE= 7 7Fsdel ok = St

W= 7FA 378 Alzde] AR olebA] 717w
o, =& o714 5719 ¥9l &
7H8 343 A Ztelth, dlE Bol g &) A 4
o] k¢l DAL, 297 Sl APRbe =2 o8k
715 7R gAIRE, 1S AlFe] 2H|RE
g2 AlFgehd oleky
7178 obd 7HA 3 A2l Qls) o713 5717t =
obd = St} mAeto® 7k 3 AlZto] Eal o]
B 7171 =ohd, o8 B o) 7k 34
3 A2 GQA] o714 F71el daF2 wIA|7] wZel] olet
2 F717F o714 B7lel mAle e iAo R
ofelld = AvHALH L3t &3, by 22 74 &
878 A2k olebH B7171 o714 F7lel miAle 3
29 FEFe Bt Aslshs v, =& 7H 34 A

7o oleld 5717} o]714

= AAA, AL 37 8

71l mAlE SAY o

o,

Ha: A9 AE Pole] 0l olEkd £7]9} D9
AFE Pojele] DA glo] o714 E]e) v
Meshe 087 A% 744 254 Azdel
del 248 Roltt. 5, % 74 244 A7
& olels 71sh o714 B9 FgA WE
AT, B W 24 A2 olekd 5

s} o714 B71e] FAA WAZ AL

o =
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1. SAadA

2 B7I7F A9 AF ezl ARHA dES 1
S48 Aot 24, oetd/o)714 F719k 21$H
AF T of=el Bg Zlolr}. oebd F7|<} 1P
AE Tl oze] FAE o)71A 7t wisEAE
7878 A7k

gelgict. A, 714 24 w7H E 3ol

3t o}, oefd/e)714 U9t X3 AlF
olzo] FANA 718 B A 2te] 2 il aE
gelgic},

2. ZAICHY A Rz 2y

T ChAtS| ME L XEZAE

2 A9 EZE 5] T Adle] B 2AE A
Algtict, AL 20199 69 Zo BB A B

& dS ez o] FolHltt. ARdALelM = 2mA)
A7d vl Tk oetAl /o717 e S
sioltt. dFdel AREE T s aH|AelA A9
ZARS AAlEGITE S A48R9 53t AIF T
7 el E Alztete] A& vk Fdel] uiR-sisivt. 4
3 2ol ZHelAl A dFe vE Aol
FEE AETE AR 4 2RA Foll o= Ao
£ aesle] A48AI9L E3kE AlETew Al
o} o] F AFTE Tz dojA Aol= BHAA|RE
(Mas=4.15 SD.u=1.68, Meza=4.75 SDes5=1.61,
p(.01), & A7olx tFaa} sk A7 23l 9o
A 2pol7h giSitt. wEbA of2] AR ARl AT
A3t dukshd 7hsAdol Slae RIS
T WAl AlET <ol FLe Alve] 2.5 AAT8k
3, AR SEsll 9A SHAEA SHHEE
Argsisitt. A Tl gl vis) FEs] AA2siA
& AT Wl SHek=S sislon, dEAE 9
= 5 & olall7t HA Y o2l e @l Hel

Me AEe B A JiE Al SHAkE
o] AUA|A zle] Aztslal SHeke 2 WA ¢

3l oll’d 28R 10w ABkaL Hel 15%c] dA

R=Xe)

il
rN'

L BEA

¢
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aE 1) d7ey

0| et

H2: 0j7H = 3t (+)
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QT = GHIto 2 o X1

5 Alglsta 2084

23840 ALeE 9
847(40.0%), <174

F2H 11054 )
Fe o
_]

AEAE &

RLA

el Azfry 4

= 220
A3t 12

ol
E

of A8kt

o) B Thea} 2Tk WA
1249 (59.6%) o2 3]0} it}

20~24A T2%(34.6%), 25~294] 527 (25.0%),

(
(

30~34A4] 367 (17.3%), 35~394] 24%(11.5%),
40~494] 8% (3.8%), 50~5H9A] 16H(7.7%) .= T+
A=} Nielson(2018)2] H e w2 g

At (21-344) 7} o=

ARt 7199e) i ==

J9s 7P Fasita AR ol el #iol
7Fg Brhs 2 oulshlz ) eRrlel vt d
AU Az 8 AlE TelE glskat ske o
7] Aol 2] =T AL g () 1207

(57.7%), 2171 7278(34.6%), 5 4%4(1.9%), 7|
E} 129(5.8%)°]%t}t. % B4 (E )3 2
(F 1) B9 EM
£4 T = BlE (H M| (%)
o =Rt 84 40.5

04X} 124 59.6
20-24AM] 72 34.6
25-29A| 52 25.0
30-34A| 36 17.3

oz
35-39A 24 11.5
40-49AM| 8 3.8
B50-59A| 16 7.7
CHSH(2)) A 120 57.7
el 72 34.6

e
== 4 1.9
= 12 5.8
Al 212 100.0
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Fg wao| &7
A9 AF Folel g olEkd FlE £2A PAA

st #elA FA (ethical

identity)= fel%] 2Bl gk 7i%1e] fFdsta
Q1 4hdef ths eFgd =4S Zk= Z1e =2 Birch &
(2018) M A &5 2 Aol DA Z13PE Ao
ek w24 FAder ggste] 37 3l sl 73
YAEZ Hrz =351t 492 (environmental
consiousness) < $HZA| 9} ARl o] Eol] Aol T
gk 7ile] =|ztx} VL& Schlegelmich “5(1996)
oA AFH FE2 B Al s st 3 23
o diell 7 HAES Hrg S

o71A B AZOlAT} AEokd o s =AU
77F2]2l (health conciousness)< ARle] 717, 12
3 A7 EsH #dE Asd
2, Birch 5(2018)44 549 5=
Al 7gste] 37 w&el sl 74 BAER HEE 5%
St} AlE<FA (safety of product)-& A|&e] AH|T}
oA 1ol A71AY At d devt e R,
Birch 5(2018)°llA A5€ FE5E& & Aol 2 2
273 AlFe] o sl 37wl el T4 2
AEY A== 4580

714 8774 (price fairness) A2+ 7HQlo] 7Fx| 3L
Ue FAY TR vl aste] AAIE 7E o] Q1A
£ FAdsleE Al R Iyer 5(2016)2] AolA] A&k
= B Al A st ARgsision 57l 23
o diell 7 HAEE Hrr S

A AFe] ol olme FelgriAlN S
8 AFe] s A Fe AR s
o| Sk 88k Mgro|t}. Oh and Yoon(2014)9] &
TolA ARERE a2 st ARgeislen 3 3
o el 74 SAER A== S5



E 2) pisol TAA Molo M2

ar = o

e Fo=2s Yoo
« L= 7ol 2Fe & of MES| Zledds %REMI AZ¥5ict, ,
EXLES] . L Aa 2};5_;({'0“ 24l 9l ARIORIT ANZIBIC Birch, MeMery, and
Al = = = = KanaKaratne (2018)
O[E}H = o LiE AAR SAAHXIELT Y sz ZF5ict.
= o LF= 3l7=miol sl & o471 olr]
1240/] . |_||: ;;:_ E_'_oﬂ oy E:_,'_" 78|}o|:+ Schlegelmilch, Bohelen, and
—o—lT I_ /\ — AN . R
. ngg = mis MZISI SlES sl Leisich Diamantopoulos (1996)
« L= MiES 7ol o Liof Hde Asi] .
2 = . Birch, MeMery, and
ey |« L= MES Foig of Lof 242k defol Aele JIX| Qlct KanaKaratne E/é018)
fobdks « L= MiES Folg of Lhe| gl 0l deks S5k Aztsict
I - Li= QB3R AEL M=of s ZHio| RUck :
RZokx . LIS ©F XE M=ol obxAlol| 20| 9t Birch, MeMery, and
Sl i i KanaKaratne (2018)
. |_|_ x-||-LLO| _v_l- oEEOl 7—47:-|E||:L
« 0| Zl2Hd mME=2 o & 7IxI7t ek
+ O] Zl2Hd miZe| olF2 =2 7Ide FesiE & ok -
Tl BRI A2 | - o] B MECZEE| Upf B ofxe Jicoll Retict Iver. Davarl, end Paswan
. O] 1= NES Ml 7IxIE TYshECE
« O] El2Hd mMiZe| 7142 Lol 7|chet xStk
222 T .« Lh= ZEE MES Foig A 2ok
o o i . LIS cheoll = H9ol, 28 HI“O oHE Zdo|c. Oh and Yoon (2014)
T « L= Cf2 MIZECt 22 MES i Aoict
W=l 22bA oo} AEGEL (i 2)¢F 2} (factor loading)©] 0.6°]/do|H F2l3l Aoz 713}

Ak, B2 o714 §7)9) ol E717h N T

Ao FRo| gla 47) 89loe AdelA A

V. I S < 9% 4 AT oI5 47 89le]
84.7%% W&} o] defgAe] SuEii @
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87 AFE Tolel]l tigk 7i1e] 7= ZAto] 77| a7l el ER1A alEAS A8t A 274
wfjitol] ARl SAsislet. ol71A/cl8d 5718 =3 o] gt g4 9B AT} APe A EEo| ¥
slo] 2 ATollA] ARSE 7 AT @915 B A (df=71)=343.332, p=.000, GFI=.821, NFI=.8806,
2g< Asssinh. 4 A7aeEe] SHFEE dgt CFI=.907, IFI=.908% veh} GFI¢t NFI= 43
4 d¥d(internal consistency) 2] 7% Cronbach’s T 7|l mxA] B R, CFI9F NFI= A3 7%
apte® st AFdS Adlishes o= o]7] TN Aer veiEt. Hde] AEl=e
2 F7] 285, o84 §7] 23+, 7H 3 A4 2 B 0.70189 AlElaae Bla HaEdt FEas
e AASIAT. B 8Q1EAS B3l AS3IsiT R 0.501d2 3]skt (Hair 2009). i
LA W e 2= YA (principle components R A tgre] 28T 2 s UERe] SR
analysis) & AFEEI AL A w3 (varimax) W2l 2] g HASEHTEr) e Ao AdE It Anderson
3 1527} 10]7d9] eQIvke- Mdsliom el Ak and Gerbing 1988: Bagozzi and Yi 1988). o|#|g+
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Avle (& 3)% 2k 2. 7l dES

o
WY A5e FTEAFE(AVE)#tel AdE

b FRASRe] AFR(F) S FEElERS %S HE OlEH S7|ot ZEANE i 2/=2| ZHAIIM

3l AVE ) ol sheldAdo] e Zlo wAdksle HEDQ} D&} 01718 S7|9| st
ASHES AR tHFornell and Larcker 1981). 287 AZ Pl gt o]eld F719)} 0|78 F7]<9]
AARFE AF T Ay BE Pl /MdE P IAE FRleta 7 12 7Pd26lA] A e
2F FBAT] AlFaks dslstel sl e A HEe MiNEAE HSe] S8l TR RES
o= At ARIARE L (F 4)9 2ot o]-g3l%ith. 7 12 olety BVt 18 AF Pl

(E 3 A=z & B 2420

il

EHAIE| Q0I8A] soln 2oleA

factor eigen %of
loading  value variance

O|Et¥ S7|(Cronbach’s a=.933, Construct reliability=.835, AVE=.772)

estimate S-E t-value

L= ol Z23e & o MEe ZedMs Qs M2isict .824 1.000 - -

Lis AAE SEEAH0| 2 U= AlZHo[2tn AzZksict .842 1.089 .071 15.351
= _ 3.249  23.205

L= gde EEsk= Aol 2halo] Uk .825 1.099 .071 15.514

L= Aieg 5§ gde Mzske ds2 stedn =2sict .901 1.182 .068 17.348

0|7|1% S7[(Cronbach’s a=.912, Construct reliability=.826, AVE=.728)

L= MES Folig of Lo 2ds Azt 713 1.000

L= ols&{el 7(H L ARo]| EH5 il 2HAlo| Ut .853 .880 .050 17.551

_ 3.450  24.641

Lie 2F MIE ME2e| Mol 2Halo] Ut .819 1.035 .056 18.561

L= HMiEel gdz220| AMEC .807 .709 .055 12.961

714 334M X|ZH(Cronbach’s a=.864, Construct reliability=.714, AVE=.680)

o| ZIgHd ME2 i & 71xI7F UCk. .873 1.000 - -

o| &lgHd xiEe| ole =2 7Ide Husig & qich .836 3.367 24.053 1.089 .079 13.776

0| Flgtd MiZe| 7H42 Lte| 7[chet Ux(sict .733 1.006 .079 12.748

& HME Fof °|=(Cronbach’s a=.957, Construct reliability=.899, AVE=.885)

L= zEE MEs Foig 2 2ok 627 1.000

L= Chgol| 226t 420, 2 MES FoiE Zo|ck 723 1.790 12.785 .997 .037 26.832

L= CHE MEEC &8 ME2 FoiE Zolch .646 .965 0.038 25.376

(F 4) AFCHISe| S| =2 ( matrix)

= ElXM = N = 1 XM K|ZF H=Z ME
:I'L — Ol |'—| o7| O|7|—| o7| 7|‘7—| [SY=) I|—| ?_DH °|E

Fle ME 7o ol 525 788 1
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oo mX|= AHEI #GF Flo=w oeHH Fl=
Tl o] &= ( =2.960, p<.0D)el
2l H(+)9 F&FE A Aoz Yehdoh(x?
(df=41)=185.469, p=.000, NFI=.922, CFI=
974, TLI=.917, IF1=.938).

7Hd2E o8k B717F o714 FIE Afrele] X1k

AF 7ol ool vjAE wizfEle] ek Aoz o

£ As3] g8l g Al o838t th(Hoyle and
Smith 1994). 723202 vzl gas 153 ¢
3l 1) ©letd F7] -3 AF vl 2% (model 1),
2) o8ty 7]l —o71A 71 -3 AF Al o
T 2doflx] oleby F7] 213 Al e o= A
2E 022 Agsl= 2 (model 2), 3) ©|eld 7]
—o)718 F7] X3 AF Tl o= mdefA] o
BH 57] >3 AF 7ol o FRE Aok &

3 Fgsk= 2 (model 3)9] AFEE ERlIsk H=
ATE AESIATH

1) Model 1elA oebd] B7]= 3188 AlF 70 o
(AZ2A4=.638, t=8.156, p<.01)l H(+)<
FIS vH = Aoz YERGTHXA(df=13) =70.464,
p=.000, NFI=.954, CFI=.962, TLI=.938, IFI=
.962). 2) Model 2014 ©E}H B71%& o714 &71(7
2AF=.743, t=9.657, p (.01 B(+)e] F&=

oﬁ,
$
[\
3
[\

5L

(Z b) OEtY Z7|2t &letd

AL, o714 E7) 219

R

AlE Tl = (A =AT
690, t=10.144, p<.0D)ell A (+)<2] G vl A
o2 VERITHX?(df=42) =194.064, p=.000, NFI=
918, CFI=.935, TLI=.914, IFI=.935). 3) Model
3ollA oletd] F71e o714 E71(BEAF=731, t=
9.468, p .0l F(+)e] Js
= 873 AF vl = (HF=2Ae=.515, t=5.956,
p (.0l B(+)e] FaF= nIAH, olepy 7l g
73 AIFE T Y= (AZAGF=.272, £t=2.960, p<.01)
o F(+)e YIS A= Aoz YePTH(XA(df=41)
=185.469, p=.000, NFI=.922, CFI=.938, TLI=
917, IF1=.938).

i EIE A3 218 Model 29+ Model 39 &
F=E vlwet A7 Model 39 A=rt AREA=

kot X%ajo|7}h 3.840] 3ol m g BEuj7| (partial
mediation)2aL & 4= 2t Holmbeck 1997). w7}
2o BAA felds ASsh] Sla FEXEHE
(bootstraping) & AH&3IATE. o814 F717} ©|714
715 7ot 28 AlE Tl ol mlA= IH
gke] AlgakS 37703 pak. 0022 IF &) 2
o & 5 qlvk webd 7Hd 13 22 AR EAR. o
NEZRe] A= (G 5ol A=A

n|x|3, o7& Z7|

HZE 7oi 2|0l ol7|X 5712 o iEEY

Model Kotz B2 AdEAL t-value T
1 OlEts] 57| -  Fof oz .638*** 8.156 Xidfmé?él
) OlEtd S7| - opIA 37| 7437 9.657 X2=194.064
op7|% 57| -  Foj oz .690*** 10.144 (df=42)
o7|x 57| - T ol 515 5.956
3 ol 57 —  op 7| 7317 9.468 Xza}fiffg
olEts] 57| - T ol 272%* 2.960

(.01, .05, *p(.1
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71918l Hayes(2018)7} A|A13F Process Macro2]
Model 595 °l8slo] sttt =dd wi7fEte]
Ao FEZEf(bootstrap) = &85l om, FE~
Ed AT Al AFE S 5,0008] A1 2 41291 95%
£ At olebd 71, o714 B2, 7H 33
At S HiFA3Hmean centering) 3ttt %
Aol e AL o= dYoM FeldAE
gheslr] 918l 25241 (floodlight analysis) <!
Johnson-Neyman W< ARSI B4 7= (£
6)% 2t}

AR, w7 Rl oleb F71¢} 7H 784 A
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15.38%% frelskAl @ittt ol 7H 3874 A7to]
A =2 We=(M+1.6104 o) oebd F717} 2184
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A, 1873 AF Trf o) =rh S50 2|4 o]
718 719} 718 358 A2 dsa-eak(B=.0550,
p».05)& fFelsiA] ¥9kal, o714 F71¢ 7H 334
A7ke] 5 AEge] w2 R S
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Tl ojzof FAlIA 718 T A2 deAgare
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(Z 6) OE[E/0|7|X 57| Y &2 MEZE Foff o|zo| 2AlolM 712 A4 xzte| =HE oS iHEA
il Effect se t P LLCI* ULCI**
o7 2(S5e o7 |d &71)
o= .0851 .0699 1.2172 .2249 -.0527 .2228
OB &71 4559 .0499 9.1343 .0000 .3675 .5643
7 3EY X2t .2438 .0549 4.4410 .0000 1356 .35620
olEf 7|
X7h2 ZRA x|zh -.0969 .0216 -4.4884 .0000 -.1395 -.0543
Asxi2o| w2 R? Z7t
d=akze R? F ]
OB S7IX714 =84 X124+ .0488 20.1462 .0000
7t SEY X240l e olEtE V19| =T R}
7 SEH X2t Effect se t P LLCI* uLCI
-1.4189 .5935 .0617 9.6124 .0000 4717 7152
.0000 .4559 .0499 9.1343 .0000 .3575 .5643
1.4189 .3184 .0552 5.7666 .0000 .2095 4273
SHHT ZH(B5H 22 ME o o)
= Effect se t P LLCI* uLCI**
Eay 4.7613 .0639 74.5364 .0000 4.6354 4.8873
OlEF &7] .2347 .0556 4.2215 .0000 1251 .3443
oA &71 .2040 .0630 3.2367 .0014 .0797 .3283
7K SEM X1zt .6041 .0552 10.9492 .0000 4953 .7129
OB S7IX714 =84 X2+ -.0801 .0262 -3.0558 .0025 -1317 -.0284
07 1H S7IX714 =84 X2 .0550 .0329 1.6687 .0967 -.0100 1199
Alszbzol| me R? S}
ASALR5} R2 F o}
OE S7IX714 S84 X2+ .0136 9.3381 .0025
0718 S71X714 =84 X2 .0040 2.7845 .0967
7H4 S XZof| e olEtN FY|°o FHF =t
7K M Xzt Effect se t p LLCI* ULCI**
-1.4189 .3483 .0789 4.4124 .0000 .1926 .5039
.0000 .2347 .0556 4.2215 .0000 .1251 .3443
1.4189 1211 .0521 2.3237 .0211 .0183 .2238
714 3EY XZof e o7 |A S7|of =T =N}
= 384 x|zt Effect se t p LLCI® ULCI**
-1.4189 1261 .0686 1.8385 .0675 -.0091 .2613
.0000 .2040 .0630 3.2367 .0014 .0797 .3283
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OlEtY 7| — ZIBHHKE Fof o|ro| T 2™FEn}
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74 SEM x|zt Effect se LLCI* ULCI™™"
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