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ABSTRACT

As social competition is intensified and individualism is extended due to aging population and the
increase of single person households, the number of people who believe that they are socially excluded
has been increased. Previous studies suggested that social exclusion experiences are likely to lead to
selfish attitudes such as lack of empathy for others, pursuit of uniqueness which may make one
distinguish oneself from others and longing for materialism. This study asserted that the selfish tendency
of social exclusion decreases green consumption and results in waste of resources. In addition, it insisted
that the negative effects of social exclusion on green consumption is moderated by individual value-
oriented message, while the interaction between social exclusion and message orientation is mediated by
process fluency of messages.

The results of experimental study showed that the socially excluded group exhibited lower green
consumption behavior than the socially included group, but such behavior was reduced when the
campaign message was developed with individual value-oriented messages. In contrast, the socially
included group showed relatively better green consumption behavior, regardless of the types of message
orientation. We also showed that the interaction effects between social exclusion and message-
orientation was mediated by the process fluency of the message. This study found that social exclusion
experiences result in negative behavior related with green consumption and suggested the campaign

messages and the process fluency can decrease such negative behavior.
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oA gl AEIAEF vAA = S zgelHe],
AR vAA= o5 Zylo|Ho] di7Fsids =
oL TP = 519 ‘31r

upEba] 2kl @H)E Fole FA| Al HIAIA] AEd
= L83k 3lo] S Selshet] oA &
A et F8A RIS 54l wet ol g v
AR Agd BT t2A veRE § 9l7] wiieloh,
o & 501, Far wAIR| g LHRFEo] 2t Sl gl
A& 5ol wAlx]e] gt el 4 Avh(AEE,

WS 2018). whebd B A AR A aiA] @At
A Gulel] glofa] mAIA] AER fEel vkt W@
Holgha ddsh=d] o1& AkA] wbiA|

Zhe AlElA BeI SRE 5 Qe A Dol
A B TR g,
ARSI WA AADTEE WA A5 AR

o EAFTE Qg 7RIS 7RSS ¥ek=tl, Duclos
et al.(2013)9] A7AHH Ak5]A vl A AkS1A
WA S ooz Wt dobds 7 UEFE =
o gk drgo] Aeid F873EFS Tl ol A

ojo] E T H2 fREE BNk 5 dE

wHh FRE HESR SR ehdh 3 elelat

P
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At l2aS olsh, o= A
A WA FEve BEA fHew d4d 5 W
o, oIy zlgele] dANTE F, A, =3 2
A7} 7hs gt BT A Fe] AdeiAle Aow veksk
THCharles, Hurst and Roussanov 2009; Dubois,
Rucker and Galinsky 2012: Galinsky et al.
2008; Rucker and Galinsky 2009; 51719, 3¢,
AT 2012). HEFE ARS]A HiA] ATellA = viAlE A
Ztehe AFES 7ARR Aloks Hosl] ffsf 2w
£ 553 AR sl e Aol ettl(Wan, Xu
and Ding 2013), A71814 (self-construal) & <
TFAME 2ARE 5640 EAR AXEFE Yk
ol Abareta sslr] el A1 ddS A =
EE flel AelzA A7) 7 ERIEA 71T

o) E B aaH]l Aow 1Jrli‘r‘;kﬁ‘r(Agravval et
al. 2007). ol=gk A7l 2 5] Hﬂxﬂﬁﬂr% 7]
Rl R b B
A2 QAE = Sdvke SHdAM = FARE o] rhaL
@ 5 ook 2 ABIE uidle] A9 291 Al
% A1l /ol715e) e Qs WE A5 A
@ 7Fso] wom, olol met A4l Aefelehs #41
& BN o 5e 2EA ool Paehe AEA
A WA HL} Ffele] o Aek= IR RF
A AR gaEd Ao Zdid 4 gl "vbd
ABIA 8 el A vIAA ARl dde A
FS Aor didEd. dueld ol w2 AR,

ﬂh"ﬁ d&5s 5 ?0}71 0 2ol A7) AE-S e )

- o
tlo
ne
o
o



sHI A e doeA oleH AF T s =

+ & oln] A AFEol ol YFEo] sttt
(Mikulincer, Phillath and Nitzberg 2005). w2k
A A 8 S vIXAIL 22 o)A A=

z
3 ggle] vimd e ofeld PF, = we A

o

0.

2] P B Zlom o gdn o] 2R
T2 7pde Adsisit

7 20 AR HiAl fEe] 21874 FEE A

A Agdel| whet th2A] veR Zlolot.
7P 2-10 AR eiA] Jee] A, IR
AR S A S ) AB)R| A WA

AS ANPL WET} o =o 287

2] P B Zlolnt

7Wd 2-20 ARRA 28 Rde] A AR
HAIR S AAEE 243 7)91A] 8k v
NAZ AN E 244 24| 3

% Aol 2 Bolx| L Zolt.

4. M2|72a(Processing Fluency)2|
1]1p) k=l

& AT 7HE20] AdeEe a3t Ae] #del
ofef wizid Helzba Fgeict Aol Q1A
A, AfHer HHE Aok oA o] FEE A
nht golshAl Agfske A& enlshH, 53] A= 4
HE Aeld v FEH0R 3 oA we s
oJm|gltH(Alter and Oppenheimer 2009). ol2igh A
e T Gl AFel e d4d 2 9
AP el G mIE = e, ARle A ol
o] Hg FofrFel AFsAoR

=
AES Wl ARalo] o] el Xt RS

= AEE O FsH Aelshr] wige] Mset JEE
T AelEe 2le AR R dgsta otk 1
dr fele W2 2158 AL 35K Agdcks <l
HAAE o= A8l e Agjule ZEE 5
g AEegtn FEoke A4S Holetl, Aol
= QAEE AEE 359 YRy FESH HH
AIA 0 Z o] o] Rl g si=, YoM
el ek sa== olojd 4= vk (Zajonc 1968).
ol¢} #3| Alter and Oppenheimer(2009)+= &
awA[R] ] EA g oA e Al Fal
off tigh HREAQl 44 BjE= o]ox|A drial 77
i, AR d|A4=<E(high Vs. low)2} FaL
2T (AT Vs, SALT) 7 AFEH = PX= 9
e A EgdTh oluf AIHA Ag)tte] Hoha wAH
7d%-(high level construal)elle F34 HARE A
Sal7] wite] A 42 aTehe AET 34
Q1 AYS ashe WARIE BHdS W A2]H3do]
| oA, Wit = AJREA Ae7t 7dal =AE
|

i)
>

N

Zd$-(low level construal) A% WAAE HdEa)
wjitol] FAARL el AT wAREY 7AE &4 &
T HARAIE BekS W AelRAdde] smobd Fae] &
Be TPIPIE Aew vt = st 2
o] &7 F¥o] AP At effect) & BY wf A

o]l SehteRM AR 2aE weolle
w7 s e 2o R YEiTt B3 Lee and
Aaker(2004) ] A7l 2828 (regulatory fit)
I Bdal] A vz 92 Auiglet),
TFAX R FuiT FA(ld=zad Vs, SAZHY)
I 22§ AFEEAE AYET o]59
Aol A a2 (prevention focus) ] AR|AEL
A, A AgAo] Aslr] wjiel] o] e}l et
© dzdds o desh, med EeF2s 3o

p

nqo
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oI EEFAE mRoR Qs A 5 e ol

Hrpe oF o 22 SAEyQls AXRETIE W

2 Uehseh W2 @324 (promotion focus) 9] 4
HIR S g, EWa o] 7] wiiol o=z
WA HEy LeFAs A 223 Uz S 314
4 & dtke o529l vARIE AT W T
& AFUESE B3Ath ol2jg Ade AxA] e
I} wlA1R] Aggke] Agdem I8l wAAlel] tigh A2

F9e) 2obd ) 2% A5 =1 Aofetn ¢ 5

H

B

—

o|xl Alsl4lEet EolellMe &
A2l 714 B4 FarAlA] 58 3ol A3
75 3l oS &3 nHA" ARy ACl S A
© A5l v AP o= 2007 2,
742 2008; Aaker and Lee 2001: Jain, Mathur
and Maheswaran 2009). o213+ 24 A3 Foh=
FAZA A vAA ZH Y Zelt Bk Zlo] of
e} B vjekek Joollx] 28 2 4 UtkLee, Keller
and Sternthal 2009). dfuvfsld AP Fde =4
2R 22 54 B700lA Rt opet 4H|Rte] E3E
oF By e}l vajA] 3ke) fgo] LAIE uf i
o &k 54 Hrtm olojd & vke o] dAlA
=70)7] wiEe|th(ZRl, virigt 2014).

AF7HA Y] A AHE M= o JHQle] 72
U Ak B H5317} vXA] S Feehe
7t @y A vARE O s Aed = 9da
YoM HH, o w2 A5ES AL 7hsdel =71
it oabAA e & FE nE F US AR A%
gt & A7e] 7 2= ARSIA A
AEA EE [T} 7|1 vA[A]ol] SojA oz vk
32l o]e} & oA g Am|el= o]l AE

CES

ET

A

4e 4

},

mE
o

454

il

A
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o2 o]0z 7Aool EoRlttan M 7HdS s
vl itk A oleldt AA Al 1382 HAIA]
2] Fael A3 288371 Lee and Aaker(2004)

o] 2813 (regulatory fit) AT AFFo= <l
3 He)ggAe 2ol <& wilE Aneln g3

o] ek e

)

ot 71E AgdTSdlE ARlH
WhALE] A ES S7AI71AL, EAA EYEThe 24
o] Feh 22 71 o]71A]] o5l EUATIE
I= 7 eE As
and Nuss 2002: Zhou, Vohs and Baumeister
2009, Duclos, Wan and Jiang 2013). W=bA] AR
2 HljA] AP o]71A o] 53} B B FE olofA]
o, olwf zpdeke] o] 5o Akg] HA|NA Felttk=
ALBIARE AR T 2R k] o] So] #919] ZgAA
olZ0 BoRRIke A9lAIE WA AN
o} grete] dxoll mE Aol S7k el A
Aol gk B9 A53o] EolA o] dan] §

% BEel 39 992 v1d 7bsdel ok & A

N

B Witk (Baumeister, Twenge

A4l 2lel miziE Aoleln Ha et 2o
-9 AR 59T}

W 31 Al Al Rt AR A gRge] et

S B3k Aol osl viziE Aol

I, o471 ek gl

P - o

HI

M 21}

1. ME AT MEL weEE

9 2 Qo] A S AR e Uehn



(Figure 1) Research Model

Message
Orientation
(self Ws.
social)

Social exclusion

Processing
Fluency

Green

(exclusion vs.
inclusion)

(Figure 1)3} 2t} A7 & A= 719 A3
2] A (A Vs, E8) el wht X$hd 4] dso]
R =A], o] AREA A frado] wE XIS 4H] o)
&2 Aol7t HIAIA] AR HIAIEF Vs, ARSIAIEH) ol
m} 2dueA] gRlsky shH, o|gh Als]A ujAl e}
HAJA] 2@ el A mar) Aeltd el Slal v
Ne A5 2Rlske gt o5 el A48 2114
HiAl: WAl Vs, E&) x 2(7A1A] A3 Q1A &
Vs. ABIAIEH = F 4709] Ae zbe e 3 AR T
Ao, F 1347 gt tiskdAdo] & A7l
¥t

ARBIA ulA|e] Z2Le tere] AgATE iR &
7go] obd o (priming) W4& AHES 22690 0
(Carter-Sowell et al. 2008: Duclos et al. 2013:
Williams et al. 2000), 74142 ARlA 85
& 2Rlo] gAY Hek YA 8 AV ghediigid

A8E 7198 Al A o1 AgekES S, v
2 AR Al AGFAL TAEE B8-S 4
S Sk o F 2APAL Ao WA T

5 TgolA] ARBIA vl ABE doht lekE
192 B Been Bw 74 AR ZFasic.
WAl ARl A9 AERE 33 A WA

Akl A] wAIA] A3 e] e BA3 AdE, 9

i)

Consumption
Behavior

+(2018)8] ATE EUYE WAAY fES F /=
AApste] JkS Vrelth. ARIRIEF mAIA S A5 -
2] Bl ZA1A o]l o] HAXE Bl AP o]zt
© $HS Peo] 2] Ao drht ERo] BeA]
o 242 BEleH, NAAEF vixR|e] Z-p- =ile]
ZBAA o]l o] WA E B3l A kelete SRS
8)50] 2RA AAH R Eeo] Hrhe Mol 1S
gkFo] A2 AT

782 (Fluency) 2] 73-F- Lee, Keller and Sternthal
(2010)¢] A= sl 719 s Hl=Edd AH8E &
olel] 1z mAA sl A el-Fd 37 FEs TR
HE2 S TH(E el Q1€ vA[x]7} ofafstr] of
-1, o8] #18-7: Fololl AE AR E o]
slehet] B w2o] =u-1, AL o] =T F
ofo]l QIAE WAIXE Ttetelr] ofeli-1, Ttelslr] +

2320 BEE S

[e] =137 I~

P

o =2

L

A&l Catlin and Wang(2013)2] 23S w3l 44
ZFolo] AMgEe =739t Catlin and Wang(2013)
A 2] 7t esle A dHE Fale A

A= 7 dvta Ha gk gk Ltk fA1E o

vt = 7}4%‘01]/\1, wz] drke: FAE532 S A

248 At e AdeldoA s@xEelAl kel

el 7]

zEddeia 843 5 A 7 F

rlo

-0
o=

£

(¢}

| opxis g 39
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£ AF, Aol AP o R FolE et 79l F

Y, o) H%F BAL Fole] A}

iy
ftlo
g,
N
N
Sk
i
J

ol
39
fr

7] YEE % T4 o] 3 ALgdkL de B
olo] o Zelgict

A B ATE T W 938 BA12 S8 A1)

Zka1 QI 31873 0) 23 Fol 5 A== oA 7HR19]
A Aot dEke vz At 74 5 Slvh
wjAsk7] ¢l8l Catlin, Wang
(2013)9] 75 EUZ 7)) 6wds TH HER
Ss190em, FElS- 21(2006)] AT-E EUIZ 719
A ol B T ARRE Stk A2
T A 2 frefmg AiQle] 2187 A (Mexctusion =
4.13, SD=1.12 v8 Mincusion=4.38, SD=1.07, p=
.186), 827 (Mexctusion=4.73, SD=1.10 vs Minclusion
=5.01, SD=1.10, p=.147) Zol& LA=A] 23k}

o
v
o
=
r e
2
i
of
o

M

2. & Xt

A APAAE thest ook WA SN
suke) o] obd Nz T T 7o 48 2
AolelaL Ageka ARAS) 71, A ) 2, WA
A7 A9 BlAES Fol THS AR B do] 2t
72 JAFIe. ol SBAENA A L8 FL )
AR Aol el Foi1 xS Fae) 5E7E
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82l A48A0l BHEs ta T Y AR Es f2g
o FAA R 7] £y Rl F WS A2E
= g4t olu ANE =¥ e 27 ERte
M Al RS A4EA] S W 2 2 e A%
3l FolE o & AT T F HY Tl AT HAE
7} 7Veeles A tKFigure 2 Fhal)

=3 719 A HlAESC R Algd A4EA |0l
7goll gk WA 7F A=l e g ek A4

defo QIgk AAlA o] 2] AR EiFol|A Eof
e AR wARZE UmA] ek A ke
2 RIg AIA o] oAl Bokette ARG
HIAA7E Al Ee] et 2 w2 dgEien, 7t
9] s HZEddE 529 ARME &3t 7i¢ A
s HAEL 2§ gdabgeld 718 e HAES
S T B ] FolE ARSI E FelF &
PRIAIE el &2 A ES slslen, dio]
B T LT ol Al A He FTelE

ol AEES AN e FIE AT Sk

3. 4

nok
I~

1}

WA ARIA wAle] e 2A07S AN Fst A
2 Al (M=4.88) 153 Al E£8&(M=2.49) 2
5 200 A8 vl HEe] BAReR Helg Aol
§1917] W2 22j0] JFHOR ol FolArke AE
% SI9EH(=8.435, p<0.01). The 71 1% %3
7] 918 ASIEAE F e FolH (LM B%F) S

USRS, A A 59 WAls Teow

-

e

-
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(Figure 2) Stimuli Used in Experiments

—]5]—0]‘1:: 7/—1—9& ‘%ﬂ'ﬁq(chluSion=3~22, SD: 193

Vs. Minausion=4.14, SD=1.47: F(1, 130)= 10.829,
p{.05). . AEA wiAlE ddshd AEA 282 7

Aok Abgel] wis) dnbHom o vhe A B

Helthk= 7M. 10] AA| =0t

The-o ALIA HlAl gt A AGHL gole

= 2(A18]A Al wjAl Vs, E8) X 2(HIAIA] A9

NAAZE Vs, ARRIAI ) ek 3F Z42 AR A3 7t
a 2004 AEE meh 22 felulgt doAg gt
#ZE K (Table 1 #a, F(1, 130)=23.274, p({
001, n,?=.15). FAH = ALelA uiA] At wAl
A AgFdel daaks a3ke dopr] flal AkslA
Al 3%e wiAle o= FREsle] vIAIA] A1

23700 A2 A9 EITH Figure 3 3Ha).
Az} A5H g HAEe AEAE AR E A4

ek AAAAIGE HAAE A BE W FedaH]

5

FUI GuE MRS I EUUC. DELHE Tols aB,
W2 BUAA A OIS NHSUCL

A= 2ol7F YehdA] AT (Mgociar-oriented =4 26,
SD=1.19 Vs. Mitorientea=4.03, SD=1.72; F(1,
67)=3.029, p=.511), AF]A HiA] Hee AFS]A]
WA E A RS T JHRIAEF HARE AA
P W o w& ALHE ste ZoE YT
(Msociat-oriented =2.12, SD=1.57 Vs. Mseiforiented =
4.42, SD=1.54; F(1, 63)=.076, p< .001). o] 4
e ABA Al e AR mAIRE ARG
W ET} AR HAAE A W o e X8
2HE By Folgkes 7H 2-13 A18A 28] A
HAA] gl mE Afol7t UEhA] s Floleke
7V 2-28 BT AR[@E a8BE 2 Ao 7HE2
© BT AREAT

Theow ARSA wjAlel mAA] 23] BeA-8R
7} 1873 2o mX)= FEke] Al el ols) wh
Neexs AHE7] 8 w7l 24 E3Hmediated
moderation) & A48T FAF o2 wifE 248
25 AT E7] $J8lA Hayes(2013)7F AIQFeE Process
Model 8§15 AM-8IEH], 5,000%]2] bootstrapping
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(Table 1) The Results of ANOVA (Green Consumption Behavior)

source d.f MS F-value P
Exclusion 1 25.779 11.146 .001
Message Orientation 1 35.658 15.418 <.001
Exclusion X Message Orientation 1 53.828 23.274 €.001
error 130 2.313

(Figure 3) The Results of 2-way Interaction

4.5 442

AL
5.0

403

3.5

2.5

1.5 |
Exclusion Inclusion

O Social-oriented @ Self-oriented

(Table 2) The results of mediated moderation effect (H3)

Dependent variable: Processing Fluency

coeff se t p LLCI ULCI

constant 5.66 260 21.766 (001 5151 6.181
Exclusion 1,637 368 ~4.446 (001 ~2.365 - 908
Message Orientation =571 .365 -1.563 .120 -1.294 151
Exclusion 2.305 525 4.390 (001 1.266 3.344

X Message Orientation

Dependent variable: Green Consumption Behavior

coeff se t P LLCI ULCI
constant 3.227 .6b4 5.817 €.001 2.129 4.324
Processing Fluency .183 .086 2111 .036 .012 .354
Exclusion -1.847 .390 -4.727 €.001 -2.620 -1.074
Message Orientation -.1315 .364 -.350 .719 -.853 .590
Exclusion 2.115 556 3.802 (001 1.014 3.216

X Message Orientation

samplesE &85 4 23} (Table 2)° AAIE B} o3l A= HAtH coeff. =2.305, 95% CI (1.266

S
s} #o] Al Fde THUTFE AT mdolA A3 to 3.344)). &g, IanE FSHUFE AT =
2 A ol 7o} wiAA] A[gde] e Ats Bt e dollA A2lf3dol JBAanol el JaF& vA|
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= Aoz Yehtth(coeff.=.183, 95% CI (.012 to
.354)). F, o1& T ARRIA wiAlE A el
MRAREFA HAIZ7F AN 739 X 730] E=okA|
31, okl HE] Aol AnHog g Aw|e] A
: A NG F k. HFHom =
rHEe] Al A3 (a3*b gkl it A%, Hayes,
2013, p.406) T3t TAH SR ol (coeff. =.122,
95% CI (.009 to .379)), Akl4] wljA| e} wjr]2] )&k
el Aol A7l /89S B9l itk 7 3

0] X]X]El/%u = ZLO]O]'@‘:]'.

V. EE

® A7 A A Aol A87Lr oJud o

o nlA A2 Angith. A7ANE S ok
3} 2T A uiAlel ARe AsA 28 Pu
H BE oS Qugtons o e 1a7m 9%
2 nglor], ot o] A4l Yl FFAT WA
g AAG WA=
Bt} Wl A2)A 28] A9 AR A 49
e ogle] A B FEe] AWALY P
Bgh w5k olefat A81A wjA] FE} WA A%
#9e) 452§ wake Aol i35 ool w2
o= vt

olel g A3k A1 WAl ke B AT
ol/ol71Fe] 4% WEoletn FEEch Be Y AT

ko
N,
fT
)

2 R 3 S AN wHoR

$7b w71 o

Gaselgdt BAA £ AdoRd 7

of WA miAAIE ded A5 A a3z QL8

tlo
f

o=l (Tversky et al. 1988), o] A3do

7874 (fluency) &7} Lofut WA=l %
Aokl ald PINAIE Sojxow rigto e 31k
o] A=} Z71e Fow s 4= i) Wk
AH o de fdita 28 e ARIES BEUt

ol o] 5o gk H

O
=

o i
P
=

2= & L= T
AR A& Fgle] e w3 E R olekA wiEA
o2 Qg At F& LN PES BIrha
48 4 ik

2 Aol ol8d ANE Tt 2 3, 1

o AE]A A AFE2 T2 ARRAuARRe] wiitE)
A, 52 A HE, gyt dhE FAR d57
YL A=t Akl uiAl e e g of 22 AL
34 Peol AH ddg d7= 719l e & AT
7F ARE1A vl AR AN Y FelMe =

23] ALE, 2xe7] Aok AhE S A 3=
SIAThE Al 7122 A4 A A5 v
= Atk AR Al el e ¢ sle ARIA

H8-S e ) ALE]A uiAleh Xedan] d AT
= 7BRI7E Sde Aoz 7ttt

(&
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=, 71E ALE, 2erxg e dhE 31873
ATES ALLoAE, &Y T F= HE, et
At webA] 2 A7t =Tt ofd AAl A
o] AF e A3 SHATE AolA 7]l stk
H|% Catlin and Wang(2013)<] AollA Aj&-8- A
2)71e] A ool wie HAzke] o FA| e
o] 21Tk AvE Bd u YA ALEA WA
9} 2817 N2 FHE3l] A 2D A}LS =43
AT H§ =8,

2 Ae) AR AAbge thest 2k A, Ak

o] A= A S Zefet AL
H P52 oA = dvke A2 WRth ek
FAlL Folsh 22 e dHlske AL 94 =
oo, 53] & AelA AR AXH g, AJs}
A oA ARgske Felut FAIAE FEA7E @A A
A& AHgske A ddH o e AR BleE

TR = gl 2 Al e olHd Al 8] ke
ol =2 Aoz AEA HiAl e AAlsi e,
A¥2I O 7hedE dsetith ole B2 VI9E.
S T3S Belshs 71elu ol ARl w
Al 2Ee 23 2H] oA g es #EE 3
2701 stk AAK & AlEEIT.

=A, ol2g ARRlA uiAlel Abdan] 7hs g wlAl
A A 3 deAgeldletl, FAR e Rhek
Frlo] Al oItk o] 52 Alel|Al Fopirt et
= W7 AF mAAE AS AFUACIA ==
ANERE W o e A el olojxt). wEkA

olE9 AeE A= 28d) ARElA WA Zdoldd

AR ET, THQ19] o]ejo R Eeo|igh AR E AlF
e o JHHeR o]ge] FFE F2l ARl =&
ol ¥l W¥er =2 & ot & =0 <38 A
oluf U3]& FA = AFeke 7N, daER, =

o

2wl 734
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o =1 23] X}% GHE s o ve 5 3l

o Tl TelN A4

R

1
AT 598 Ber} gk A Sol, Fo] W ohfe}
=

|, Az SoPAE oleia ulA] AR} A s
o) A3 I} JEREAS AR 297 AE
2 Akl sHESAA B 2 AXEE Al

=4, FF AFelME AEA wiAl fES E o T
Ak ezt vk @Al AR uiA] 7S] A
AT FAdd w2t FAl(ignore) /A1 (reject), HiA
(exclusion)/*2-8-(inclusion) ¥4 (exclusion)/ &4
€] at9l Hete = Apgstkar
ek 2 AT o] T iRk 85 vluwsislet, ©f
© ABEA ARk 2k @] TR S ekt
T 520] UA7] wiizelth. AlE]A WAl S FA/ALR
T3 Molden et al.(2009)2] el xs B} th
Fet A1E]A wjA] oz LA ATEChH o] 94
0S8 S A723E 42 F Ue 3otk oprt=




ko g Re wjAle] &
o] A5 2 A7 iAok Ak vh-S B ZloR
o=l A g E e v o] SEuS vk A o] 739
A WAS] R S8l = eke AEke
(Molden et al. 2009), "IXA] #[&d &l ek &
ogk ztel7F e 4] 2 7FsAE S

ko 2 AE s thehy, dhekl o= gg Al
Z7] witol AkS1A wiAle] ot LREtAZIR Sk
© TRl Ut} B3 H|E divke] ALS]A wiAl] At

P V= WA Bg RAl

=

So| M3 P41 Bl ASA wAE 2R G
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