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Fof| A% public relations®] &&o|ut Az 421
of AEZQ mgo] H 4 ek oE 5of F4agt
O] Aol TRt W] Qlojof axn|Al= 11 7]l
ot Al=|7E At shARE o] Zlo] AR 7ol
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U H|QFe] 713 Folle WHEA] FUsHA| 8=
A2 ofut, HiA] el 2 2219] [ et =
A - 3% WA 4 A A EHER S
A B, A Al gk 4 Sk A
ojct,

Al BAl= 8 AR 578 = 7] AlE e
oF Bpg=o] Aok, Sl AAISE P A o]
$Kim & Lee, 2008)2F 2(Jo, 2006)2] A=
A EE Fo] I3 S REFSHLAL Al
g HofAle= At oJo7t lon), W R Het

of & Rio] fARH yehdt, o= 274 A
7o} A, it A7) 59 A=, - S A
3o B A7kt $4 =75 /s flsiA=
HHEARS] HebdS AR er AuE davt

)

2

ek, AE A1) o]8-9(Kim & Lee, 2008) $1712]
785, o] LR35 Rhdstarat g o] 24
B olu A7E BESIAL, 1AF 991 £A4S F

g Aol o] ROl A] it w3, FE O] 7}
& 2000 Tgo]aL, o5 thA] ofsitAIAF Y] 7HA]
FPo 2 ol HE st LRl FEo] 5

717} Ackal Sk}, ] Al ol ﬁ—?ﬂ
AT SHA| 2 A F ] 32 ghE o] FAl=

T A} s o= ool 4= glo] F-asHA u?%ﬂ
a7} 9tk E3E Z(Jo, 2006)= AR &
U= FEIE 2R 71T 2y 1] TAE
Aate] A1), BhE o2k QIS A A A
Alstsict. ldoleh= A/d AHets Gl 3] =

4

.

S4b Bokd weke vrolet HollA] A ololg
e 4 ol I Sl AT ol f3e) =
2 3% WA FN 54 71907 el Ee oy
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Arts}stz]of T2 7F Qlat, AEA
& Lee, 2008) A-+2] ghA |} upt

m
7R, A2} 291 ZA4S FR 5o Ak ol %

2% WAl gt mek Adlel Bage Al
S gk, et AlEE 4 o 24 =)
MRS A 24 - 3% TS SASHE B 9ol 2
91 2¢o]7] ujizolk, o] 22 HAkS 3 e
ok A12E vk 24 w1 e 913 che
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2 713 4 Gl o B4 AAabge] asich
A= 2% - 33 WA Aol 7FY o] 28

7HA T8 AR, A4 B S B AL 5
A, nek PA) Y Hejets, 4 =5t 7ol 9l
o] Bl ol e FE AL ok S =
T 7H Al ol A A5 T S 2 M TR
= BAA 99l B4 ERR1A 99l A 4]
ol Igoltk(Yu, 2012), 3FAIRE &3}t 224 (Hon
& Grunig, 1999) 2] A= 7 SAIE A EH, o]
S& = HEHEE oA 57 22/(GE, NRA,
Social Security, Microsoft, Red Cross)©]l tfgt
550 Hi=E S4ste] 2] 7F Hat vjuvks F
o) 54 =75 7idskele ¥, '] 2l 24,
SRRIA a9l AT 22 S =k /o] A
o

HAE AAA] g2 2AI el SR =3,

Z9K(Huang, 1997, 2001a) 2] Ao A= GASH
A o] AT o)A A =t i Ak}
H|wshd Al 24 =t i 22 AR
1 F7PE= F9KHuang, 1997, 2001a)2] A+

goke] g AR Il BAA 8”&

SAVS, VA WS, TA of2E A Q1) S AA
skoieh e s At Thet el v E 55
B s sh sk 5Hl ot 12; 2.9l EA(first
order factor analysis) 5=l HE%tt, ol of
off HF(Park, 2009) slig koA A
T Aol 24| - ¥ WAV ole= de drt
T ATl =A AESH] flsl AF 29l 24
(high-order factor analysis) ©|Fo]#oF gtrial
A A3 ool HEE F8l A3 AtolA v
B B R4 Hebgo] vhedEl 9Hd 2k 7o)
Zasi, ol AMA A87ts g AEA -

43 Ao ¥J7] $I5k 44| Zrdolch

o3 HE - 35 2l F 74 X1
= A= public relationsFe] B A AH -

3% WAL Fa 4 AL A=, ojap),

3) Z2A| - 3= w10 29 FA] AFRA Q] commitment= =L
public relations&F F-& oA Al FAIA, &4, Gt 52
Bol thrap Al M) ek ol e spute] e ol
L0]2 AMESl= 712 public relations S A7tof] 7id 2] &=t
2 71A2ct). o)} HWshe] Z24Hd(Jo, 2014)-& commitment
£ “22 1} 2Z0] WA GR35 A5 Zlo] 717} Q)



AT A= AR, o v 7HA] 44 AFde-
public relations®ollA 71 A LI6HA AME-sH

= &3} J8Y(Hon & Grunig, 1999)9] A=
(PR Relationship Measurement Scale) I} -
(Huang, 2001a) %] A% (OPRA, Organization-
Public relationship Assessment) o] 7]ZgF A
o= AlF B, o2, A% SAIEE ol TA 9
et A B Ago] 7RsRt HHAQl 540
THHuang, 1997). %&t, o|n] th=9] A8 A+t
X gl AlzlEel eerl AZE) e
of & Aol Ao FsHA| =2l +d5k=
@'@3}‘:}3’— st ofof & ?ﬂ?‘ﬂ]’\i% e

orl

N
rL
I
o
*i

O
29
>
z
Iy
r&
ﬁ
gl

thal W Fereby MEEhEHA, commitmentS ofZho 2
HAG A& A9kt tE 0] commitment 2] AllF-2] X1
g4 24} Y912 22do] ofatel ek wet g Ao
AA| commitment 9} Tl E =4 B3-S AESlo] B I
AL AL ez B4, WA FAIE 13 =89 7HA 54
A Ayl ol Aelo] ekl Bahe 21k 4= Sl
T (@Yl RETOIARD oA T4 B, F40)
Hoje Abm e, B "B oS vlA Sl B kit
=2 Ho| HuEAY wT, FAL “FATIAL AU
oz Aot ojof T2 A ol= 22 - 35 TAY W
A A 0] T dolut A 4] =Lt &2 Q] Foizt
I} 22 oJn|7F YelA] ¢kobAl, commitmentof] 3t -g-o]
o] Heho] ofego] EARIT) o)) SujEnpger 2 A
Jro A= commitmentS o 2to| g}l HsT]

o

}ﬂi
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@ AE|(Trust)
AlZ|(Trust)= 7HQ1 7He] BAIRE o2} §F ALS] €]
TR S 98l 83 Q4 F shfolt, FA
2 (Ruscio, 1996)+= A1Z|7} W52 Q] A - 9]
4] ThAlo)2} A Aa alol 2 ke vlx
L aseh sginh AR A1) 2T 74 AR
Sl 42 274 9 M) 715G Salst, o] 3
oA ZZ0] A=A Q) A2} ToE AuA} 3
thPark, 2015). YHF AEI7} 550 2|2|¢} 59
= FoiA) 3 ghehe, otz gRo] Wy Halo
TAZE S B ol BRI o2 E Al
Hh2] 32518 oJu|gteh Park & Lee, 2012), whebA]
public relations®e] 22| - 5 A Tzlo
A =23 AR O] Aple v 2 A ReL 359
THAIE skl =0)5k= Zlo] Basict

Public relationsHe] A= Al2]= T
o] AA S Arsh= A%t gaolw, 223}
S50 Zdeholl el 71 gHle] Aot 7 A=E
Y33 Hon & Grunig, 1999), <3+ 174 (Hon
& Grunig, 1999)> A== ofg] 51¢] 7id o= 4
) 53} Fdolet AnstuA, A1 519 Zplo =
A (integrity), L3¥Hd(dependability), 43
(competence)<= AT 1A “}_ZJ.J

T YT P=E ulsin),

__4
A

ol= A7
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66 SR HR-IF A 8 X get A

UEAY] A="E YRl oA H Al=le 5=
FRSHAN 57 ARES sk A
olgh= W EsE | whzoll, 4l2k= ¢1A], 7
Yo WS BT IS Lewis & Weigert,
1985). 3t ARSloflA] Al=)7} @ d itk A2 o2
3} o é_ 1o @ a7} BalAog Resks Ao
2 A 4= JoHKim, 2008),

2 Aol A= AIRE AR O] ALt o] of
S AlE A Hstarat she, A=E Al 714 sHE
Aoz Alislsto] 24stazt gtk 55 49
oAl St 2]2] FATlo|L} AAgiU o] A 11
2jal A7) FElo] 2213} 359 WA FFE
2 4= QoA FAIA o= Lo *U% Za7t3l
-, e

nffa
Y

ol I

A e FA10) Apelws) e A
519 2% el o AR Aoz e
& ol M= A A5 el 71
T2 Aog AAEE 3t I82Y(Hon &
Grunig, 1999)2] Algje] 4] 717 Aglos 2%
ek A SollA Aol
Al vk AL Blshe Hrmet Aldshe A=
N esieict.

_v;

BRE 7481, o)

@ OfE{Commitment)

of2k 223t F5o] Aol tisl WAE A58t
= Aol Z7E7E gk e AEE oulgitk(Jo,
2014). &, W2 o] 223 WAIS
Sh=A1E Ttefshe ol =
Jolw, gAAlo|aL A%l Ak Fdom =

l'—l"TT

Z)slaL 4] = F= N

T Sli= 24holnt, ofgh off2ke- THA| niAFoflA|
AlZ|o} BlEo] B4 FHd 2 9] shue ] (Morgan
& Hunt, 1994), 5421Q1 #A9] 252Ql dat
=2 & 4 A ot o2t Aot wow A
s —rﬁz‘ﬂ‘ﬂ AL FA1E 7Hs4de] ZtHMoon
& Rhee, 2011), 0|3t ofjzhe 243} 0] 7
Alell 1o o] Aol FaskA thRold 4
ULk FARRE WEoll A M AT (Muskat, 2014)-&
ZA(emotion)S ZA] - 25 LA|9] A2 821
—Exﬂol'o]'od"’ At A A Ret 35

= l%lﬂ, 53] FA2 Q1 o] eA 9

TollA= W2k Sk el =k 1%
Grunig, 1999), 3-%(Huang, 2001a)
Ho& Apgst s,
As7] 91 ol 7t
A ek sl

>
N
N

o
o
El
e}
m
mj
Cr_u

@ 2h=(Satisfaction)
TS A o] et S AR 77 F S5 o, A
tjote] MAS FolH e Lyl AT (Grunig &
Huang, 2000; Hon & Grunig, 1999)& <Ju|$t
o}, AgjE=Ql 7| (Stafford & Canary, 1991)
= AFRA] wgke] oAl ST e: Al E
o] FHl7}E 55 5aL, TAA HAto] FARRE-H T
W o’ wko] o]Fod 4= Qlrkar Hylth o]}
22 WSO A E wjolsh= A Adtiete] BAE
A7 GASRE SXA7EHE 4= QlckHuang, 1997;
Ganesan, 1994), o|¢} 2 W52 5 A=t
H|S3E g &2 QlAlw =T, oo thsf 152}

ol



S Grunig & Huang, 2000),
2001a)-2 =L oAy AL ZTHS= A AA
Aoz & 4= Qlan, ofof| vhsl Al=u A% SA
Ko ol 1o B 4 glckm stk E,
&3} 7Y (Hon & Grunig, 1999)9] =& 7
¢ 241(Jo, 2000)2 214 871 4=

A, AlZef vhES vlsgt 7 o= drsh
58Q1 wdlRr} Aol vi=-S Belst 682l wdl

o] el Aotte X|grof| A REEATE BIE Ko
a1, o e A9EE 7w ik sieich w

)

ehA B Aol Ao pHES Helsle] 57

$%HHuang,

o

N

Al

o

o
g

o

u

A= EP—.——J ﬁ:r“’ﬂ/ﬂ SFRIF Bl K@l Park,
2006; Hetherington, 1998; Huang, 2001a; Kaase,
1999 ).

2 Aol T2 FE FollA AF 9 &
5, 5ot A ~oﬂ et AR Q] PSS T
2L 8h, o= 2Ao] = AlPA o R E 4
itk &3 234 (Hon & Grunig, 1999), %

(Huang, 2001a)°] Akt =4
= kL, o & "HA ol Wt 3 A 7]t
JotE|o] A E el 2 A AHS == A

=2 Zdstsisct
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AS Ex|A(Control mutuality)

& SASE oAl FF= vE 4= = AT

=2 T X1Z 7o

rd o @

F s 7 AX'E QufditHHon & Grunig,
1999; Huang, 2001), t& U= 3, A4S FA)
A A AR Al ez 220 5 Tho]]
e A7} o8 AslL QLTS ojulaie
(Han, 2000), $%(Huang, 2001)-2 A}% SA4
o A B/dolA 7He & S WAk 22l
o], o= el Tk H7H1 A1, ol wisol
ke mlekL Sk, ST BAlA s}

o3} 9719] 318 7|3 9JA] ok} Abs 7k )
o] Extagol e} 15+9 3} $HGrunig & Huang,
2000)> 223 F50] AT 7k} A1 sl

851, A= A o' A& 4= Jlrtal o)

o Z2)9] ox} A3t Tste] 359 &
4 S QJujgtti(Park, 2009). oA 2|
ol A oAk AA Al AL QJal A FetellA 4
A oA WrYsh= Aol whet A/dde) 24 vt
ZZ7h gebd Aoloh &, 9] ExtEol EAIsH

A SO 4 10 ol A Rl
A ), 4% BAA0] <1552, DA et
L Aol ol o} BAS] whEst, 2|48 A

Q7HE AAsH T GRS VA Fast agl

o] & Zolck, Ht v o] Wsks 2} 3
% P19 A BAe] S5 lor & Bage A
Jgi), AEHOE wAARYALH fuet
A Shel o4 A} o} 2 g 4o] 44 meiof 3
AolA o3 Hol7 oful] mhitole), =, 24
uelo] o] §0] Bust Q3] BHE AIHow
Ap3le] ozg AIska, Letelirel AelA vl
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(Churchill, 1979)3} E®lZ]X(DeVellis, 2003)

o} Hw A WAE 7Rk o] 2t dAlE
A e ' ZFYskalA) shgit, HEe] 24 - &
Z A HxE 7] A8 A9 (Hon & Grunig,
1999; Huang, 2001a; Jo, 2006; Kim, 2001;
Park, 2009) 0|4 AIAIRE Al EA7E 5, 24] -
o WAV 8 A B 2 S =k 7
A 3ot} slgint, oo 22 A 7
z}o]| 71 Z8}0] B ATro] sl Aal= 37
Al AW, o]F FA|H 0= Abrlx

EfFad Ed ;m 2L % a

:.: :l:‘
ok e
Mo &
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Sl
l-l |

=
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A e 2 qie) Mol met 2t v
A Ahze) S0l 9] AeElglct, & QoA

H o (thdlty) g= o s
, FAA @ ¢l FA(EFA:

A2 Z(Reliability) £4

Exploratory factor analysis), 214 a3l 24

r_

(CFA: Confirmatory factor analysis), 1A} &
A4 (high-order factor analysis), -4
H(SEM: Structural Equation Modeling) ©]tt,
o]AFe] HA10-SpsS 21 03 AMOS 21,0 21
2 o]t} B4 AR5tk
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ZFsTo] B AL 89170 Fefatgit., B4
ME e A3}, Fegolu AWAS A7) Aefet
= A8o] HEA] glol A S HAol ALg

AL A %W 455E=‘(51 1%), 934 43678(48.9%)
o] ARLo| Zroalg] 1!, Fio] AT EAS Hiey
SR} ] Q1 SA| 5300 A AR Hles
A7gste] 20toll 4] Soth7H Aol Zheistirt, &
SAR= 20 189™8(21.2%), 30t 2158(24.1%),
40t 24978(27.9%), S0t 238%8(26,7%) ©]1212-
), SHAR] AP YRR 2647H(29.6%),

T 12878(14.1%), A8 998(11.1%), 2]
9678(10,8%), A9 84'H(9.4%) 5 thaket A<
To® yepgten skl SERie] dht o4t

(69.500)°] ki Ajsk @ Eeloleka Ssiel
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AT B 16178(18.1%), S 54989(61.6%),
2% 181%(20.3%) 0.2 Wm0l 211 o] vkt AJF
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Afol] ARgEE ZA] 8} Bt 3.34(SD = 1.470)
2 e, Hatgro] Sl 3he

AXZF AVRA] e S gl 20 & UEl
o}, Rl BAo) o Avts AvEd, diFgoz

ZAl| oldt sHAES Xq‘:'Oﬂ sl g2

SEA 8019 F
181702, A Adafo] RithQl Hapel K o &

A7} vlsgt R AR Fofsioint. o529 &
o ATE B8k B, A ol 3.34(SD =
1.470) %1, B4 AdoFe] S EAF Bt 3.99 (SD
= 1.473), T&= A23.29(SD = 1.385), XH
AJqr22.93(SD = 1.478) 2 UERgTh AHol &
o B A H7EE Awsiol] diZel S HA
O] A2 At A o= AT Bt
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al
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B3}, ZF Foa) A B 7k AERAlE Al
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A 710457 W o2 e o] AA|E ojof &
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Table 1. Korean Government-Public Relationship Dimension and Measurement Scale Development Procedure

Step Purpose Analysis method Object
* Literature | Categorization of Core conceptual Theoretical exploration and major
review framework and major dimensions dimensions Categorization
step 1]« Interview . Development of preliminary test .
Development of preliminary measurement | . : * 7 participants
* Open-ended items item pool based on major « 10 participants
questionnaire dimension
Proofreading by experts: preliminary
2-1 | Verification of content validity measurement items proposed in 4 experts
step 2 step 1
* Expert research
. Modifying blurred i d 3 graduat
2-2 | Verification of face validity © |.y|ng grre expressions an graduate
meanings of items students & 1 expert
step 3 3-1 | Single dimension verification Exploratory factor analysis 205-50s
* Pilot survey 3-2 | Reliability test Cronbach a 175 respondents
4o Model re-verification Exploratory Factor Analysis
(1st CFA) Reliability test
Verificati f truct validit
4-2 (195: |Cc;iA|)on OF construct vallarly 1st Confirmatory Factor Analysis
Model re-verification
4- Model fi lit-half h
3 (1st CFA) odel fit by split-half method
step 4 - : 20s-50s
« Main survey Higher-order factor analysis (2nd lConﬁrmann of secondary st'ructure 891 respondents
4-4 in Korean Government-Public
CFA) .
Relations
Model re-verification ) .
4-5 (2nd CFA) Model fit by split-half method
4-6 Model re-verification Comparing with alternative models
(2nd CFA) paring
[stch Beeks 21 2YS 24 - 35 = i gete) Aslesls wiete] 29, Bl
Al 2= e £3(Huang, 2001a; Jo, 2006)2 & A& st Weks BAstal 1 EAS W
zajol, & o] welo] bl S Stk Skl ghEele] Alelx B3t AL A2l 7]
3, ol 24 Bado] o2 Boh W Qlojo] A Alof TiE AW ATS Erhs QAPH 4h0] W
2 4183 Aolold SuAe] olsl2 57 lal & oA miekE el Z9j0] Exu} Ajgl A9l
of LEA 1917} g5t} WA 1919 ARG ol A AHgahs SAE RelA sidch ),
et HQk HAE 13yt ict: 2, A, AECLH), AHEsmE), 240



72 SR HR-IF A 8 X get A

W, olel(gm) ok 2 e Ao
AET 4 Gl SO Rk, o] Foll A Tkt Afele
A AYB1A BA 912 SgElo] G %w

(Amr} 3572, 979, Bae), 32 A
(o5 24, ) Aoy,
olJe] BH ATE FaA] ok SA}

& THER 20159 84 7UHEH 109714 o
o]

gt i) S04 A9ISE Fhos sy
A theke st ARk, BEEOR 50
7 20 =it Qe S B9
Q14Jo] ojmjeA S Bolughi, B9 AN ©
F3 G| ARSI o] 4R ¢
WA AEECT =T QA B B A
T3] SIshAIL ofma A4S0l 24
ofo} giehin J2ek=A] Sl Tl WEslsick
ol} ko] SlElRoIA] HET He ek
910 20159 9% 1095 13271 30thek 40t
T 1050070 AP AR AT A

A2 Boh FAE Rl At Thol =il Al

sto], SHAA =2 ALSlESt E/97 A5
A D ARFUA ) el 2HdE 835kt
o= Qe 2ol A 9] -3 HAH=¢] public
relations & A& SHE QIA5k= 7] qlof, &
Ao HAE Ak dl IERY W2 ARt
oA ddict QIS R7E MH =R Z3t F
& Helslr) figtolt,
oJAko] TS Ea
AU SEE o917t 9l
O] 24| - 35 WA(A=, ‘?l——‘r, o2}, s SA)
314, T ARRlERH 54 S (A
e, AEAf 50,

l‘l[‘ FLHN'
d
z ﬂgl
ofx
|
ot
o,

[e]
339 ol g3

ARE Sl8l Al = AlLsET,

HE7} ZA

2015 109 94FE 1397H4] A7t 8=
doz 2Rl Aol B, S AeAlE Fl
TIE ofH] & HESII A&7 k= public
relationsSHA} 3T} A1=ER} 1oz 1LAEHS
ou], ol5e o] BYL PEsle] "M,

A g W, sas Yl 7= 7teisic,

s sty FEA0R XA B A 4
ZJalela, oldo] ANlE UK TR A7} =
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Table 2. Exploratory Factor Analysis of Korean Government-Public Relationship (n =891)

variable name

1 2 3
presidential capacity .841
expertise in current issue .812
morality .806
Factor 1
policy transparency 776
fairness in policy implementation 770
problem-solving capacity 748
maintenance of relations .833
reflection of opinion .811
consideration of position 797
Factor 2
interaction 791
fulfillment of a promise .708
impartial treatment .682
collective unity .906
Factor 3 amicable relationship .889
a collective sense of belonging .798
Eigen Value 5.17 4.7 2.27
% of Variance 34.46 31.3 15.16
Cumulative % 34.46 65.76 80.930
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Table 3. Reliability Test Results

Factor name Cronzach 5| N of items
factor?.
competency of policy 952 6
administration
factor2.
competency of government .957 6
communication
factor3.
) .829 3
we-ness consciousness
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problem -solving
capacity
faimess in policy
implementation
presidential
capacity competency
of palicy
. R administration
@ morality
policy
transparency
expertise in
curent issue
impartial
treatment
consideration
of position
fulfillment
. of a promise competency
of government
reflection communication
of opinion
interaction
maintenance
of relations
a collective sense
of belonging
collsctive unity WETTIESS
Consciousness
amicable
relationship
Figure 1. 1** Confirmatory Factor Analysis
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Table 4. Convergent Validity Test Results#

re

Unstandardized S.E CR p Standardized AVE Construct
estimates o o estimates Reliability
expertl.se in competencvy pf . 1 0.890
current issue policy administration
policy Competenclylof . 0.974 0.024 |40.261| *** 0.891
transparency policy administration
. t f
morality « OTPEENYor 1.068 0.023 |45.508| *** | 0935
policy administration
0.575| 0.890
preSIdentllaI Corﬁpetenclylof . 1.103 0.029 |37.698| *** 0.866
capacity policy administration
fai i li t f
airness In polcy - competency of 0973 |0.023 42724 *** | 0913
implementation policy administration
problem-solving - competency of 0.924 0.03 |30.538| *** | 0778
capacity policy administration
reflectlc.m. of competenc.y pf . 1 0.915
opinion policy administration
competency of
interaction government 1.005 0.023 (44.036| *** 0.898
communication
maintenance of competency of
relations government 0.937 0.023 [41.392| *** 0.877
communication
fulfillment of competency of 0639|0914
. government 1.002 0.022 |44.756| *** 0.903
a promise i
communication
consideration of competency of
o government 0.927 0.023 |40.649| *** 0.871
position _——
communication
impartial competency of
P government 0.968 0.024 |40.292| *** 0.868
treatment o
communication
amlcab!e we—ngss 1 0.843
relationship consciousness
collective unity — "¢ "> 1.07 0.044 |24.282| **x 0914 |0.563| 0.791
consciousness
a collective sense we-ness 0.808 0.041 |19.520] **

of belonging

consciousness
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Table 5. 1st Confirmatory Factor Analysis : Model fit by split-half method6)

x2 df p NO;"Z‘ed RMR | GFl | AGFl |RMSEA| NFI TLI CFI

sample 11 55927 | 87 | 000 | 2.905 925 | 896 | 066 | 965 | 972 | 977
(n = 445)

sample 2 | o3c ooy | g7 000 | 2.709 931 | 904 | 062 | 965 | 973 | 978
(n = 446)
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Table 6. Higher-order factor analysis: Model fit of alternative model?)
x? df p N°';2‘ed RMR | GFI | AGFI |RMSEA| NFI LI CFI
2 Dimensions
Total sample | 299.575 | 53 000 | 5652 | 053 | .942 | 915 | 072 | 976 | .975 | .980
(n = 891)
sample 1 107896 | 53 | o000 | 3734 | 058 | 925 | ss9 | o078 | 970 | 972 | 978
(n = 445)
sample2 1150 0e5 | 53 | 000 | 3209 | 057 | 935 | 905 | 070 | 972 | 976 | .981
(n = 446)
Table 7. Comparison of Proposed model and alternative model®
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(n = 891)
2 Dimensions
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(n = 891)
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Table 8. Government-Public Relationship Dimension and Measurement Scale in Korea

Dimension

Variable

The president has the capacity to practice one’s pledge. (presidential capacity)

The government has expertise on the current issue. (expertise in current issue)

Competency of

The government handles the policy with the principle of morality. (morality)

policy
administration

The government handles the policy or issue with the principle of transparency. (policy transparency)

The government executes the policy through a fair process. (fairness in policy implementation)

The government has the capacity for dealing with any problem. (problem-solving capacity)

The government wants to maintain a relationship with people like me. (maintenance of relations)

(reflection of opinion)

The government reflects the opinions of people like me when political and decision-making process.

Competency of

government (consideration of position)

When the government makes an important decision, they consider the position of a person like me.

communication

| am satisfied with the interaction with the government. (interaction)

The government keeps its promise and it is credible for me. (fulfillment of a promise)

The government treats people like me with the principle of impartiality. (impartial treatment)

FA, public relations®Fe] 4] Fofl 2] -
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