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g5t 1311015157—}0}93—1— A5 7A49] A
=o17] fl8f) this S E AASKLAL wish
gl v) A9 A 2] 7@ (Mahalanobis distance)' 2
243l 712A(x* = 46.797(df = 21), p <
.001] oVe] = 7M1= 917119 Alo| A5 7] 5}
ek, ERE, 90979 Ale]A((Table 1) D)o
el 2 =3 S EHR) A, AR, v A

d& AT Ade sk

Table 1. Sampling Distribution

Type
Municipality

Male | Female | Total

Seoul 96 104 200

Busan 34 34 68

Daegu 23 23 46
Incheon 24 25 49
Gwangju 8 14 22
Daejeon 13 13 26

Ulsan 10 11 21
Gyeonggi-do 103 104 207
Gangwon-do 11 14 25
Chungcheongbuk-do 15 14 29
Chungcheongnam-do 20 17 37
Jeollabuk-do 15 17 32
Jeollanam-do 14 16 30
Gyeongsangbuk-do 24 27 51
Gyeongsangnam-do 29 28 57
Jeju-do 4 5 9

Total 443 466 909
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Table 2. Exploratory Factor Analysis

Factor Measurement Item Fact_or Varianc | Eigen-
Loading | e(%) value
President regularly shows her efforts for communication with people. .89
President communicates policy issues with diverse publics. .86
President has a necessary ability to communicate with people. .86
President shows a will to have conversations about policy issues with people. .86
President even communicates with publics who do not support the 84
Communication government'’s policies
. . o . 60.83 11.17
ability There are frequent direct communications between president and people. .83
President shows sincerity in responsive messages about policy issues. .82
President often communicates with people by press conference and media. .80
The Blue House has enough human resources to communicate with people. .78
President’s ideas about policy issues are correctly delivered to people. 72
The Blue House has enough media resources to communicate with people. .70
Internet portal media frequently report president’s communication about 88
policy issues with stakeholders. '
Newspaper media frequently report president’s communication about 88
News frequency | nojicy issues with stakeholders. '
about president’s 11.47 2.28
communication | Broadcasting media frequently report president’s communication about 87
policy issues with stakeholders.
SNS media frequently report president’s communication about policy 79
issues with stakeholders. '
President well uses one-way communication media(newspaper/broadcasting) 79
to deliver policy issues. ’
Use of media | President well uses one-way communication media to listen opinions 74 533 119
channels about policy issues. ’ ’ ’
President well uses one-way communication media to investigate policy 71
issues. ’

5746.54(df = 153) 0,001%°)4 F-2J0]3t % 50,51 oo g s Kl Eake At
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Table 4. Confirmatory Factor Analysis

Factor Measurement Item Fact_or Cron. CFR | AVE
Loading| «a
President regularly shows her efforts for communication with people. .93
President communicates policy issues with diverse publics. .94
President has a necessary ability to communicate with people. .88
President shows a will to have conversations about policy issues with people.| .95
President even communicates with publics who do not support the 92
Communication government’s policies.
o . . . .98 .98 .79
ability There are frequent direct communications between president and people.| .88
President shows sincerity in responsive messages about policy issues. .90
President often communicates with people by press conference and media.| .88
The Blue House has enough human resources to communicate with people. | .83
President’s ideas about policy issues are correctly delivered to people. .85
The Blue House has enough media resources to communicate with people. .76
Internet portal media frequently report president’s communication about 87
policy issues with stakeholders. ’
News frequency Newspaper media frequently report president’s communication about 90
about policy issues with stakeholders. '
S 92 | 92 | 74
pre5|d§nt§ Broadcasting media frequently report president’s communication about 93
communication | policy issues with stakeholders. '
SNS media frequently report president’s communication about policy 79
issues with stakeholders. '
President well uses one-way communication media(newspaper/broadcasting) 83
to deliver policy issues. ’
Use of media | President .We.” uses one-way communication media to listen opinions 88 89 95 73
channels about policy issues.
President well uses one-way communication media to investigate policy 85
issues. ’
‘0.7 O]QPO]EKSegarS, 1997; Park & Lee, 2000). P + =4 oaF Bako sy og AklEn =34
CFR BA1& Q1S PAoH: BFSol sl 8 9 B4kl — 89l AR 0= A, 2 o
o] 521 s lo] FEWIE WK A o) CrR SR 3 29 mE 0,92 ol
o2 7t aolEz al ARl g / (891 ARe o) & gk Bol Alzlio] HRE o= i



Table 5. Test of Discriminant Validity
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Factor Communication ability

president’s communication

News frequency about Use of media channels

News frequency about

. . o 0.669(0.448)*
president’s communication

1

Use of media channels 0.490(0.240)

0.442(0.195) 1

* () is the squared value of the correlation coefficient

AVE) 3= AAIBIIt AVE 52881 A~
O g/ (AN AL F + 54 oAk B4 g
07 AIE 7]22]=0.5 o oJthFornell &
Larcker, 1981; Park & Lee, 2006), & 519
AVE HSA = B= 22104 0,73 o] =& 4k
= UEf o] CFA Aol oJgt 7} 8219 4l=)4de
Pt AoE HSH 9\1‘3}.
CFA Zxe] oJaf 5
Azst7] Slsh X]"ITE
(correlations) S7HAIF =& 7t 4 *Zk 2}o] 9]
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A s 1ol x’zzol A A 57
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ro

Rl
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=92 ,—E—tﬂ(Segars 1997; Park & Lee, 2006), =
o] ARGH4EA WO 427k 346 19(df
= 128), " A= S7HAICF RO 5 gk 487.71
(df = 131) SOl e, AFE,S 2y gt
o] 141,529k RQkaL, of2fet Ajol= TAM o=
SomEt A(df = 3, p < .001) 2= FHelE ik
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Q1 7+ A=) Aligi(squared correlations)&

ulwale HES AN, B ey ohe

i mo=&a

317 YJalA=2F 9210l AVE AZ2|7F ZF 221 7
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Table 6. Descriptive Statistics of Factor Score

Yot Qelo| thEHo et AM=(et X|X|=0ll 0]Xx|l= S&

Factor N Mean S.D.

Communication ability 636 2.14 0.93

News frequency about president’s communication 636 2.78 0.89

Use of media channels 636 2.52 0.97

Trust in president 636 2.38 1.14

Support for president 636 2.38 1.14
A A, 255 S A=A tiEE e wiAl & 2.38F0® A FgET the e s E

S5 FUsh= A 28 2219 Al 7 8911870 K (Table 6) 1),
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*p< 05, *p < 01, **p < 0.000

Figure 1. Path Model of Evaluation Factors of President's Communication, Trust, and Support
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Table 7. Effect Decomposition

Path Direct Effect Indirect Effect Total Effect
Communication ability —  Support for president 0.46%** 0.36** 0.81**
presigg\:ts’sfrciqr;l;nﬁi:;?;r: —  Support for president —0.01 —0.04** —0.05
Use of media channels —  Support for president —0.05 0.037 -0.03
Trust in president  —  Support for president 0.44%** 0.44**

T0<0.05, *p< 0.01, **p< 0.005, ***p < 0.001
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Table 8. Hierarchical Regression Analysis
[Model 1] [Model 2] [Model 3]
Type
b s.e. B tol. b s.e. I tol. b s.e. B tol.
constant 0.35***1 0.10 0.12 0.21 0.19 0.26
Trust in president 0.47***| 0.04 | 0.47| 0.40 0.42***1 0.04 | 0.42| 0.37 0.40***| 0.04 | 0.40| 0.36
Communication ability| 0.52***| 0.05 | 0.42| 0.30 0.51*** 0.05 | 0.41| 0.30 0.47***| 0.05 | 0.39| 0.28
News frequency about
president’s -0.06" 0.03 |—0.05| 0.75 | —0.05 0.03 |—0.04| 0.74 | —0.067 0.03 |[—0.05| 0.72
communication
Use of media channels| —0.01 0.04 |—0.00] 0.59 | —0.00 0.04 |—0.00| 0.58 0.01 0.04 | 0.01] 0.57
Male(dummy) 0.02 0.05 0.01} 0.96 | —0.00 0.05 |—0.00| 0.93
Age 0.01** | 0.00 | 0.07| 0.88 0.00" 0.00 | 0.05| 0.80
Education —0.06* 0.03 [—0.05| 0.93 | —0.08** | 0.03 |—0.06| 0.88
Income per household 0.00***| 0.00 | 0.09| 0.98 | 0.00%***| 0.00 | 0.09| 0.97
member
Conservative 0.10** | 0.03 | 0.08| 0.85 | 0.07* | 0.04 | 0.05| 0.75
political orientation
Region of Yeongnam ~007 | 006 |-003| 088 |-009 |0.06|—0.03| 0.87
(dummy)
Region of Honam -0.21* | 0.09 |-0.06| 0.90 | —0.18" | 0.09 [~0.05| 0.88
(dummy)
Region of
Chungcheong or —0.07 0.08 |—0.02| 0.89 | —0.06 0.08 |—0.02| 0.88
Gangwon(dummy)
Internal Political Efficac —0.03 0.04 |—-0.02| 0.78
Political Interest 0.01 0.03 | 0.00| 0.86
Support for president
in last presidential 0.23***| 0.07 | 0.10| 0.66
election(dummy)
Internet access time 0.01 0.01 0.02| 0.90
Newspaper 0.04 | 003| 004|096
subscription time
Radio listening time 0.02 0.02 | 0.02| 0.97
TV viewing time 0.01 0.02 | 0.01| 0.85
F-value 304.99*** 111.69*** 72.74%**
R? 0.659 0.683 0.692
A R? 0.659 0.024 0.009

tp<0.1, *p<0.05, **p< 0.01, ***p < 0.001
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This study examined how people evaluate president’s communication by performing a series
of analyses for scale development. Respondents evaluated president’s communication with
three factors of president’s communication capability, the frequency of news report about
president’s policy communication, and the level of communication channel usage measured
with a total of 18 measurement items. Next, this study peformed a path analysis in order to
investigate the influence of the three factors on trust in president and their influence on
support for president with the mediating variable of trust. This study found that all the three
factors influenced support for president via trust. However, president’s communication
capability only had a significant direct effect on support for president, and furthermore it was
the only significant factor for support for president in terms of the total effect including direct
and indirect effect. This study found the same results in a hierarchical regression analysis.
That is, respondents who have higher income, show more conservative political orientation,
and supported current president in the last presidential election were likely to strongly
support their president, whereas highly educated respondents were not likely to support their
president with a critical perspective. In addition to these factors, president’s communication
capability and trust in president were also positively significant for support for president.
Based on the results, this study discussed theoretical and practical implications in depth.
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